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iIlumination over all 


...from wall to wall! 





A CEILING OF LIGHT 
... AT ANY HEIGHT! 


The new look for high-ceilinged rooms . . 
A magic means of bringing high ceilings down 
to modern levels . . . and an economical Completely LEVEL - Absolutely ated) 


means of “decorating” them, permanently, 


in the modern manner. (Leader tie-rods ore NO OTHER OVERALL-TYPE FIXTURE CAN MAKE THIS CLAIM 


irae od adjustable and also are available in extreme . 
NEW FOR OLD! lengths for long “drops.”) a BH 









Only *LEADERALL brings you all these valuable features: 


Reduces the cost of finishing new ceilings . . . Featherweight unit-frames . 
Translucent moulded plastic (fire-resistant) louvers permit many more aper- 
tures per foot for maximum “sifting” of lamp rays and greatest shielding of 
lamps (45° visual cut-off)... Insures highest quality of light for greater beauty 
and greater durability . . . Lightweight construction eliminates structural strains 
. . - Destaticized plastic louvers — dust-resistant, stay-white* plastic... Adjust- 
able tie-rods . . . Units instantly removable for cleaning or for quick re-lamping 
..+ Complete rigidity— moulded units withstand rough handling by mainte- 
nance men. 








“Furnished, on special requesl, in colorfast hues for color schemes. 


LIGHT CEILING 


A revolutionary application of fluorescent lighting—light by the square 





yard. An overall speedway of man-made sunbeams that speeds up 
worker efficiency. Calm, cool brilliance uninterrupted . .. A cheerful, 


May-morning sky throughout the year. Super-rich beauty, plus a new 





high in abundant light that’s kind to eyes. 


Light LIGHT... all in “white! 


The lightest weight over-all type 
fixture on the market, thanks to 
LEADER'S exclusive,one-piece moulded 
translucent plastic louvers. They are 
inflexible. Absolute uniformity, and ‘ . + 7a ° ’ ’ , 
more louvers per foot, pon Ta : L |p 4 i D EK iit ip L KE f Tk id q @ M PA NX } 
greater shielding of lamps, plus better € 


diffusion of light, and no weight stress i - 3500 N. KEDZIE AVENUE, CHICAGO 18, ILLINOIS E ( 


or strain on ceiling structure! West Coast Factory: 2040 Livingston, Oakland 6, Califernie 


Send for mechanical details—today! 





We \ Leader Fluorescent Fixtures are sold and installed only by the 
better wholesalers and contractors. 





ELECTRICAL WHOLESALERS AND SALESMEN: Economy ‘’DE-LAY’’ 
Renewable Fuses and Links ‘move fast” too—publicized by ads like 


















these, monthly, addressed to men who buy and specify fuses. 


With the new Economy ae Ske yes 
“DE-LAY” Renewable Fuse, you can : 
replace the “blown” link in less time than it takes 


to tell it. 











Almost before you can say “Presto-Change-O”, you 
have made these three simple, quick, easy operations: 


1) Unscrew end cap, twirl knife-blade assembly, take 
it out of fibre cartridge case. 


e Loosen nuts that hold “blown” renewal link, replace 
with new “DE-LAY” link and tighten nuts. 


© Replace knife-blade assem- 


bly and screw on 








l, Only one way to make renewal — the 

Ww right way, the fast way—and the 
Economy “DE-LAY” Fuse is ready to 
place back in the circuit. 






XO 
Replace with Economy “DE-LAY” 


Renewal Links. They give maximum watt SARTRIDGE FUSES] 
a 


aa al 
protection in the 135 to 200% load Sey 


Ys range where most “blows” occur. ; 
You are invited to write for the New Economy Catalog 


ne EGONOMY FUSE AND MEG. CO., 2717 crcenview ave, chicaco 14 iLLinols seresseurarves. cy 
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the NEW 
FLEUR-O-LIER 
INDEX SYSTEM 











THE GREATEST CONTRIBUTION TO 
LIGHTING SINCE FLUORESCENT! 


Fleur-O-Lier Manufacturers proudly present to the lighting industry—the 
Fleur-O-Lier Index System—a method of specifying, identifying, and classify- 


ing fluorescent luminaires — with regard to their illumination characteristics. 


There’s been a long-felt need for a system of classifying fixtures—some method 


common to all who make, sell, specify or buy fluorescent fixtures. 
This is it. It’s simple, practical and basic. 


“Why hasn't someone thought of this long ago!” say lighting engineers who 
have seen the Fleur-O-Lier Index System. 


As Simple a ABO 


The Fleur-O-Lier Index System is a simple method of identifying or describing 


any fluorescent luminaire on the basis of its illuminating performance. 


Fleur-O-Lier Manufacturers devised the index system to give the “facts of 
light’’ about each luminaire. Because this classification quickly indicates the 
basic illuminating performance of a fixture, it eliminates vague generalities, 
broad but unfounded claims and gives needed factual data. 


7 Its purpose is two-fold: 


1. It provides an exact formula which the specification writer may use to 


FLEUR-O-LIER anchecturcu 


Fleur-O-Lier is not the name of an individual manufacturer, but of a group of fixtures made by leading manufacturers. 


Participation in the Fleur-O-Lier program is epen to any manufacturer who complies with Fleur-O-Lier requirements. 
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¢ For SPECIFYING Lighting Fixture Performance 
° For IDENTIFYING Fluorescent Lighting Fixtures 





express the illuminating characteristics and performance he recommends. 


2. It supplies a precise formula for fixture identification and classification that 
allows the buyer to know he’s getting the illumination recommended, 


WHO’LL USE IT? 


Architects, lighting engineers, lighting consultants, lighting salesmen, con- 
tractors and utility lighting men . . . anyone who specifies or recommends 
lighting fixtures can use this simple, practical and fool-proof method to give 
an exact definition of the illuminating performance he selects for an installation. 


Fixture manufacturers will use the system to indicate the performance char- 
acteristics of their fixtures. 


Buyers and users will employ this method of indexing to make certain they 
are getting what the specifier recommends. 


HOW DO I GET IT? 


The Fleur-O-Lier Manufacturers have prepared a booklet which explains the 
Fleur-O-Lier Index System completely .. . what it is and how to apply it. It’s 
complete with tables. Use the coupon below to send for your free copy of the 
new booklet. 


AND HERE’S WHY YOU SHOULD INSIST ON THE 


FLEUR-O-LIER Lal 


The Fleur-O-Lier label means that the fixture safe and proper electrical design and materials, 
was built to exacting specifications—then tested, and tested, certified lighting performance. 

checked and certified by Electrical Testing To be sure of precise illumination characteristics, 
Laboratories, Inc. The Fleur-O-Lier label long trouble-free operation and complete user 
assures you of sound mechanical construction, satisfaction—insist on the Fleur-O-Lier label. 




















' 
] | 
Fleur-O-Lier Manufacturers 
2116 Keith Building | 
Cleveland 15, Ohio | 
CERTIFIED Fe Gentlemen: | 
‘ rdon cs cme 
; with Tew & Please send me a free copy of the booklet describing | 
Requirements of fy € the Fleur-O-Lier Fixture Index System and containing | 
x Sa ie ee sf Z f the Fleur-O-Lier Specifications and Testing Procedures l 
ELECTRICAL TESTING Cees = eB J 7 
WY Te) Ga-) 113 Sel To aa : : NAME = | 
NEW YORK WY 
Se a es : 
STREET Se a LEE CI ee ee ee ea | 
CRY ene | eee : 7 
“Ps ie age L———_———~—~———~—~—~——~~~—~—~——~—~—-—— ~ 
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GELAMES 
CENBRAL et 


25 wort... 13% 
40 watt..- 13% | 





(¢é. R Hoe" 
MAGIA) 


Gits 


ee —— into 
_ Saran break all the 4-Lamp Packages up 
tedttiet oe woo pet ssuergiouencm ont SS aeadmaltioriones inetead af One or two, 


windows. When people see it, they buy it! 


aS 


Quickly ttle tow its GE! 
ime ~MORE THAN EVER IN THE 
mattad of 1 / 


: LOS lip. NEW 4-LAMP PACKAGE! 


MORE CUSTOMERS prefer General Electric lamps than all 
other lamp bulbs put together. And the new G-E 4-Lamp pack- 
age is designed to help every dealer cash in on this overwhelm- 
ing preference. In store after store, the 4-Lamp package is 
booming sales 300%... 500% ...as much as 800%! So make 
sure your dealers keep it prominently displayed in their stores. 
It sells 4 lamps and sells on sight—it pays them to display it right! 


G-E LAMPS 
GENERAL @@ ELectRIc 
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PYLE-NATIONAL, 

FLOODLIGHTS' 

for Permanent Heavy-Duty | 
Floodlighting 











Pyle-National floodlight equipment is designed 
and constructed to withstand the most severe ro 
operating conditions. Complete range of types 

and sizes are available. jl 





RUGGED cast aluminum housings with tight fi 
5 sealing doors and door glass joints—positively < 
et wp dust proof and moisture proof—give maximum 
100 to 1000 watts protection to reflectors and lamps and reduce 
cleaning and other maintenance to an absolute 


minimum. 


STRONG, galvanized cast iron bases and bi 
brackets of many types are provided for simple 
mounting and accurate adjustment in all loca- 
# tions. 

FLUSH—10” for Pit or th 


Subway Wall or Ceiling ADVANCED DESIGN of the carefully molded 
100-150-200 watts and highly polished reflectors and lenses insure 
the highest optical efficiency—thoroughly an- he 
nealed for maximum toughness. 





Write for catalog 2100 giving complete in- 





formation. 

The services of our trained and experienced ” 

floodlighting specialists are available at all times 
shy <n lia to advise and assist in installation problems. 


100-150-200 watts 


THE PYLE-NATIONAL COMPANY 





r 1352 NORTH KOSTNER AVENUE, CHICAGO 51, ILLINOIS Bi 
SINCE 37 DISTRICT OFFICES and REPRESENTATIVES in Principal Cities of the United States ee 
CANADIAN AGENT: The Holden Co., Ltd., Montreal e EXPORT DEPARTMENT: International Railway Supply Co., 30 Church St., New York py 


CONDUIT FITTINGS + PLUGS and RECEPTACLES . TURBO-GENERATORS + LOCOMOTIVE HEADLIGHTS - MULTI-VENT AIR DISTRIBUTION 
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ELECTRICAL WHOLESALERS wee 
This message will also appear in a broad list of publications that are 
read by the men you seek to influence ... your prospective customers 
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. i ote , It's easy to change location of or add lighting fixtures with : 
\ : Universal. Trol-E-Duct! BullDog manufactures Vacu-Break 
} \ 4 Safety Switches * SafToFuse Panelboards * Superba and 
\ ‘ is | Rocker Type Lighting Panels * Switchboards * Circuit Master 
\ . s ; A « Breakers * “Lo-X"’ Feeder BUStribution Duct * “Plug-in” 
Ss ; % - | BUStribution Duct * Universal Trol-E-Duct for flexible light- 
, ' | = , ing * Industrial Trol-E-Duct for portable tools, cranes, hoists. 
) 
t 
' 
, 
Highlights on low lighting costs 
AVE you ever looked into the cost of a simple job Ask your local BullDog Field Engineer to show you 
like moving or adding a fixture in an ordinary a Universal Trol-E-Duct installation in your own 
> ‘ lighting system? neighborhood. 
S First, there are new materials — wire, conduit, = 
junction box, outlet box, hangers, etc.; then, labor BullDog’s Field Engineers welcome the opportunity 
expense for splicing, threading, bending, taping, etc.: to sit in with you during the early planning stages 
t finally, loss of production while power is shut off of a building project. Their knowledge of electrical 
y for connections. distribution layout can mean sav ngs in installation 
A There is no need to see profits drain away like this. costs, as well as efficiency and i: 1iability in actual 
. Plug the leak with BullDog Universal Trol-E-Duct. operation. Why not take advantage of this service? 
e BullDog Universal Trol-E-Duct is a flexible electri- 
cal system providing current where you want it, when 
, you want it. Every inch of the enclosed copper bus BULLDOG ELECTRIC PRODUCTS COMPANY 
d bars in Universal Trol-E-Duct can be utilized as an DETROIT 32, MICHIGAN © FIELD OFFICES IN ALL PRINCIPAL CITIES 
" outlet for lighting fixtures. You can plug in for current IN CANADA: BULLDOG ELECTRIC PRODUCTS OF CANADA, LTD., TORONTO 
at any point along its slotted duct. Bus bar capacity: 
i- 50 Amps., 250 Volts. 
BullDog Universal Trol-E-Duct is 100° salvable, 
d thus lends itself to major or minor plant changes. 
i. Simply dismantle prefabricated parts and reinstall to 


meet your new requirements. Not a single piece need 
a= be scrapped. 








BullDog Universal Trol-E-Duct is prefabricated in one Terminal Twistout Plug, one of several Inserting a twistout plug is easy. Contact 

; to ten foot lengths for easy installation. A variety of types used to tap current from Universal end is inserted in slot and twisted. “L"’- 

vk couplings with specialized purposes join sections. Trol-E-Duct. Duct also accommodates mov- shaped supporting fingers slide easily over 
10N Connections slip together; no nuts or bolts. able trolley-type outlets. top of duct. 
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an rou set ACCURATE: 












FRICTION 
TAPE 


AGCOVUARATE MF 


Youre IN THE TAPE BUSINES. 


-with steady _~ 


When you stock ACCURATE you're in the tape business 
with a complete line of branded, nationally-advertised 
tapes for every electrical need. Friction or rubber, the 
Accurate name is popular with electrical men every- 
where. They prefer Accurate Tapes because they are non- 
ravelling, tear off clean and exceed ASTM standards. 
Guaranteed footage in every roll, too! Make ACCU- 
RATE your tape department. Display it in rolls, cartons 










Pe cramer 



















or tins. You'll find it sells! 













WRITE FOR NEW CATALOG... 
The big new ACCURATE catalog includes data 
and specifications on all the tapes you need for 











a complete tape department. Accurate set up a 
boxes and packaging are fully illustrated. Along Cc 
with your copy will be the name of the Accurate Cc 
sales representative in your territory. Call o1 Cc 
write today for the complete Accurate Tape story tk 
i 
YEARS MAKING TAPES EXCLUSIVELY 
Ott 
Nev 
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afford maximum safety from explosion and fire 


(CONDULETS are made only by CROUSE - HINDS ) 


Type FLB Explosion-Proof 
Circuit Breaker Condulet 
protecting the main lighting 


Hy 
é > a“ ‘ feeder 
' 


y 
2 
i 
4 
2 


| Type EYS Sealing Condulet 


Type ECD Breather Valve and 
Type ECD Drain (shown at bottom 
of panelboard) ventilate and drain 

the main wiring compartment 


Type UNY Explosion-Proof 
Union 


Type GUAB Explosion-Proof 
Junction Condulet 


Type EDP Explosion-Proof 
12-Circuit Lighting Panelboara 


Type ECD Drain 


Locations where flammable atmospheres are likely to be present 
are designated as hazardous by the National Electrical Code. The 
Code requires explosion-proof electrical installations in such locations. 
Crouse-Hinds Company manufactures hundreds of explosion-proof 
CONDULETS, lighting fixtures, plug receptacles, and other equipment 
that affords maximum safety by preventing explosion and fire. pamaeiae 


They are described in Crouse-Hinds Condulet Catalog 2509. Through Electrical 
Write for a copy. Wholesalers . 


CROUSE-HINDS COMPANY 
Syracuse 1, N. Y., U.S.A. 


Offices: Birmingham — Boston — Buffalo — Chicago — Cincinnati - Cleveland — Dallas - Denver - Detroit - Houston — Indianapolis - Kansas City - Los Angeles = Milwaukee — Minneapolis 
New York—Philadelphia— Pittsburgh — Portland Ore.—San Francisco—Seattle—St Louis— Washington. Resident Representatives: Albany — Atlanta — Charlotte - New Orleans — Richmond, Va 
CROUSE-HINDS COMPANY OF CANADA, LTD.. Main Office and Plant): TORONTO, ONT 


RAI RT LIGHTING - FLOODLIGHTS 
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only TRIANGLE’S sort gs 


ss P a" ave 
New “GLA J ON” ea ent 


TRADE 


Gives You: 





TRADE MARK 


rn 
“il eo a What GLA¥ ON is: 


1949 


“Glazon” is the trade name registered by Triangle Con- 
duit & Cable Company to identify its recently perfected 
type of protective outer covering. The exceptional de- 
grees of flexibility, smoothness and durability shown by 
“Glazon” covering stem from many factors, including: 







Braid based on an inorganic substance derived from glass which cannot rot, burn, 
absorb moisture, or deteriorate with age. 


Saturant developed specifically for the braid. Bonds permanently to the individ- 
ual fibers and sets new standards for resistance to heat, moisture, fire and rot. 


Technique of application locks the saturant in the braid. It will not chip, flake or 
peel off. This unique combination of saturant and braid makes full use of the 
extremely high tensile strength of the braid material and produces a smaller, 
smoother, tougher and moré flexible outer covering—which is “Glazon.” 


For further information on “Glazon” building wire and other Triangle 
products, contact your jobber or your nearest Triangle District Office: 


Albany, N. Y., 11 N. Pearl St. Detroit 2, Mich., 914 Stephenson Bldg. New York 7, N. Y., 50 Church St. 

Atlanta, Ga., Bona Allen Bldg. Houston, Texas, 4101 San Jacinto St. Newark 2, N. J., 189 Market St. 

Baltimore, Md., 802 Hearst Tower Bldg. Indianapolis, Ind., R. R.#5—Box 555 Palm Beach, Fla., 244 S, County Rd. \ 
| Boston, Mass., 470 Atlantic Ave. Kansas City 8, Mo., 1827 Grand Ave. Philadelphia a Pa., Real Estate Trust Bldg. 

Charlotte, N. c. 210 Builders’ Bldg. Los Angeles 13, Calif., 923 E. Third St. Pittsburgh, Pa., Wm. Penn Hotel Bldg. 

Chicago 6, IIL, 20 N. Wacker Dr. Minneapolis 4, Minn., 1419 Second Ave.,S. San Francisco 5, Calif., 383 Brannan St. 

Columbus 8, Ohio, 1356 W. Seventh Ave. New Orleans, La., 348 Baronne St. Seattle 33, Wash., 12221 Greenwood Ave. 


If It’s ““GLAZON” It’s Made by TRIANGLE ... 
If It’s Made by TRIANGLE It MUST Be Right! 








, 5 
? \ ) . ~ . 4 Y 
1902 JERSEY AVENUE a NEW BRUNSWICK, N. J. 
Plants at New Brunswick, N. J., and Moundsville, W. Va. 








- 









Building Wire @ Bare Wire @ Armored Cable @ ‘‘Glazon’’ Triex Non-Metallic Sheathed Cable ® 
Servite Entrance, Service Drop, Varnished Cambric Braided or Leaded, Trioprene Trench, Power and 


IT MUST BE RIGHT ! Parkway cables © Rigid Conduit © Electric Metallic Thin Wall Conduit @ Flexible Steel Conduit 
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© The problem of destructive “heat”, bane 
of safety switch life, has been solved in 
Cutler-Hammer’s new line of safety switches 
Now the switch mechanism is designed to 
withstand safely any degree of heat that can 
be expected from correctly selected fuses. 


And this line has also been designed for 
greater ease of installation, convenience of 
operation, dependability and attractiveness. 
Cutler-Hammer wholesalers and alert con- 
tractors, from coast to coast, feature and 
recommend these quality safety switches. 
CUTLER-HAMMER, Inc., 1327 St. Paul 
Ave., Milwaukee 1, Wisconsin. 
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more wires per conduit, because it is 
America’s smallest diameter natural 
rubber covered building wire. Its 
conductors are perfectly centered in 
the insulation. There are no danger- 
ous thin spots. Laytex RU is easily 





and quickly stripped. Moreover, the 
insulation can be rolled back to the 
braid—and back again over the 
barrel of the terminal. Laboratory 
tests prove that Laytex is tops in 
tensile strength. It will withstand an 





unprecedented amount of stretch be- 
fore breaking, and in all other physi- 
cal and electrical qualities far exceeds 
other building wires. U. S. Laytex 


M Cold ca n't crack this wire RU carries the label of the Under- 


writers’ Laboratories and is listed in 
“ the National Electrical Code as an 
y | ; 
t S all-purpose wire. Send today for 
eee sample plus booklet containing more 
details about Laytex. Write Wire 


Wire Engineer. Nor will Laytex and Cable Department, United States 
soften at high temperatures. Elec- Rubber Company, 1230 Avenue of 


tricians find that Laytex RU permits _ the Americas, New York 20, N. Y. 
*Reg. U.S. Pat. Off. 





-- US. LAYTEX RU --- a 





“Even at temperatures of -60 degrees 
Fahrenheit, Laytex RU will not. 
crack,” says Mr. USRUBBY, the 





—CEAL wiring wile RU? 
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UNITED STATES 
RUBBER COMPANY 
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CRESCENT 


ABC 
ARMORED CABLE 


Has These Improved Features 
Which Make Installation 


FASIER—QUICKER-—SAFER 


SCP NED NTERAE? CC NEPEEE AR VEG 


Permanently low armor resistance is provided in sizes 
No. 14 and 12 AWG by use of a flattened, bonding wire 
which is in contact with the under side of each convolu- 
tion. 


PREFABRICATED BREAK LINES 


The Cut Mark (at |!/2" intervals) shows the location of a 
prefabricated breaking line inside the armor. Only a 
few strokes of a file or saw guided by the Cut Mark are 
required to cut through one outer ridge, and a bend by 
hand severs the armor. This results in a clean separation 
with no sharp edge—a safer, easier and faster job. The 
prefabricated breaking lines are so designed that there 
is no reduction in tensile strength, bending quality, crush- 





ing resistance and electrical conductivity of armor. 








In the last 20 years alone, over SIX BILLION FEET of Armored 
Cable have been produced by the industry. Armored Cable 
provides the only general purpose, factory-assembled and 
tested, metal protected wiring system. 


CRESCENT 
WIRE & CABLE 
CRESCENT INSULATED WIRE & CABLE CO. 


TRENTON, N. J. 
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HERE COMES THE 


Trumbull 


Train 












PROGRESS 


e of new Trumbull products is headed 
new advancement in the entire line of 
products — Flex-A-Power systems, Panel 
- Control Centers, Switches and Motor Starters — 
adically different. So watch for Trumbull’s new 
oduct announcements during 1949. Here’s the first — 








A NEW 


Magnetic Motor Starter and Magnetic Contactor 


New, from top to bottom, Trumbull Starters and Contactors in 
sizes 0, 1, 2,3 give maximum protection to motors up to 5U hp, 
440 v. Look at all their important new advantages: 


LONGER CONTACT LIFE — 

Actual factory tests show the sil- 
ver contacts on the Trumbull 
starter ‘‘make and break”’ for 
millions of operations — many 
times more than any starter on 
the market. 


EASY TO MAINTAIN — 


Silver contacts have permanently 
attached springs that are easy to 
remove. Terminals are located 
on the front and are easy to wire 
— a screw driver is all you need 
to disassemble starter — can be 
accomplished in less than a 
minute. 


EASY TO INSTALL AND SERVICE — 
Note convenient knockouts, large 


terminals, front connections, and 
ample wiring space. 


GREATER PROTECTION — 


Bi-metallic relay heaters follow 
motor’s heating curve. Easily ad- 
justed for automatic or manual 
reset. 


BUILT TO LAST — 


All parts resist corrosion and 
moisture. Examine plastic coil 
enclosure to see how the tough 
varnish impregnation protects 
windings. Contact points and 
cold-molded asbestos arc hood 
eliminate arcing . . . give clean 
“make and break” contact. 


QUIET OPERATION — 


Permanent lubricant impreg- 
nated in the plastic coil enclo- 
sure keeps magnet guides sliding 
smoothly ... eliminates low volt- 
age “chatter.” 





FOR MORE INFORMATION about this latest 
Trumbull development, write for Cir- 
cular TEC 11. THE TRUMBULL ELEC- 
TRIC MANUFACTURING CO., Plainville, 
Conn. Other factories and offices 
throughout the United States. Foreign 
representation. 


Men Who Observe the Best Electrical Practice Make It a Practice to Use 


TRUMBULLCT) ELECTRIC 
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Let Conduit Help 
You Make It A Very 
Happy New Year 





...and a more 
profitable one! 





It’s going to be a great year ... with even a greater demand for Conduit Pipe Products. 
So why not check your stocks now and send your order before another day goes 
by. And since this is the month of good resolutions, we again publicly pledge to 
our dealer friends, as we have every year in the past... that Conduit Pipe Products 


Co. will continue to maintain its strict policy of selling exclusively through the jobber. 


Representatives in Principal Cities 


CONDUIT PIPE PRODUCTS C60. 


COLUMBUS, OHIO 





PIPE COUPLINGS « PIPE NIPPLES - ELBOWS, 90 AND 45° 


RUNNING THREAD - GOOSENECKS - WALLPLATES +: EMT FITTINGS 
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FOR SURFACE OR PENDANT MOUNTING 
INDIVIDUALLY OR IN CONTINUOUS ROW 


Series B-7000 “Washington” Luminaires are available in 
3 of 4 lamp models utilizing T-8, Slimline Fluorescent 


"L 















Lamps 
LLZA ” , Y . ASL, Wf MN 
= iy : S71. Fa sutttdtdllllll 
EB WLLL 
as A COMPANION INCANDESCENT 
Once again Pittsburgh Reflector Company leads with distinctive and ADJUSTABLE DOWNLIGHT 
attractively styled 96’’ Slimline Luminaires which combine the advan- “The Driamaliver”’ 
tages of maximum efficiency, simplified installation, easy maintenance ) Ch 
and flexible application A-178-SERIES 
| 
Illustrated above is ‘‘The Washington” with its curved Skytex Satinol ) 
glass side-panels and egg-crate louver bottom which extend the full 
length of the unit. The egg-crate louvers provide 45° crosswise and 
30° lengthwise shielding and materially enhance its beauty. When 
ceiling mounted “The Washington’ has the “‘built-in’’ appearance so a ee ee ee be 
ee orner and cr ver installations with the B 00 
desired in modern lighting. pele ypc tage pee : sean main 
Luminaires. It ss ideal for spotlighting merchandise, 
You do your customers a real service when you recommend “The maps, walls, etc. since it can be rotated in a complete 
Washington” and other Pittsburgh Permaflector Presidential Luminaires. pinned asi SF EE AE NN 
ee i en 2 esired position 
Every unit has the ‘saleable’ features that mean more and quicker ae ‘ ee Oe 
or etaiis on the entire tine o ttsOurg ermatiectos 
profit and lasting customer satisfaction. Fluorescent Lumineires, Trofers and Compenion In- 
candescent Equipment—write for Catalog 48-F 
ee e 
Something Better 


Has Come to Light” 





Motu ughe ; Nieflecte . Ce mifrar yf 


OLIVER BUILDING * PITTSBURGH 22, PENNSYLVANIA 








MANUFACTURERS OF FLUORESCENT & INCANDESCENT LIGHTING EQUIP. will 
25” Permoaflector Lighting Engineers in All Principal Cities 
iGs DISTRIBUTED BY BETTER ELECTRICAL WHOLESALERS EVERYWHERE 
19 
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0.2.’s WEA ALL-BAKELITE BUSHINGS) 
BEST BY TESTS 


Results of Independent 
Laboratory Tests* q ( 





\ 
A TORQUE ccccwccwcees O. Z. PROVED 36% STRONGER 
than other bakelite bushings tested. 


EMIPACT ccccccceccens O. Z. PROVED 44 % STRONGER 
than other bakelite bushings tested. 


TENSILE STRENGTH ....O. Z. PROVED 112% STRONGER { 
than other bakelite bushings tested. 


FLAT COMPRESSION .... 0. Z. PROVED 32 % STRONGER 
than other bakelite bushings tested. 





ad 


a, 


Now O. Z. offers you the strongest all-Bakelite insulating bushings made — 

56°) stronger overall than other Bakelite bushings tested in independent labo- 

ratory tests (results above) —they bounce like a ball if dropped, won't break i 
even on concrete. And for fast, easy installation and permanent protection, 

O. Z.’s provide these plus features: 


® Smooth, rounded edges completely protect wire insulation during pulling and 
when in service. 


Clean, deep threads let you spin-on the bushing with a twist of the wrist. 


® Ribbed outer surface provides a grip for slippery hands and permits tapping 
with screw driver. 


O. Z. Bakelite bushings cost no more than other Bakelite bushings, are fully 
approved by Underwriters’ Laboratories and are available in sizes from 1/4 inch 
to 6 inches. Samples sent on request. 


*Name and photostatic copy of report will be furnished if you wish, 




























































NET TRADE PRICES CONDUIT FITTINGS + CABLE TERMINATORS 
Cet. ma mimainoiwe ce cores | ‘rice posed pence . Sale aa 
A-50 %" | 400 | 100 | 1% | $ 460 | $360 | $ 2.90 
A-75 y,” | 400 | 100 | 2 5.75 4.50 3.60 
A100 | 1” -~ “20 | 5o| 3 | 920 | 720 | 5275 oz Buy 0.2. and you'll ead 
A125 TH | 100 25 na 26.50 ~ 20.30 2 16.25 ‘ why Engineers say, 
A-150 | 1%” | 100 | 25 | 6% 30.00 23.40 18.75 They're OK if they'te 0.2.” 
fa-2000 | 2” | 40 | 20 | 9 | ~~ 36.00 28.10 | 22.50 @ er 
a-250 | 2%" 20 i 20 | 14 7 58.50 = | 36.50 | | 
fa300 [a | 10 | 10 | 18 6400 | — | 40.00 ELECTRICAL 
A-350 iE | 10 “10 22 80.00 | -— | 50.00 | eee ) 
a-400 | 4” 10 10 | 25 96.00 —- | 60.00 . 
ra-soo | 5” | 5| 5\|34 | 200] — | 130.00 COMPANY, INC. 4 
ra-o0 | 6” | 2/| «2/45 ~| 400.00 Oe 250.00 | 262 BOND STREET - BROOKLYN 2,N.Y. § 

; 


ae 
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MODEL NOS. 3021 & 3021-B 


“SLIMLINE” LUMINAIRE 


FOR TWO 8-FOOT FLUORESCENT SLIMLINE LAMPS 


»' 


MODEL NO. 3021 


(without Louver) 


MODEL NO. 3021 


LOCK" HINGE FEATURE 











j 
' 
4 k d & 7 
An 8-Foot Fixture Packe The Utmost in Beauty— Plus Simple 
i ' 
in a 4-Foot Carton! Installati dE eal Maint 
oh Featuring Exclusive 
ts Sectional Another tremendous advance in fluorescent lighting by MITCHELL. This 
| e ° — ° te ° . 
y Construction outstanding 2 lamp “Slimline” Luminaire combines luxurious new beauty 
_ with the maximum in superb illumination. Model Nos. 3021 and 3021-B 
provide instant-starting—no undesirable flickering and no starters re- 
Sectional Construction es- quired. Maintenance costs are greatly reduced with this revolutionary 
7 P S ¢ 4 
sures safer shipment and = new type of lighting. 
easier installation—not pos- ; 
site with treaile, herd-te- Designed for easy installation in any commercial interior—either flush 
ship unwieldy 8-foot units or pendant mounted, individually or in continuous rows. New sectional 
of the ordinary type. construction enables MITCHELL Slimline units to be hung by one man. 
A LE TS Model No. 350 Hinged Louver can be hung on the basic open type fixture 
in just seconds. Swings down on patented “trunk-lock”” mechanism for 
ORS Amazingly Flexible Installation easy relamping and cleaning. 
ede CONTINUOUS | 
ORS : ROWS SPECIFICATIONS: This MITCHELL Slimline fixture uses two 8-foot Slimline lamps 
~ — Available in two types: No. 3021 for 200 milliamp operation and No. 3021-B for 300 


milliamp operation. Sockets are completely concealed in die cast housing. Heavy-gauge 
Decorative end plate is re- steel channel finished in durable Baked White Enamel. Die cast end housing, fluted end 
moved to expose knock- SSE, cover, and metal sides of louver are finished in Satin Aluminum. Overall dimensions 


out. Power wires can be (without louver): 96',” long; 77s" wide; 5',” high. Basic unit and accessory louver are 
fed from fixture to fixture 
individually packed. Sectional construction permits packing in ove compact, easy-to- 
PENDANT stock, 4-foot carton. No hazards, no struggling with unwieldy ordinary 8-foot units. 
j e 
HANGING Fixture operates on 110-125 volts 60 cycles A.C. Underwriters approved. 


4-LAMP “SLIMLINE”: MITCHELL ‘Slimline’ Fluorescent Luminaires are avail- 
able also in 4-Lamp Models (Nos. 3020 and 3020-B), incorporating the exclu- 


Only two stems required 7 : se kl as ‘ — . 
to support the cotios boat sive MITCHELL “Slimline” advantages. Write for complete descriptive literature. VA 


unit. Canbe hung individu- 
ally or in continuous rows 





MITCHELL MANUFACTURING COMPANY 
2525 CLYBOURN AVENUE, CHICAGO 14, ILLINOIS First Choice 


In Canada: Mitchell Manufacturing Company, Ltd., Toronto, Canada in Lighting 






HOME OFFICE: OTTAWA, ILLINOIS — EXPORT OFFICE 
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Frees 


2 Gorgeous Displays” 


Ice Cream 
a frond Te ee. 


HUSKY freezer 


FRUETES <4 CORAM He 5 OUTED 4 OT CaPacHY 


Dolly Madison 


HO AD TURNED  FUNT PUSe Om 4 OT CAPACITY 


Simple Sandiey Fast 


f 


The Tan PHEeeER 


Madiso® 


CLIP AND MAIL 
THIS COUPON NOW! 


Beautiful natural color displays—and 
yours for the asking! A cinch to build 
bigger profits for you when used to 
sell easy-selling Porter-made HUSKY 
HAND FREEZERS and DOLLY 
MADISON ELECTRIC FREEZERS. 
Get Porter Freezers out in the open 
where shoppers can see them—and 
watch them move! Window, floor, 


' 


table and displays! 


counter Show 


and sell related items — ice cream 
scoops, ice picks, dishes, party deco- 


rations and favors! 


Act fast to get erther or both of these FREE displays— 
mail the coupon below teday! (Limit of 2 HUSKY and 
2 DOLLY MADISON displays per store.) Hurry! 


USE AS FLOOR, COUNTER 
TABLE, WINDOW DISPLAYS 


Porter-made HUSKY and DOLLY MADISON freezers are 
America’s largest selling home ice cream freezers! 
Why? Because of quality, attractive styling, and EX- 
CLUSIVE FEATURES. 


She SE. Petite 


CORPORATION 


America’s Largest Manufacturers 


of Home Ice Cream Freezers YEARS OLD 


: 201 NORTH WELLS STREET, CHICAGO, ILLINOIS 
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ike, hinged 
nance. 












40 watt and 2-lamp 
ad tay © Pendant mounted. 
‘@All models may | be used for Individual or 

Continuous row installation without the 




















ro | a ‘ addition of extra parts. 
(1040 Basic+ Kit No. 6) 
No. 1026—2-lt 40 watt (1020 Basic+ Kit No. 26) BE “BASIC” IN °49 


Sold by leading Electrical Wholesalers everywhere 


ia ELECTRO’S LIGHTING ENGINEERS ARE ALWAYS AT YOUR SERVICE 


—% «ELECTRO MANUFACTURING CORPORATION 


PAUL Ae) 





NOI!S 
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This is one of a series of Spang ads 
which are appearing regularly in: 
ELECTRICAL CONSTRUCTION 
AND MAINTENANCE; ELECTRICAL 
WEST; and ELECTRICAL WORLD 


Wipe 


bi fit 
aco 






ass 
bs 


@ Each month during 1949 our advertising will talk to your customers 
about you. It will tell them about the effort you are making to divide 
fairly your supply of Central Rigid Steel Conduit. And every ad will 


remind customers of the other services you have to offer. 


Advertising isn't the only way we intend to help you. We will continue 


to make every effort to manufacture greater. quantities of conduit so 








that you can better serve your customers. 


SPANG-CHALFANT 


Division of The National Supply Company 





GENERAL SALES OFFICE: Grant Bidg., Pittsburgh, Pa, 


District Offices and Sales Representatives in Principal Cities 
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Completely Covered, 
Molecularly Bonded, 

to Insure Dependable, 
Permanent Grounding 


Note uniform copper 
covering, molecularly 


bonded to steel. Cross 


& A stronger, more rigid rod for better driving. 
Made with stronger, stiffer steel core, having 
a higher carbon content than any other rod. 


section of copper is 


greater than No. 4 wire. 


& Completely covered, including top and bot- 
tom, to fully protect steel core. Has a heavy, 
non-porous and uniform covering of pure cop- 
per, which is thoroughly bonded to the steel 
core, and will not peel off when driven. 


Jasper Blackburn 
Products Corp. 


First, Madison and Clinton Sts. 


© Rolled finish produces hard, scar-resistant ST. LOUIS 6, MISSOURI 


peepee. Mail Coupon Now for Sample Section 


4 | Fully approved by REA. 


BUILDERS OF QUALITY PRODUCTS FOR 15 YEARS 


ences 
mums 4« JASPER BLACKBURN PRODUCTS CORP., 
— First, Madison & Clinton Sts. « St. Lovis 6, Mo 
* * ° Send me, without obligation, a sample section of your Blackburn 
6 Now available for prompt delivery. Made in na Copper-Liad Greund fed, grices, end name of ncuron jehber. 
sizes %. x 8, %x10, % x8, % x10, % x 10. meme 
Individual Name & Title 
aa 
Rm Firm Name 
‘ . . 
Q Backed by Blackourn’s reputation for quality. — 
Address 
te 
peme 
a 


; EWH 


: ST 
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FI-BORD * (fiber-board) Louvers are exclusive with LPI— 
the only louvers offering al/ these amazing new features: 


1) NO MAINTENANCE .... You don’t clean Fi-Bord, 


you replace it —at less cost than is required for clean- 
ing ordinary louvers. 


FIVE COLORS ...Fi-Bord is available in white and 


in paste! shades of blue, pink, green, and yellow. 


3) EASY, SPEEDY INSTALLATION. .. In less than 


two minutes per unit, Fi-Bord can provide a whole new 
color scheme. 


AND FI-BORD Louvers are fire resistant, light in weight, compact, easy 
to ship, and easy to handle. 


FI-BORD Louvers are standard equipment on the LPI PANELUX*, the 
luminaire that gives ‘Panels of Light.’’ It’s a complete fixture and does 
not require a combination of fixture and false ceiling. 


Write today for PANELUX Bulletin No. 420, or contact the LP! lighting 
representative nearest you. LP | fixtures are union-made (I. B. E.W.— 
A. F. of L.) and sold nationally through leading electrical wholesalers. 


Lighting PRODUCIS, 


When you SELL fluorescent fixtures, SELL the best. . . SELL LPI 


26 


It’s the Complete Answer 


Reflection factors up to 79%. Scientific louver design| 
provides correct brightness control with light cut-off 
38° in all directions. 


5) NEW REFLECTING SURFACES... with each 


replacement. There's no light loss due to cleaning or 
scratched surfaces. 


(4) HIGH REFLECTION, LOW BRIGHTNESS . | 

































































*Trade morks applied for 
Patents pending on all features 








INC. 


PARK, ILLINOIS 
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' HERE ARE YOUR 


, TO THE HUGE INDUSTRIAL, COMMERCIAL 
Siegen mice AND INSTITUTIONAL MARKET 
cial and institutional build: HERE ARE THE PRODUCTS! 


ing is a prospect for 
Herman Nelson products. 


j The market represents a You can make REAL profits in 
cross-section of prosperous selling Herman Nelson comfort and health 
American business — tre- nas " z 
mendous sales potentials products to the four billion dollar industrial, 
2 an ever-ready market commercial and institutional market. 
} or you. ‘ ‘ z 
Stocking and selling Herman Nelson heating and 








ventilating products — recognized the world over for 





= age 
a | =cr=—! their high quality — will place you in an excellent Herman Nelson 
oe | be : . Direct Drive Propeller Fans 
oe! INDUSTRIAL BUILDINGS position to get a big share of this huge market. 
aes, | 253,128 Factories of all Types We'll be happy to explain facts about the market, 
misuse oe 5,272 Foundries 
— = 1'243 Chemical Plants Herman Nelson products and the new, profitable 
is 30,662 Dairies and Creameries bey N | f hi 4 
eon o week erman Nelson franchise to you at your convenience. 
ae r . ' . . . . . . 
— 2,551 Light and Power Plants If you're interested in making money, fill in and mail 
onl 5,815 Flour Mills PB ‘i 
) 3,182 Cement Plants the coupon at the lower right hand corner of this ad. 
2,361 Petroleum Refineries Do it tod 
4,00! Warehouses Oo! oaay 


1,380 Steel and iron Mills 


VA . 

| ri HERE’s WHAT HERMAN NELSON Herman Nelson 
A wen 

) x. ee 


OFFERS YOU! belt Drive Propeller Fons 








COMMERCIAL BUILDINGS 
eye Greeny Stores A PROFITABLE PARTNERSHIP OR WORKING AGREEMENT 
3,069 Drug Stores I WITH AN AGGRESSIVE, RECOGNIZED AND 
194,367 Clothing Stores FINANCIALLY SOUND SUPPLIER. 
69,692 Barber Shops 
mend R 
poi Andrey QUALITY PRODUCTS, WITH A SUFFICIENT RANGE 
17,831 Office Buildings ») OF MODELS, SIZES AND CAPACITIES. 
32,894 Shoe-Shine-Repair Parlors 
2,147 Airport Terminals 
.... Fc ond imi iS A HARD-HITTING ADVERTISING AND SALES Herman Nelson Direct Drive 
design} 33708 Ledge Buildings PROMOTION PROGRAM. Unit Blowers 
cut-off 102,214 Taverns 
1,652 Night Clubs A FUNDAMENTAL, MODERN, DOWN-TO-EARTH 
19,365 Department Stores 
h each} 49,422 Shoe Stores 4G. INSTRUCTION PROGRAM FOR YOUR PERSONNEL... 
ning oF 4,744 Fur Shops FOR YOUR PROFIT. 


32,159 Automobile Show Rooms 
yo cies fae If you are interested in a profitable franchise for 
15,830 Theatres selling quality Herman Nelson heating and ventilating 


43,664 Garages products, fill in and mail the coupon below. 


132,759 Filling Stations 
Herman Nelson Belt Drive 
[ee Fe ee ee Ue UG Unit Blowers 


3,429 Jails 
THE HERMAN NELSON CORPORATION, Moline Illinois 


TODAY! 
I Please give me further information on the new, profitable 


ibaa’ BUILDINGS 
: Herman Nelson franchise. 








14,349 Hospitals and Sanitariums 
63,635 Churches 


283,35! Schools 
8,622 Fire Stations THE HERMAN NELSON 1 
1,746 Colleges 


Firm Name 





or 628 Art Galleries 
tures 247 Museums Cc oO R P oO R AT I Oo ni pes oe — 7 - ae a 
= pe pg moline, siinetes 
inics niieiniakieiestiuaiiis 
6,497 Libraries = ~~ City : Zone State 
4 Name eis ian Title is is _ 
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How much of a bite i 
will you get out of it p Me) <a 





a_ 
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he The lighting equipment volume represents a big, 
juicy hunk of business. It isn’t going to drop in 
your lap. Just how much you get depends upon 
how you plan to go after it. There’s no magic 
formula, but there are certain basic fundamentals 
that always work. One of them is obvious — 
You’ve got to have A COMPLETE LINE—a line 
that will get you VOLUME—because of its 
diversity. 


THE ONLY COMPLETE LINE 


PYLON-LITE 
































An 8-inch glass cok ouses 6 j . . : ~ , . — 

start fucrescont lamps where tight out Sells Easier, Sells Faster. It’s a QUALITY LINE, it has units 
t is high eve e coldes eathe ‘ zs sa) 

Standard ar ¢ a er within the budget of every prospect— it’s 

and to floods . 

can be had. in the line for fatter profits. 

colors to match 

Station color 





—_ ‘Scheme. The only 
— light that pro 
— Vides under-the 
a hood illumina 
tion 








No 3281 -- Aluminum 
Holder for {50 Watt-Par 
38 Lamp. Makes an ideal 
cluster in 2, 3 or 5 light 
assemblies like shown 























a : at right 
sain _ oe No. 3018—Convertible Flood with 
_ = + ea “ "2 eee 4 removable top ball for mounting } 
\ oy 150 a 000 — cluster lights Socket casting also 
‘ si Watt izes for any ~ t takes one, two or three floods —_ 
f = type of mounting out fitter oa _— Convertible with 5-light eluster- 
—_ \ } . i Also portable models Porcelain to match the most attractive island lighte 
a in existence Takes No. 329% } 
_— } — — color 3281. 3160 or 3180 floods for | 
sene to 300 Watt lamps 
} No. 3294 — 
Aluminum 
i or Porcelain 
j Holder for | 
| } 300-500 7 yy 
' Watt R-40 
F . Lamps 
f 3) 
a d 
pee 4 : 
1 s 
The Revere > 4 
Hinged Flood P » 
. light Pole. Elim \ A 
® inates hazardous a 
: climbing to clean } 
? or service flood ~~ - 
lights. 20, 24 and . 
ie 30 t oot ‘se 
* mounting 
he 
sents. 3800 Series — Re < 
vere Eliptor 300 No 3243-S—Cluster with No. 4200 — _ Enclosed . 
500 Watt. 750-1500 slip fitter for mounting di- Flood. 750—1,000—1,500 / 1 
» Watt ingeniously rectly on pole. Two, three Watt. Weatherproof, easy Pai 
designed. All alum four or five floods can be to service unit, has rota- , 
inum or porcelain used. See REVERE Cata tion feature with degree | 
enameled colors. log. markings. i 


REVERE €iAge 


6011 BROADWAY e CHICAGO 40, ILLINOIS _ 
INDOOR AND OUTDOOR LIGHTING EQUIPMENT TO SERVE EVERY NEED 
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big, 
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Few good reputation thrives or ns 
falters largely on the performance of the 
fixtures you sell. It’s very important, therefore, 
that your fixtures deliver rated light output, provide long ee 
lamp life and give trouble-free operation . . . the kind z By 
‘ Ars 
a of performance Certified Ballasts are designed to supply. ' 4 
} , y 
Certified Ballasts are better . . . because they are built to = 
luster— 4. 
M306 | rigid specifications . . . then tested and checked by independent, 5 
wails : ts} 
impartial Electrical Testing Laboratories, Inc. \ 
} i 
That's why commercial and industrial fluorescent installations give TR%* 
wa more lasting satisfaction when they're equipped with Certified Ballasts. 
/ f ) @ All Fleur-O-Lier fixtures and Certified Lamps 
Oy €y CERTIFIED with circline tubes have Certified Ballasts. 





ERTIFIED BALLAST MANUFACTURERS 


Makers of Certified Ballasts for Fluorescent Lighting 


2116 KEITH BLDG., CLEVELAND 15, OHIO 








, 194! 
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Rounding out the line of 


“SKILLED LIGHTING” 








INDUSTRIAL UNITS 


End view of industrial type 
unit showing flat top. These 
units are designed for general 
industrial use under normal 
atmospheric conditions. 





TEXTILE UNITS 


End view of textile mill unit 
showing peaked top especially 
designed to eliminate frequent 
cleanings and to offer outstand- 
ing protection against humidity. 











MADE BY SPECIALISTS IN 


30 


...NWew SLIMLINE 
Fluorescent Fixtures 


THIS SMART-LOOKING SLIMLINE 


fixture offers you more than just 
sleek beauty . . . it also offers a 
genuine “Skilled Lighting” unit for 
use with the new high efficiency 
SLIMLINE Lamps. Assures extra 
long service life with minimum 
maintenance. 

Typical of Wheeler engineering 
thoroughness is the exclusive aux- 
iliary lamp support at center of the 
fixture to prevent vibration of the 
8 foot lamps. Fixture channel is in 
one piece available in either 


baked enamel or Wheeler triple- 
guarded vitreous porcelain enamel 


finish. Reflectors are furnished in 
vitreous porcelain enamel finish only. 


TWO TYPES: 
INDUSTRIAL-TEXTILE 
The new Wheeler SLIMLINE is 


made for regular industrial applica- 








tion or for textile mill application. 
Textile mill units have peaked 
channels to prevent accumulation 
of fly. lint, dust and moisture. 


HIGHEST EFFICIENCY 
SLIMLINE lamps operate at the 
highest lamps. 
They start instantly . no special 
ballasts needed. If increased inten- 
sity is desired. 300 MA _ ballast is 
available to replace 200 MA ballast 
using same lamps. 


EASIEST TO HANDLE 
SLIMLINE fixtures have only 2 
sockets . . . lamps have only | ter- 
minal pin in each end. Only two 8 
foot lamps for a double-length  fix- 
ture. Get all the facts on the extra 
value of these new SLIMLINI 
Units. Write to Wheeler Reflector 
Company, 275 Congress St., Boston 
10, Massachusetts. 


efficiency of any 


Distributed Exclusively Through 
Electrical Wholesalers 


REFLECTORS 


SKILLED LIGHTING 


LIGHTING EQUIPMENT SINCE 188! 
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CARRY A BIGGER LOAD 
WITH SMALLER WIRE 

















FOR LESS MONEY 


Use Rome Type RH Building Wire 


When you figure on wire or cable for industrial feeder circuits, where voltage 
drop is not a problem, be smart and figure on using Rome Type RH (Heat 


— . 





































Sng Resistant) Building Wire. 
N As compared to all other types of Building Wires, the National Electrical Code 
. 4 current carrying capacities and higher operating temperatures for Type RH, 
BZ permit, for equal amperages, the use of smaller conductor sizes in nearly every 
I instance. That’s why, with Rome Type RH you can often use a smaller cable, at 
less cost, for the same current load. 
oy Here a typical comparison” with circuit requirement of 285 amperes: 
01 
O 4 Type RH Type R 
<7 Required Conductor Size ...... ....e....- 800,000CM 500,000 CM 
a‘ , | Approximate Outside Diameter .............. 91” 1.10” 
Ol. 
a a WS ils TI I a ies hicsecvciwccivedvess 1139 Lbs. 1815 Lbs. 
’ > Required Conduit Size (3 conductor) .......... 242" | 3” 
ft eeenrnenctarnoian a 
the : Permissible Operating Temperature... ........ 78°C | 60°C 
ips. & 4 
cial ; pil *In accordance with 1947 National Electrical Code 
en- 
ist be YOU CAN SAVE... 





last ¢ On initial cost—in this case as much as 26 percent. 


¢ By use of smaller conduit and fittings. 
¢ In ease of handling lighter materials. 


Further, there is longer life in this superior heat- 


vo 8 resistant insulation. 

fix- 

ania FIGURE IT IN ROME TYPE RH AND SAVE 
| NI Underwriters’ 

ctor Approved 

ston 








———— 3 qN 


RPORATION 
r 


° NEW YOR K 


} 81 


1949 danuary, 1949—ELECTRICAL WHOLESALING 31 











If you have ever spliced wires) 
and cables in real mean loca- 
tions, you probably are o 
strong ‘“‘booster’’ for Penn-’ 
Union Connectors - - - 



































Because you know how much, 
easier they are to use in close 
quarters: Working up against! 
a wall...squeezing into small} 
boxes, to join short ends of 
stiff wire . . . reaching around) 
pipes, and splicing wires in 
dark holes where you can 
hardly see. 





| 





for the wrenches make the Penn-Union 
connector more practical—you grip it from 
ANY angle, with ANY kind of wrench (box, 
socket or open-end). Developed by 20 years} 
of constant improvement. Accurately made, with| 





rigid engineering inspection. Reusable over and) 
over. Can be furnished in Bronze or Aluminum.’ 





Sold by Leading Wholesalers 


PENN-UNION ELECTRIC CORP. sit: 
ERIE, PA. 


telamy 
Canada: Dominion Cutout Company, Ltd., 
250 Richmond St. West, Toronto 


PENN-UNION 
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In school-rooms, hospitals, 
offices, institutions, wherever 
high-powered, glareless light 
is essential, Compco’s “DUAL- 
DIRECTION” luminaire pro- 
duces scientifically controlled 
reflected and diffused illumi- 
nation with a maximum of 
efficiency. It’s a fixture that’s a 
cinch to install . . . easy to 








maintain .. . and ever-so-easy 
on the budget. Use it flush or 
suspension mounted. It’s de- 
signed for both. This unit is 
well built of excellent mater- 
ials throughout . . . all metal 
(including louvers) . . . and fin- 
ished in a gleaming, high-re- 
flection-factor, baked-on white 
enamel. 





—— CONTINUOUS ROW 
SPECIFICATIONS: ; MOUNTING WITH 
: - 3- POINT CONNECTING 
48” long, 1214” wide, eae ae ean & 3 3 
51” deep. Has beauti- i ye 
ful ornamental ends of 
satin finished chrome, 
with bronze center 
ridge which can be 
easily removed for 
continuous row 
mounting. For suspen- 
‘icridcomaartaemncen sion mounting, use 
} for easy maintenance and quick stem set 326. Com- 
eee pletely wired, ready to 
hang. Individually 
packed. 
Top view showing placement of 
knock-outs that make for easy in- 
stallation. 


Write fer Compco’s complete 


lighting fixture catalog 














BULLETIN 
The response to our recent mailing of Bulletin 201 was so gratifying that 201 


we are reprinting the bulletin below for those of you who missed seeing it. 








PERFECT-LINE WIRING DEVICES 


WEATHERPROOF FLUSH RECEPTACLES 
SCREW COVER TYPE 


Designed for outdoor residential and industrial installati 
ind for interior use where excessive moisture is present. 
Single or duplex receptacle with aluminum finish brass plate 
screw cap and bead chain and weatherproof gasket. 
15A.125V 1OA.250V Individually Packed 





>, wa 








Qty./master Wt/master 
Cat. No. Item Carton Carton 


WR 53 W. P. Sing. Rec 100 40 lbs. 





WR 53 





DWR 63 W. P. Dupl. Rec. 29 12 lbs. 














) 
WEATHERPROOF FLUSH SWITCH 
signed for outdoor and industrial installations and for interior use where excessive 
isture 1s present. 
. Packing: \ 
Boxed individually; standard packing as shown; all mounting screws and weather 
proof gasket i ided. .040" brass, aluminum finish. 





Switch Rating 
Cat. No. Description 125 V 250 V Wt. Std. Pkg. Std. 
SW-1 Single Pole Switch 10 i ; 


SW-2 Double Pole Switch 10 10 6 lbs. 








Pkg. 


1N Ik 5 


~ 


sU Ad 


}o 


— | 
C © 














SW-3 3-Way Switch 10 5 6 lbs. 0 
SW-4 4-Way Switch 5 2 4 lk 9 ; 
) Eig 
dov 
} vol: 
sigt 
PERFECT-LINE DOOR SWITCHES 
ideal switch for closet, pantry, dark room and refrigerator lights. Furnished complete 
ready for installation. Consists of metal box with 2" knockouts in both ends and back, |! 
over, necessary screws, striking plate and switch. Switch has wire leads and adjust- } 





Cat. No. Description | Std. Pkg. | Carton | Wt. Std. Pkg. 
DN 415 On" When Door Is Open 5 10 25 lbs. 


DF 415 Off’ When Door Is Open 5 l 29 lbs. 


























The 
yy ELECTRIC CLOCK pans I 
qua 
6 HANGER OUTLET TYPE CR 53 | PERFECT-LINE MFG. CORP. |, °™ 
Equi ped with integr ; ho k for hanging . Hicksville, L. |., New York | _ 
clock: } f ’ OV 
Packit Please send us your complete : 
CAINS Perfect-Line’ catalog J49. 
Boxed in lvidually; |UU to master irton | 
eo shipping weight 31 lbs 111 mounting 7 
rs) screws included. on 
| 
Material: CA | 
040” vlate. svray brass finist a ADDRESS | 
Perrect-LiInE Mrc. Corp. — i “ ! 
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70 SIMPLIFY 


OUR TRANSFORMER 
VYING AND SELLING 


One order, one shipment, one invoice, one payment; 








ERE, 





that’s how your transformer buying and selling can be 
simplified when you stock Acme Electric transformers 
and ballasts. 

Acme transformers for luminous tube signs, fluores- 
cent lighting fixtures, voltage regulation, industrial 
power distribution and many other specialized fields, 
offer opportunities to build a highly profitable supply 
business. 

Acme Electric transformers are engineered to high 
quality standards and better than average performance. 
This means that your customers will be well satisfied. 





Eight practical styles for outdoor, indoor and win- STEP-DOWN TRANSFORMERS 
dow hanging applications, in ratings from 2000 
volts to 15000 volts secondary. Among ‘‘Neon" 


For transforming a 200 240 input voltage to 
sign men Acme transformers are ‘First Choice.” 


115 volts 50/60 cycle output available in sizes 
from 75 to 2000 watts. Ask for Catalog SD 151. 





For 15 to 100 watt standard fluorescent lamp, single, 
two, three or four lamp fixtures. Quick start ballasts 
for dual 40, instant start, lamp fixtures. 120 ma to 
450 ma ballasts for slim type lamps. Cold Cathode 
ballasts for 72” and 96” tubes. 





RINGING. CHIME 
TRANSFORM 
: 4 YOLTROI , 

These bell ringing and chime transformers are built : AIR COOLED TRANSFORMER 
to provide trouble-free performance. Their high 
quality construction includes silicon steel lamina- A specialty product, useful in laboratories or A profitable line for every supply house. Built in 
tions, high dielectric insulation, Available in steel wherever electrical equipment is designed, tested, sizes 1.10 KVA to 50 KVA, single phase, primary 
foot mounting or universal outlet box plate. Signal- or produced. Provides a stepless control of voltage voltages of 230/460 or 575 volts. Sizes 1!» to 25 
ling transformers available in 50 VA to 750 VA cap- from 0 to 135 volts. Built in portable and panel KVA available in 2300 volt primary. Bulletin 160 
acities. Bulletin J 170. board mounting types. gives detailed specifications 


A C ME ELECTRI Cc CORP Oo RATI Oo N Acme Electric manufactures Luminous Tube Transformers —Fluores- 


cent Lamp Ballasts—Cold Cathode Lighting Transformers and Bal- 
671 Water Street Cuba, N.Y. lasts —Mercury Vapor Lighting Transformers —Radio and Television 
Transformers —Electronic Transformers —Door Bell, Chime and Sig- 
nalling Transformers—Safety Transformers—Voltage Regulating 
Transformers—Step Down Transformers—Control Transformers — 
Warp-stop Transformers—Air Cooled Power Transformers—Rectifiers. 


a7 RR A 6-3 C8 Bw eR OS IN CANADA: ACME ELECTRIC (CANADA) LTD. 
: 824 Notre Dame St., West Montreal, Que. 
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Yet they'll make quick sales for you! Mentioned by number 


but not pictured in our calalog, these smart Colonial 


These handsome 
fixtures are not 
pictured in Virden’s 
latest catalog 


fixtures offer tasteful variations in top Virden designs. 


Show them and they'll move fast because they’re 


RIGHT for so many residential needs. 


Prices are as pleasing as the designs ...a tribute to 


Virden’s skill in mass production methods. 


Your Virden distributor can supply you from stock. Ask him. 


No. V—2505 No. V—2501 No. V—2715-C 


John C. Virden Company ° Cleveland, Ohio 
Member remerican Home Lighting Tustitute 
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Rational Electric 








* 
auSsiir 
. THE . 
OUTLET BOXES COMPLETE LINE 


FOR 









SWITCH BOXES . 


WIRING 
SYSTEM, 


7" AUSTIN LINE holds the solu- 


tion to all wiring problems . . . 


TIME SWITCHES * 


YARD LIGHTS 


from the high line to the last outlet. 
LUGS & CONNECTO RS Material for complete installations 


that have been designed and made 


MN 


for all types of wiring can be sup- 
plied from THE AUSTIN LINE. Equip 
BAR HANGERS yourself now to get your share of 


this profitable business. 





SCREW DRIVERS WE SELL EXCLUSIVELY 


THROUGH WHOLESALERS 


REEL ROLLERS 










‘lhe TU. 6. 4rustin Company 


NORTHBROOK, ILLINO/S 


FIXTURE FITTING 
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WRITE TODAY for 
GLOBE’S NEW COM. 
MERCIAL Catalog CO-49 
showing the latest in com- 
mercial illumination, also 
the profusely colored 
RESIDENTIAL Lighting 
Catalog R-48. 





x”) Fa ‘ 
. 1 we . . 
oe al 178 @ ie Poppy «ho * is wey, se 


Why is Globe internationally famous as a producer of top quality 

lighting fixtures? .. . Simple. Globe has built their reputation firmly on the sound 
foundation of over twenty-five years accumulated experience and 

knowledge, plus constant research in ultra-modern laboratories. 

On top of this, Globe manufactures their famous fixtures under 

scientific control in two of the nation’s most completely staffed and 

equipped plants. Every step, every process is supervised by Globe 

craftsmen and engineers. 

No wonder architects and lighting engineers everywhere insist on 


Globe. They know Globe fixtures answer every need. 


GLOBE uicutine provucts inc. < 


y \ 
aby BROOKLYN, NEW YORK © LOS ANGELES, CALIFORNIA ///A\ 
a \S 







NEW YORK SHOWROOMS °¢ 16 EAST 40TH STREET 
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WILL SELL MORE 


ROYAL ‘Cyst’ 


PLUG FUSES 


FOR you/ 








wa clolo} Ma fel'th) 4 43411, [che 


—s lL January 20th, SU terion “CLASS-TOP 
over 3,000,000 circulation! 








The entire ROYAL line of consumer products will be 


nationally advertised throughout 1949. . 











More ROYAL sales for your customers — 


more ROYAL sales for you! 


PLUG FUSES © CARTRIDGE FUSES 
FUSTATS © WIRE © CORD SETS © TROUBLE LITES 
DECORATIVE CHRISTMAS LIGHTING 


Tha ELECTRIC CO., INC. 
PAWTUCKET * RHODE ISLAND The 


Clay 
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Cross Section 
Showing 
indentations. 






All B-M Fittings Carry the 
Underwriters’ Seal of Approval 


For faster, neater and stronger thin wall conduit connections insist on METHOD 
either Briegel Indenter or Briegel Twiston Self-threading type all steel, 

one piece connectors and couplings. 

B-M Indenter fittings, the only approved couplings and connectors of TOOL 

this type, have long enjoyed wider use and application than any other 

method of installing E.M.T. 

The new B-M Twiston Self-threading fittings now make it possible to C0 

have threaded, raintight E.M.T. connections without the use of dies. . 


Two complete turns with a pair of pliers threads the tubing and screws 
the fittings into a locked position, which results in the strongest connec- 
tion possible and one that will withstand severe vibration. GALVA, ILLINOIS 
Whatever the thin wall job might be, you will find that you can do it 
neater, faster and better with Briegel UL Approved E.M.T. fittings 


NEATER © FASTER ¢ STRONGER * APPROVED 


DISTRIBUTED BY 
The M.B. Austin Co., Northbrook, Ill. Clifton Conduit Co., Jersey City, N.J. The Steelduct Co., Youngstown, Ohio Nat. Enameling & Mfg. Co., Pittsburgh 
Clayton Mark & Co., Evanston, Ill. Gen. Electric Co., Bridgeport, Conn. Enameled Metals, Pittsburgh, Penn. Kondu Mfg. Co., Ltd., Preston, Ontario 
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NEW LOW PRICES 
on ADVANCE BALLASTS 

















UNDERWRITER APPROVED 
E.T.L. APPROVED 
ALL VOLTAGES AND CYCLES 


1122 W. CATALPA AVE., CHICAGO 40, 
CABLE ADDRESS: ADTRANS 
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A MESSAGE TO AMERICAN 


“Give us the tools...” 


INDUSTRY ° 


71st OF A SERIES 


What Are Your Chances 





If There Are No Profits? 


Since the November 2 election there has been a 
dazzling variety of plans to have the government 
do more and more things and spend more and 
more money. But there is almost no variety in the 
plans which are suggested to raise the money. 


“Pay for it by taxing profits,” is the standard 
refrain. Slap on an “excess” profits tax. Boost the 
corporations’ income tax rate. 

Well — why not? Haven’t the corporations been 
making so much money that a big chunk of it can 
be turned over to the government spenders with- 
out hurting anybody? 

The answer is no! 


How high profits should be can be debated end- 
lessly. Some people claim that 1948 corporation 
profits, which will amount to about $20 billion, 
are too high. They emphasize the fact that profits 
are larger in relation to investment than they were 
a few years ago. Other people think profits are 
low. They stress the fact that profits are not much 
larger in relation to sales than they have been 
historically. Both sides agree that in some indi- 
vidual cases profits have been too high, as in 
others they have been too low or non-existent. 

But if we cut the total volume of profits drasti- 
cally, we shall do so at our national peril. 

There is no room for debate about that. For we 
shall choke off the crucially important job of build- 
ing new plants and equipment for our industries. 
Squeeze hard enough, and America will go the 
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way of Britain — down the long and painful skids 
of industrial decline. Widespread unemployment, 
especially among our industrial workers who pro- 
duce new plants and equipment, will mark the 
dreary way. Here is a fact which the President, the 
Congress, the C.1.0., and all of us have a real 
reason to remember: 


Almost two-thirds of all profits today are going 
to rebuild and improve plants and equipment. 


More than $13 billion of this year’s profits are 
being plowed back. They are going — as a large 
proportion of profits have always gone — to buy 
for workers better tools to work with, better sur- 
roundings in which to work. They are making 
possible better products, and more of them, for 
all of us. 

The figures below show how companies have 
put more and more profit-dollars and a larger 
share of their profits to work in the business: 





PROFITS | % OF TOTAL 





TEAR REINVESTED PROFITS 
1929 $2.6 billion 31% 
1939 i 24% 
1943 so * 57% 
1944 §.2 53% 
1945 | 4.2 47% 
1946 6.9 - } 55% 
1947 Maz * | 62% 
1948 est. | 13.0 “ | 65% 








continued on next page 





The suctteh (sto 


GENERAL 

















ENCLOSED SAFETY SWITCHES + SERVICE ENTRANCE EQUIPMENT 
BRANCH-CIRCUIT OR RESIDENCE PANELS + PANELBOARDS FOR 
LIGHT AND POWER DISTRIBUTION 


MORE AND MORE Electrical Contractors Specify "GENERAL" 
Sold Through Electrical Wholesalers 





Gh iN | D RAL 


SWITCH CORP. 


45 ROEBLING STREET, BROOKLYN 11, N. Y., U.S.A. 


SALES OFFICES 


Amarillo, Texas *Chicago 14, Ill. Glassport, Pa. New Orleans 12, La. San Antonio 2, Tex. 


“Atlanta 3, Ga. Cincinnati 20, Ohio Houston 3, Texas "Philadelphia 47, Pa. "San Francisco 3, Cal 
“Baltimore, Md. Cleveland 16, Ohio Indianapolis 4, Ind Phoenix, Arizona "Seattle 4, Wash. 
Birmingham, Ala. Dallas 5, Texas “Los Angeles 13, Cal ‘Portland 9, Oregon Spokane 8, Wash. 
"Boston 10, Mass. *Detroit 26, Mich. “Minneapolis 2, Minn. Princeton, Indiana St. Lovis 8, Mo. 


*WAREHOUSE STOCK MAINTAINED 


EXPORT OFFICE: NEW YORK 11, N. Y. 
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The record shows tinat each of us is the real 
beneficiary of this plowing back of profits. 

Every American has benefited from these prof- 
its. Each dollar that business has put into its 
plants and equipment in the last thirty years has 
increased our yearly production by 35 cents. 

This re-investment of profits has helped make 
possible a 75% increase in living standards since 
1919. 

It has helped increase wages from an average 
48 cents an hour in 1919 to $1.36 toda,. Allowing 
for higher prices, that increase means that an 
hour’s work today will buy twice as much as it did 
thirty years ago. 

Why must business retain these billions of 
profits to improve its plants and equipment? Why 
must it plow back more and more? The reason is 
that business already is caught in a tax squeeze. 

Federal taxes alone take at least thirty-eight of 
each one hundred dollars a company earns. Then, 
if the company pays out to its stockholders any 
part of what is left as dividends, the federal per- 
sonal income taxes of the stockholders may take 
up to 77% of those dividends. Under these con- 
ditions, so few people are willing to invest in in- 
dustry that the stock market is stagnant. Compa- 
nies can not raise in that market the money they 
need for improvements. 


The result: business must rely more and more 
on plowed-back profits to pay for new plants and 
equipment. 

We know that everywhere in industry new and 
better ways of producing goods are standing ready 
for use. The previous editorial in this series men- 
tioned some of them. We know, too, that depres- 
sion and war put our industries far behind schedule 

-as much as $100 billion behind — in getting the 
new tools they should have had to keep themselves 
in first-class shape. McGraw-Hill is now complet- 
ing a survey of industry that will measure these 
needs. The results will be published in this edi- 
torial series. We know already that in 1949 alone 
industry will need $18 billion or more for this 
purpose. 

And all but a small fraction of that sum must 
come from profits. 


Our prosperity, our strength as a nation, our hopes 


for better living depend on our continuing to gen- 
erate and to plow back a large volume of profits. 


For that reason we should not thoughtlessly fol- 
low these people who propose to pay for any and 
all new government activities by saying simply, 
“Soak the corporations.” There is no need to fol- 
low them. There are other ways of obtaining nec- 
essary funds. 

First and foremost should be economy within 
the government itself. If its citizens must pay still 
higher taxes, then surely government should exer- 
cise rigid self-restraint, cutting out all but the most 
essential activities and expenses. 

After economy should come consideration of 
a broader federal tax base. 

If these and other methods of raising money 
are inadequate and if taxes must take a bigger bite 
from business profits, two facts are clear. We 
should not adopt an “excess” profits tax with all 
of its complications and all of its corrupting effect 
on business. A moderate increase in the regular 
income tax On corporations is much less danger- 
ous. But even such an increase, if necessary, should 
be accompanied by special allowances for ex- 
pansion and depreciation that will encourage 
companies to continue spending their earnings 
for new plant and equipment. We all have a 
stake in that. 


At this critical juncture in ou. history profits have 
a new and vastly more important role than they 
have ever had. In unprecedented degree they are 
the drive behind our present prosperity and the 
key to a better, stronger future. 


Give profits the axe and the blow does not stop 
there. 


It cuts into the employment, the prosperity and 
the strength of our nation. 


Everyone of us has a stake in how the President 
and Congress handle taxes on profits — and now 
is the time to remind them of that stake. 





President, McGraw-Hill Publishing Company, In 
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Jefferson Electric Power Circuit 


Transformers are the result of 
accumulated experience of over 
30 years’ specialization in the 
design and manufacture of 


“small” transformers. 


All Jefferson Transformers are 
produced completely—in every 
detail—in the modern, scientific- 
ally equipped Jefferson Electric 
plants at Bellwood, Illinois and 
Fall River, Mass. 

* 


Listed by Underwriters’ Laboratories 








JEFFERSON ELECTRIC COMPANY 


Bellwood, Illinois 


In Canada: Canadian Jefferson Electric Co., Ltd. 


384 Pape Ave., Toronto, Ont. 





With Jefferson 
Power Circuit Transforme:’ 


®Increasing use of power circuit transformers for sim: 


plifying plant electrical distribution systems, rests upon 
worthwhile economies and dependability of service. 

Jefferson Power Circuit Transformers provide the de- 
pendability that assures efficiency in supplying 115-230 
volt current whenever desired from the higher voltage, 
lower-cost circuit. 


So if you are considering the electrical system for a new 
plant or the rewiring of an existing building, consider 
the factors that mean DEPENDABILITY— good design, 
unsurpassed manufacturing facilities — strict quality con- 


trol —and specify Jefferson Power Circuit Transformers, 





JEFFERSON ELECTRIC 


TRANSFORMERS 
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lhe figures we use as basis for these monthly) 
omparisons of performance in the electrical wholesaling 
eld are collected and compiled by the Bureau of tl 


ensus of the U.S. Dept of Commerce. 
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Business Index 
For the Month of October 1948 


SA 


September, the ( ctober reports ot electrical eoods 


LES  -\fiter the small advance in sales reported for 


wholesalers dropped off, on the average, + percent from 
the previous month. Compared to the same month 
in 1947, an increase of 3 percent was indicated 

lhe steady gains in sales volumes of 1948 over 1947 
were reflected in the fact that for the first 10 months 
sales were up 15) percent over the corresponding 
period in 1947 

Phe October panel from which these percentages 
were received included 402 full-line houses, 123 wiring 
supplies-construction materials distributors and = 96 
appliance specialties wholesalers. 

By class of house full-line wholesalers reported sales 
as off 6 percent compared with September. On the 
same comparative basis sales of wiring supplies 
construction materials houses and appliances-specialties 
wholesalers were up 3 and 2 percent respectively 

Compared with October 1947, however, the situation 
was reversed with full-line wholesalers reporting bust 
ness up 5 percent while the other two classes of houses 
indicated business as being slightly off 


INVENTORIES Stocks, measured at cost, and as re 
ported, advanced an average of 5 percent for all classe: 
of houses to reach a level 26 percent above a year ago 
It may be noted that this is the largest month-end dollat 
inventory gain (over the previous month) since March 
1948. 

By class of house, full-line wholesalers reported an 
increase of 4 percent, wiring supplies-construction 
Wate rials houses anh wicrease of 2 percent while appli 
ances-specialties indicated an increase of 11. percent 

Compared to (ctober 1947 stocks showed. sizeable 
increases averaging out 26 percent for all classes of 
houses 

In terms of weeks supply of merchandise end-of 
October stocks represented approximately 7 weeks 
supply; this compares with 5.5 weeks in October 1947 


and 6.2 weeks in October 1039 
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MOTOR STARTERS | © 


with the 


















( 


ea 


dere it is—a completely new line NEMA Sizes 0, 1, 2, and 3—each 
f G-E motor starters—full-voltage size new all the way through. 
tarters made for extra-long life, Everything’s new—contacts, arc 


aster installation. Designed for hood, magnet, armature, and the 
asy maintenance, but built so you tough Strongbox magnet coil. Get 
an forget them. your first G-E starter and compare! 





a 


General Electric Company 
Apparatus Dept. 

Sec. D676-277 
Schenectady 5, N. Y. 


: Please send me your bulletins describ ia 

1 GEA-5153 (CR7006 A-c Magnetic Sta 
TODAY 7 GEA-5156 (CR7008 A-c Combination 

ORDER Name 


Company 


Address = 
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REGIONAL ANALYSIS OCTOBER, 1948 

















hy INSIDERED regionally, all classes of houses com Figures in this table apply to the geographic divisions 
A bined, sales were off in each of the regions except as outlined and numbered in white on map above. 
the Middle Atlanti Wholesalers in that region re 
ported an averave sales gain of 3 percent. The largest 
decrease in sales volume was reported by the ast Sout! SALES INVENTORIES 
Central region which recorded a loss ot 11 percent as October 1948 October 1948 
compared with the previous mont Compared in °/, with Compared in °/, with 
Regional gains for the first 10 months, all classes ot Trading 
houses combined, and compared with the same period Sept. Oct. Region Sept. | Oct. 
1947 were substantial, ranging from 6 percent in the 1948 1947 (See Map) 1948 1947 
New England area to 25 percent in the Mountain region 
By regions inventories showed quite a wide variatior aa — | +9 +39 
from September with a loss of 1 percent reported by + 5 + 5 2 + 7 +29 
the East North Central division and the high ot 9 — 7 + 2 3 — | +19 
percent indicated by both the New E-ngland and [ast — 3 +15 4 + 7 +36 
South Central regions — 3 0 5 + 6 +34 
Weeks supply of inventory at current rate of sales —II —2 6 + 9 +28 
ranged from a low of 6.2 weeks indicated by the Eas ~—% 0 y . a +30 
and West North Central regions to a high of 8.1 weeks we ad 8 +5 +15 
in New England mn a + 4 9 sind +15 
STATES COMPRISING GEOGRAPHT DIVISIONS REGION 5—Del., Md., D 1 | Va: I. 4 » 4 (ii 
REGION 1—Maine, N. Hamy Vt. Mass., Conn REGION Kla.; REGION 6—Ky Pen \la , Miss REGION 7 —-Ark.. 
2—N. Y., N. J., Penn.;: REGION 3—Ohio, Ind., Ill, Mi La., Okla., Tex REGION &—Mont., Idaho, Wyo., Colo., N 
Wis.: REGION 4—Minn., lowa, Mo., N. Dak., Nebr., Kans.; Mex., Ariz., Utah, Nev.;: REGION 9—Wasl Ore.. Calif 
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Appleton Lighting 
Equipment 


Sell Appleton Lighting Equipment and provide yourcus- 

tomers with the illuminating efficiency that spells better 

industrial workmanship, smoother production. Expertly 

° a . P>s ep P P : y DISKONECT GLASSTEEL DIFFUSER — 

mngineered for superior illumination and lower main- Reflector, lamp and globe may be de- 

tenance, Appleton Lighting Fixtures guard your reputa- ; tached from hood as unit, without 

jon as a dealer in the very best electrical merchandise. _s rewiring. I rovides soft, yet high in 
/ . tensity illumination on both horizontal 

and vertical surfaces without objec- 

tionable shadows. 





The Appleton “Goodrich” Stocklite shown above is 
typical. Diffusing light from eight different reflecting 
surfaces, the Stocklite provides the proper distribution 
of light in narrow stock aisles, without spotty distri- 


bution or unpleasant glare. TWIN-HIGHLITE HIGH-MOUNTING 


FIXTURES— Designed to produce 
a high levels of illumination 
design comprise the complete Appleton Line of rug- from a minimum number of 


gedly built fixtures, meeting virtually every industrial outlets in high bay industrial 
aa baal : ln. Se ; interiors. Easily serviced. 
Fquirement es — oors or Own. INOW INClUdINg tne Equipped with easy-to-wire 
famous line of lighting specialties formerly manufac- channel for mounting on 
a ; : . : . . > = 
tured by the Goodrich Electric Company, Appleton —— — Porcelain 
. rae . ° e ~ - ° . amelied, 
Lighting Equipment points the way to better lighting 
at minimum service, installation and operating cost. 


@undreds of lighting specialties of equally expert 


APPLETON VAPOR-TIGHT FIXTURES — 

Newly designed. Made of tough malleable 
iron. Also available in the complete Appleton 
SOLD THROUGH ELECTRICAL WHOLESALERS Line are Explosion-Proof and Dust-Tighte 


a ’ Lighting Fixtures, blanketing all require- 

APPLETON ELECTRIC COMPANY ee aa ments for hazardous locations. 
1734 WELLINGTON AVENUE . CHICAGO 13, ILLINOIS | 
Branch Offices: NEW YORK, 50 Church Street © DETROIT, 3049 E. Grand Blvd. 

LEVELAND, 1836 € d Avenue . SAN FRANCISCO, 655 Minna Street ° 

LOUIS, 420 Frisco Bldg. © LOS ANGELES, 100 North ta Fe Avenue © ATLANTA, 

4k 

SF 


vievard, N.E . sIRMINGHAM, 429 Brown-M sidg. © MINNEAPOLIS, 

tth St., $ © PITTSBURGH, 414 Bessemer Bldg ALTIMORE, 100 E. Pleasant 

treet © BOSTON, 10. High Street © DENVER, 1509 Seventeenth Street « 
PHILADELPHIA, 1017 Cherry Street 


Be sure your customers have and use the BIG 
APPELTON CATALOG. The last word in buy- 
ing convenience, this big purchasing guide is fully 
detailed and graphically illustrated, listing more 
Resident Representatives: t s t k than 15,000 items inthe Appleton Line—all STAN- 
ty. Milwaul . DARD FOR BETTER WIRING.” The Appleton 

Export Representatives: International Standard Electric Corp Catalog willbe mailed to any user of wiring and 

67 Brood Street, New York 4, N. Y. : lighting equipment immediately upon request 





T FITTINGS © LIGHTING EQUIPMENT ¢ OUTLET AND SWITCH BOXES © EXPLOSION-PROOF FITTINGS © REELITES 








BACK-WIRED 
weet) DUPLEX 


T-SLOTS * DOUBLE SIDE CONTACTS 
PLASTER EARS 


This advanced design provides 
for either back wiring or side 
wiring with equal facility. Back- 
wiring feature makes easier, 
more secure installation. Built-in 
stripping guide assures correct 
stripping; eliminates exposed 
wire. Individual terminal clamps 
hold wires with a no-slip grip. 
Other structural features are: 


Large recessed binding screws, 


ample for No. 10 wire; 
Strong plastic base; 
Double T-slots; 


Double side contacts; 


Washer type plaster ears. 
Listed as standard by Underwriters Laboratories, Inc. 
and meets all high-grade specifications. Specify No. 
9260 for brown plastic base; No. 9260-I for white 


Ivorylite. 


10 AMPS. — 250 VOLTS ES a ee ee ee ee ee are ee eer eee 


THE ARROW-HART & HEGEMAN ELECTRIC 














| 


No.9260 — 











CONVENIENCE 
OUTLET 


Large Recessed Binding 


Screws 


@ Ample for No. 10 Wire 


Strong Plastic Base 


Double T- Slots 


Double Side Contacts 


@ Washer Type Plaster Ears 


Mail this Coupon | 


lo Arrow - Hart & Hegeman Electric Company, Hartford 6, Conn 


Send us your catalog data-sheet on the new 9260 
Back-Wired Duplex Convenience Outlet. 

(Name 

(Firm 

Address } 


(City & State 























] Strip off insulation to exact length, quickly 
* and easily, using built-in stripping guide. 
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Loosen terminal screw — Wire stripped to 3 Tighten terminal screw — Individual clamps 
. 


correct length is inserted from back. grip securely with no exposed wire, 
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1949: Knocked-Down Foreeast (nee or 


twice within our memory this country witnessed what 


might be termed an epidemic of “Knocked-Down” 
merchandising. Mail order houses were advertisin: 
“knocked-down” dwellings 4, 5, 6 room affairs with 
complete blue prints and instructions for putting them 
together. LLumbet and mull concerns offered chairs, 


¢-) ony Fae ‘ ¢] } ] +] al ] 
ables. CaAVDINGCTS alla © Cl Is¢ old wens KIOCK EE 


down’ and ready to Row boats 


boats, cruisers—all planking, ribs, wooden units cut 
ottered 
own’ and with the alluring argument that vou could 


WAC cvard 


to size and fully) marked were “knocked 


1 
fal 
l 


build vour own b 
The fact that 


at in yout 


1 


since labor costs have been pushec 


| 
sky-high another such “knocked-down”  epidemi 
seems in the making, may he the reason why we hit 


on the idea of presenting our 1949) forecast in. the 
“knocked-down”™ stvl 

We have now been accumulating figures, 
chppings, vear-end — statements — an exhaustive 
analytical reports on the subject of 1949 > for many 


weeks. All 


accredited sources Some can stand on their own feet 


of them come from authoritative o1 


because they tell their own story. Some have 


laborious studies it statistics ()thers imvite 


sprung 
Irom 


obvious conclusions 


Pheretore—instead of putting a whole lot of dope 


sheets into our editorial hopper and then coming up 


with our own personal forecast for 1949, we are going 


subject and then, 


to present here the most essential, pertinent, significant 


or interesting angles on the out of 


that assortment of knocked-down “planks,” our readers 
can build their own forecast he good shy *1949," 
Which all of us shall have to travel on for the next 
12 months 

EMPLOYMENT: Still hovering around the 60) million 


mark with some, mostly seasonal, lavotts sha 
totals in certain industries 


] a , 
\ccording to the Bureau of Labor Statis 


wh 0, 8 


tics most recent report gross average weekly earnings 


of production workers in factories continue to run at 


1] 1] | 
} 


time record levels 


Ji 


between $54.00 and S$ 


PERSONAL INCOME fo1 


nation 


the rate of $215 billion for 1948, a tgure 


~ 


ranges at 


unprecs 


dented in history and it is expected to continue at that 


rate through most of 1049 
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ODUGBION of all classes of goods for the 
nation is now at the rate of $256 billion and ts not 
expected to drop much below $250) billion) throug! 
}49 

KETAIL SALI espite some drastic price reduction 
i soft goods during recent months, store sales through 
out that nation throveh 1948 wall bettet than equal 1947 


loliday 


Vv from 1 to 10 percent, depending on locality 


trade im many cities exceeded all expectations \ll 
time records for single-day sales were broken in some 
of the country’s largest stores, including Chicago's 


Marshall Field & Co 
BUYING: Wit! 
total, 


INSTALLMENT October adding $30 


mullion to the installment credit reached a new 


hich of $7.75 billion, according to the lrederal kKeserve 
] ] } } 1 
Board report, October being the first month ina vear 


when consumer credit controls were enforced. Adding 
charge accounts to the installment credits, consumet 
credit of all kinds hit a new } | record ot ove 
S135 billion in November 

PRICES: (ine of the rities believe 
that consumer's retail prices will hover through 1049 
very much around those prevailing at the end. ot 
1048 and that wholesale prices all 


work up and 


line wall 
] +t] {) 
down within 10 to 20 percent of Decem 


ber figures, fimishimg 1049, 


PRICE TRENDS Within the last 10 davs we have 


| P ead en 
gathered interesting news items which invite challeng 


ing questions but —like straws in the wind—may mean 


a little ora lot Llere thev are knocked down Price 


cuts made in retrigerators, reductions as much as 20 
percent Sears, Roebuck & Co., reduces refrigerators 
2 to 10 percent “to stimulate sales prices of meat 
September savs the American 


\griculture 


off 19 percent sine 
Meat Institute The | 


ordered December 24, 


S. Department ot 
LO48, a 


per quart in the 


| nilk | 
the New York milk shed— Dress prices cut on low 
end Items ()byect. to vet rid ol pie e good that can 

a cai , - _ . 4 q lhe. ies” : . 
now be replaced at lower prices he women s, misses 
and junior outerwear industries shipped 20° percent 


more goods in the third quarter of 1948 than a vear 


ago and cuttings ran up to 35 percent higher— ood 


y 
sales during 1948 are expected to total 8 to 10 percent 


less than im 1947 because consumers have become 
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Light weight, small diameter 


Permanent colors 
High abrasion resistance 
High tensile strength 


Resistance to common acids, 
alkalies, oils 


Low moisture absorption. 
Approved by Underwriters 
for wet locations (TW) and in oil 


Fire resistance 
Long-aging 
Easy to pull through conduit 


Free-stripping 














Your 
Deserves 
-| Another... 

















Hensneath 


DENSHEATH Building Wire, with the thermoplastic insulation pioneered 
by Anaconda long before the war, is long-aging, will not support combus- 
tion, is impervious to acids, oils, alkalies ... building wire worthy of the 
finest reputation. 

Densheath’s smooth, slick finish with no braid resists abrasion, pulls 
through conduit easily. Small diameter means more copper per conduit 
Insulation is quick to strip. Permanent, bright colors mean quick circuit 
identification. The answer: lower cost per foot of wire installed. 

Recognized by the National Electrical Code for circuits up te 600 volts 
and temperatures to 140° F....and for wet and oily locations... Densheath 
Building Wire combines all the plus qualities that assure complete satis- 


faction. 
I Pat 


TYPE | 
TW BUILDING WIRE 


} 
ANACONDA WIRE & CABLE COMPANY| 
25 Broadway, New York 4, N. Y. 
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‘value conscious’ One of the country’s “big four” 
shirt manufacturers reduced prices on shirts and 
Television manufacturers re- 
duced television sets S50 to S400—Fur garment 


makers will offer stocks at 20 to 40 percent reductions, 


pajamas, 25 percent 


blame some of their troubles on the 20 percent excise 
tax-—G. E. Pittsfield reduces prices on all stock grades 
of phenolic molding powders '4 to '2 cent per pound 
and eliminates the 1'4 cent differential for orders 
under 5,000 pounds. 

LUMBER: Shipments, production and orders are down 
compared to 1947, indicatin: that local vards finally 
have built up normal stocks. John W. McClure, exec- 
utive secretary of the National Hardwood [.umber 
\ssociation, considers current situation as a natural 
readjustment, advises “playing close, adhering to grade 
standards, training sales organization, adjusting pro 
duction to market demands, watching credits.” 


* 


Residential Building —\ccording to best esti 
mates by BUSINESS WEEK, the vear 1948 saw 
approximately 925,000 non-farm dwellings started, a 
total topped only once in history; 1925 saw 937,000 
started. 

“Lxpert estimates of 1949 residential building pros 
pects range from 850,000 to 950,000 starts. Most 
construction men think 850,000 to 875,000 is the best 
bet. ven on that basis. 1949 would be bigger than 
any vear except 1924 and 1925—and, of course, 1948. 
\s far as general business is concerned, residential 
building would continue to be one of the biggest props 
under the boom 

“Also the 1949-started homes will be smaller and 
less expensive. In 1949 builders will shift from fairly 
high-priced houses ($13.000 and over) to compara 
tively low-priced jobs (under $10,000). This wall be 
true whether or not the government teies to give low 
cost housing first call on building materials 

“This switch to lower-priced dwellings is one of the 
signs that the boom is beginning to fade a little.” the 
magazine observes. “Builders all over the country re 
port that the market for higher-priced homes is plaving 
out, 


* 


New Construction From the U.S. Depart 
ment of Commerce comes the official forecast that new 
construction in 1949 is expected to reach the all-time 
record-breaking value of $18.75 billion, this represent 


ing an increase of more than 3 percent over the $17.8 
billion figure now in prospect for the vear 1948. 
Broken down into its mator classifications that 


$18.75 billion-for-fortv-nine figure is made up of $6.5 
illion for residential building, $4.05 billion for non 
esidential, $450 million for farm construction, $2.750 
illion to be spent by public utilities and $5_ billion 
vorth of public construction 

It is pointed out that these estimates were prepared 
ointly by the Department of Commerce and the U. S. 
lepartment of Labor. 
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$1,025,000,000 for Hospitals That's the 


estimated total to be spent under the Federal-aid Hos 
pital Construction Program \ large slice of that 
money must necessarily go into electrical wiring and 
controls, lighting, ventilating, communications and 
other electrically operated equipment 

Wise wholesalers and their salesmen will) watch 
closely for news on possible hospital construction in 
their territory and if lucky enough to have a_ local 
site selected for one of the over 500 projects, the best 
formula for getting the mostest longest is to “start 
selling in the blue print stage and keep selling till the 
job is finished.” 

(A special report on wiring standards for new hos 
pitals will appear in an early issue. ) 


* 


$2,000,000,000 for Hotels The chair 
man of the Board of the American Hotel Associa 
tion, Howard F. Dugan, reports that American hotels 
are spending a total of $2 billion for modernization 
and rehabilitation, by which to create new sources ot 
revenue. 

With cost of supplies up 388 to 178 percent, labor 
and maintenance up 66 to 123 percent, since 1941, room 
rates in the same period have been upped only 17 pet 
cent, so that the break-even point which was 65 percent 
occupancy before the war, now is around 90 percent 
and that’s more than can be expected in “normal” 
times. 

Modern lighting and electrical conveniences such 
as ventilation, air conditioning and bactericidal lamps 
loom large in that huge spending program. 


* 


Put Together, 


selves in this writer's mind into a mighty powerful 


all the above items shape them 


basis for expecting 1949 records for general business 
prosperity to come pretty close to 1048 performance 
WHILE THE ELECTRICAL INDUSTRY. and 
with it the ELECTRICAL WHOLESALERS 
SHOULD READILY MEET and PEREDAPS TOP 
1948 FIGURES 
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ARE ALWAYS RIGHT 


THE BEST WIRE OR CABLE for a job?... 
trouble to be ironed out? See that your customers 
are always right, by calling in your Roebling 
Field Man. His knowledge and experience 
afford ready answers to wire and cable questions 


... he’s a trouble-shooter who shoots business 


come up. You'll find this technical assistance a 
profitable sales help...always available, a de- 
pendable builder of customer good-will, and 
making it easier for you to book additional orders 


for Roebling products. 


your Way. 


As a Roebling electrical wholesaler, cash in on 


this service whenever questions and problems 


JOHN A. ROEBLING’'S SONS COMPANY 
TRENTON 2, NEW JERSEY 


Branches and Warehouses in Principal Cities 


Active sales and service cooperation, however, is only one part of 
the Roebling program to help you win more business. The program 


is four-fold and gives you these other outstanding advantages: 


A COMPLETE LINE ... 


pose owe 


mu.e than 60 types of wire and cable for every pur- 


all made to Roebling standards for long life and top performance. 


AGGRESSIVE ADVERTISING in business and industrial papers... full 


page color messages that reach your market fully and effectively... direct mail 


literature describing specific types of wire and cable. 


BRANCH WAREHOUSES strategically located and fully stocked to help you 


assure prompt, efficient delivery service. 


ATLANTA 
BOSTON 
CHICAGO 
CLEVELAND 
DENVER 
HOUSTON 
LOS ANGELES 


NEW YORK: 
PHILADELPHIA: 
PITTSBURGH: 
PORTLAND, ORE.: 
SAN FRANCISCO: 
SEATTLE: 


: 6216 NAVIGATION BLVD. ® BR OODCREST 6-8316 


934 AVON AVENUE ® RAYMOND 2151 

51 SLEEPER STREET ® LIB. 4373 

5525 B. ROOSEVELT RD. ®& CRAB FORD 6400 

701 ST. CLAIR AVE., N.E. ®& L.D. 249 & MAIN 5030 

1635 SEVENTEENTH ST. %® EAST 2684 & KEYSTONE 4ill 


A CENTURY OF CONFIDENCE JR 


ROEBLING 


216 S. ALAMEDA ST. ® TRINITY 1261 

19 RECTOR STREET *® WH. 3-5200 

12S. 12TH STREET ® MARKET 7.2751 

855 W. NORTH AVENUE * FAIRFAX 2766 
1032 N. W. 14TH AVENUE *® BROADWAY 5456 
1740 17TH STREET *® MARKET 8787 

900 FIRST AVENUE, SOUTH ® MAIN 4992 
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From any 


Plugin @ Busduct 
can be supplied with 
outlets on both sides (on 
spectal order) for ceiling 
instaMations, as sketched 
above... 


Or, if overhead conditions 
prevent suspending Plugin | 
@® Busduct from ceiling, 

special wall-mounting 
brackets are 
available... 





Or, as sketched from 
actual photograph, Plugin 
@® Busduct can be mounted 
close to floor and leads 
carried across to 

machines. 












f(A) BUSDUCT 


“lake the Ccomamy augle! Plugin Busduct 
permits a quick change in plant or electrical layout 
uithout disrupting production... eliminates costly 
temporary connections and expensive, long lead-ins 

.and greatly reduces maintenance costs and 
voltage losses. 


“ake the flexibility augle! Plugin Busduct 


provides a ready power source for new and 

present equipment anywhere along the line... 

a plugin outlet every foot of the way. Available in 
standard 10-foot lengths, @& Busduct can be installed 
on, or hung from ceilings, along walls, and even 
above baseboards... through tunnels under streets, 
through roofs or walls ...and with dustproof or 


raintite protection. 


Take the efficiency angle! Plugin ® Busduct 
saves much needed time in the installation and 
relocation of machinery and in day-to-day maintenance 
of the electrical system. 


For more information see your Representative 
(he’s listed in Sweet's) or write for Busduct 
Bulletin No. 701, 


You'll agree that Plugin Busduct is the Most 
Economical Path From Power Source to Equipment 


Frank eC(dam Glectric Co. 


ST. LOUIS 13, MISSOURI 


Mahers of BUSDUCT * PANELBOARDS * SWITCHBOARDS © SERVICE 
EQUIPMENT © SAFETY SWITCHES * LOAD CENTERS © QUIKHETER 
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otes from N. EWA. 


By Alfred Byers, secretars 


National Electrical Wholesalers 


Association 





N.E.W.A. COMMITTEES’ 
WINTER MEETINGS 


Tentative schedules of 


commodity and functional com- 


meetings 


mittees in both the Apparatus and 
Supply Division and the Appliance 
Division have been distributed to 
the entire membership. 

hese meetings, numbering about 
twenty, will be conducted during 
January, February and March, well 

advance of preparation 
for the 4Ist Annual Convention of 
N.LELW-.A., to be held at Cincinnati 

May. 

\ll meetings will be held at New 


York with the exception of those of 


and in 


Television and Tubes 
and the Small Appli- 
ances Committee, which will be held 


the Radio, 
(omnuittee, 


at Chicago in January, during the 
Furniture Mart. 

\mong the 
tions to be 


important considera- 
studied 
meetings will be the growing de- 


during these 


mand for a return to aggressive in 


telligent selling effort. There are 
expected to result from these meet- 
ings, ideas and recommendations 


which members can 


e effectiveness of their sales activi 


from 


+ 


Mmprove 


ties, as well as their service to cus- 
tomers. Considerable assistance with 
selling and servicing problems has 
long been provided through the 
means of N.E.W.A. Committee ac- 
The present winter 
of meetings will unquestionably pro- 


tivities. series 
ide the general membership with a 


imber of valuable timely selling 


nd servicing ideas. 


FAN AND VENTILATING COMMITTEE 
MEETS AT ATLANTA, GEORGIA 


Phe N.ELW-LA. Fan and Ventilat 
Committee with J. P. Hamblen 


chairman held a meeting at the 


\tlanta Biltmore Hotel early last 
month. Following a morning ses 
sion of the commiuttee, the members 


were joined by interested manufac- 
turer guests at luncheon and discus- 
sion continued during part of the 
afternoon. 

The opinions expressed by manu 
facturers as to the possible condi- 
tions to be expected in 1949 at the 
afternoon session proved very inter 
esting. 

According to the views expressed, 
the Fan and Ventilating equipment 
sales volume should be as good in 
1949 as it was the previous year. 
A qualification was made, however, 
that the 1948 
equalled unless a much greater sales 
effort is exerted than was necessary 


volume can not be 


in 1948! The view also was offered 
that a certain amount of specialized 
selling will be required at least dur 
ing the fan selling season. 


The N.E.W.A. Sales Booster on 
electric Ventilation, issued = in 
March, 1948, was credited as hav 


ing been a very valuable aid in 
building up last vear’s fan and ven- 
tilating sales in the home and office 
field. 


that the association provide another 


The committee recommended 


Sales Booster this vear designed to 
promote the sale of window-type fan 
and ventilating equipment. 


N.E.W.A.’S 41ST ANNUAL CONVENTION 


The Program and Projects Com 
mittee already has plans well laid 
for the program for N.E.W.A.'s 
41st Annual Convention, to be con 
ducted at the Netherland-Plaza Ho 
tel, Cincinnati, Ohio, May 1-6, 1949. 

One of the outstanding features 
will be the Manufacturer Conference 
Booth 
headquarters hotel as described in 


Center, to be set up at the 


some detail on this page last month 


Conference booths already have 
been contracted for by a large num 
ber of manufacturers. 

The convention program will be 
Sun 


Meeting of the Board 


set up on the following basis : 


dav, Mav 1 
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( 


f Governors: 


Monday, May 2 and 


Tuesday, May 3——-Convention and 


Panel Sessions for members and 
guests of the Appliance Division ; 


Wednesday, May 4 


sion for all members and guests. In 


A general ses 


the evening the association will give 
its annual Cocktail Party for mem 


bers and guests; Thursday, May 5 


and Friday, May 6—Convention 
and Panel Sessions for members 
and guests of the Apparatus and 


Supply Division. 
Features of the program wall in 
clude 


several outstanding and na 


tionally prominent guest speakers 
There will be two special presenta 
tions by two functional committees 
of the association, similar to the un 
usual and highly popular presenta 
tion offered at the Annual Conven 
tion at Buffalo last May by the 
Warehousing Committee 

dmission to all sessions and to 
the Manufacturer Conference Booth 
area will be permitted to persons 
wearing the — official 
bad 


upon registration for the convention 


convention 


Badges will) be available 


oe 
for which this vear a charge will 
be made as follows: $35.00 for each 
representative of a manufacturer: 


and $15.00 for each non-member 
guest of the association 

Due to the large attendance at 
NEW _LA, conventions, it will again 
he necessary to utilize several of 
the hotels at 
tions for hotel rooms will be han 


dled through the N.EAW.A. Hous 


ing Bureau at 


Cincinnati. Reserva 


Cincinnati and it ts 


required that registrations be made 


on official application forms pro 
vided by the Bureau 

Program plans and other pre-con 
vention arrangements which already 
have been completed give every in 
dteation that the Cincinnati Conven 
tion next May will be a very highly 
event of out 


successful industry 


standing importance. 
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CAMERA CLICKS 


At Harrisbu rg, Pa. | 





ONLY A PORTION of the attractive displays which featured the show are reproduced here and judging fro 
the lavout it's small wonder that the event was successful from both attendance and business angles. 


A traffic appliance show held a “‘get-acquainted” occasion. 
by Dauphin Electrical Supplies Well-filled order books showed | 
Co. of Harrisburg as an experi- a substantial volume of busi- 
ment was primarily planned as ness written during the show a 
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A. J. MUSSER (right), Dauphin president, PRE-OPENING DINNER for Dauphin salesmen and representatives of various 
greets the first guest, E. H. Barringer. manufacturers was arranged by G. J. Krone, sales manager, Dauphin Electric 
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ALL-STEEL EQUIPMENT Inc¢c.—s00 Kensington Ave., Aurora, Illinois 
“A BOX FOR EVERY NEED” 
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— 
or a giant electric shovel, a portable tool, machine 
or light — for any of today’s many uses of portable 
cords and cables, Hazacord is used for good reasons. 
The Hazaprene tough jacket is an especially for- 
mulated compound that brings out the optimum 
physical properties of its basic ingredient: neoprene. 
This jacket successfully resists oil, grease, solvents, 
acids, water, sun, flame, etc. And just as important, 
it withstands twisting, heavy blows, scraping, stretch- 
ing, and other possible mechanical damage. 


The extra-flexible conductors are made of soft 
annealed copper, tin coated for ease in making sol- 
dered connections. Insulated with a Hazard rubber 
compound that’s strong, flexible and long-lived, 
Hazacord assures you excellent electrical as well as 
mechanical protection. 

You can get most Hazacord sizes today from your 
electrical supplier’s stock. If he shouldn’t have what 
you need, write Hazard Insulated Wire Works, Divi- 
sion of The Okonite Company, Wilkes-Barre, Pa. 


HAZARD 


insulated wires and cables for every electrical use 


rc 
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Wholesaler Session Planned 
For Third Lighting Show 


Tentative program of Third International Lighting Expo- 


sition and Conference features lighting authorities, prom- 


inent industry leaders 
- igen \ conference session for 

A electrical wholesalers, similar to the 
me first held at last year’s show, has been 
planned for the Third International Light- 
to be held 
\pril 1 at the 
Hotel here. An invitation has been ex- 
tended to the pre sident of the 
Electrical Wholesalers 
as chairman of this scheduled 
for the March 30 ( Wednes 
day), and to its members to attend. 

The first 


ing Exposition and Conference 
March 29 through Stevens 
National] 
\ssociation to act 
session 1 


morning of 


speaker at this session will 
he an internationally-known representa- 
tive ef American business, Eric Johnston, 


resident of the Motion Picture Associa 


tion of America. Mr. Johnston, formerly 
president of the United States Chamber 
Commerce, has recently spent consid 








; 
~ 
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BESIDES adding a 1,000 sq. ft. sec- 
tion to its warehouse plus a 1,600 sq. 
ft. paved loading zone, Coast Whole- 
sale Electric, of Burbank, Calif., now 
has a staff numbering twelve persons. 
Shown above, from left to right, are 
the following members of the organi- 


zation: 
Joan 


Maxine Kelley; Bob Tucker; 
Franken; George B. Burt) 
Smith, owner; Hector Reynish; Tom 
Richardson; Jack Smith; Phil Thomas. 


and 


businessmen as speakers 
erable time in Europe studying the inter 
national situation. His subject will be 
“Where Does Business and Lighting Go 
From Here?” 

The demonstration for this session will 
be on lighting of the future, a new and 
dramatic presentation put on by the engi 
neering department of the General Ele 
tric Co. and exemplifying the exposition’s 
New 
Chis will include colorful demonstrations 


theme, ‘Get Light on Lighting.’ 


of the latest lighting techniques that have 


been developed since the Second Inter 
national Lighting Exposition 
As tentatively outlined by F. I. Wilson, 


= 
SACS 


manager of the FF. W. 
Brass Co 


Wakefield 
and program chairman of the 
Chird 


Exposition 1s 


show, the International Lighting 


programmed to present 
lighting as it affects all segments of the 
industry Kach conference meeting will 
consist of a discussion led by an outstand 
ing authority, followed by a demonstratio1 
on some important phase of lighting 
On Tuesday, March 29th, the confer 


nee sessions will be officially opened at 
10 a.m. by G. T 


ing, In 


Morrow, of Curtis Light 
who is chairman of the exposi 
committee. He will in 
troduce as the first speaker, B. W. Clark, 
National Electrical Mat 


\ssociation and vice 


tion operating 


president of the 


ufacturers president 


Westinghouse Electric Corp., who 


of the 
will 


“Lighting and 
Its Place in the Electrical World Today.” 


Scheduled for 11 a.m. is the 


speak on the subject 
presenta 
tion of merit award competition 
by R. D 


winners 
Bradley, of Day-Brite Lighting, 
Inc., and chairman of the merit award 
competition committee. At this session the 
various classifications « 


winners in the { 


the contest will be presented with = the 


merit award and gold seal cash prizes 
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according to the 


given to those who submit the most out 


standing case studies in planned lighting 


The official opening of the exposition 
Elabo 
rate ceremonies are being planned, it was 
Wednesday 


Wilson's committee 


is to take place at noon Tuesday. 


announced. For the special 


. 
evening session, Mr 
has planned that the 


exhibitors should 


play hosts to the 


events being arranged 


Visitors, with special 


The announcement. stated that. it 
hoped to have the president of the Edison 
Electric Institute as chairman for the 
Thursday 


morning 


session, with one ot 


the nation’s leading engineers as_ the 
principle speaker. ‘| he 


demonstration will be 


Thursday morning 
conducted by the 
Corning Glass Works, typifying “What's 
New in Glass for Lighting.” 

At the final session on Friday, the con 
ference program 


committee has invited 


National 
\ssociation to 


the president of the Electrical 


( ontractors act as general 
chairman. A forum on color will be con 
ducted at this session. The demonstration 
subject for the closing day is, “Plastics 1 
Lighting,” 


and Haas 


of the very latest developments in plastics, 


and will be presented by Rohm 


It will dramatically show many 


announcement 








TIMES APPLIANCE CO., INC., dis- 
tributor in the metropolitan New York 


area, has announced the appointment 
of Ralph Morel (left 


as sales man- 
ager for radio and television and 
Henry Stephens (right) as sales man- 
ager for kitchen utilities. Mr. Morel 
was formerly general sales manager 
for Zenith Radio Corp. Mr. Stephens 
has been a member of the sales staff 
of Times Appliance since 1924. 
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READ ALL 
ABOUT IT! 











PUBLISHED BY IDEAL INDUSTRIES, 


ANNOUNCE fi 


ADVERTISEMENT 


DISTRIBUTOR NEWS 


Inc., Sycamore, Iil. 


& SALES PROMOTION PROGRAM 


SALES CONFERENCE 
FORESEES BIG YEAR 
FOR DISTRIBUTORS 


Markets for All Ideal 
Products Excellent — 
‘49 Program Acclaimed 


The year 1949 will offer a 
“royal flush” of profits for 
Ideal Distributors. This was 
the keynote belief expressed at 
the Ideal Industries Annual 
Sales Conference held at Syca- 
more in November. 


Backed by Market Analysis 

Nor was it an “off-the-el- 
bow” opinion. Rather it came 
as the result of carefully mus- 
tered market facts and figures 
presented to the attending 
group. For all types of product 
a high market potential 
ists. /t remains only 
bistributor to vo after 

Particular satisfaction was 
expressed at the conference 
with the 1949 advertising-sales 
promotion program. General 
feeling was that here, wrapped 
up in one overall program, was 
everything the Distributor 
needs to help him make this a 
banner year. 

The sales conference was at- 
tended by all Ideal Division 
Managers, executive personnel 
and key members of the pro- 
duction and merchandising 
groups. 


NEW B-X CUTTER 
_—. << ) 


eet 


CX- 
the | 


for 


it. 











Just squeeze 

handles, and 

twist cable 
apart, 


Here's 


a new, improved 
model that sells on sight to 
any man who uses or works 
with B-X. Simply squeezing 
handle snips through cable. 
Then twist apart. For No. 10, 
12 or 14 cable (2 or 3 wire), 
large or small diameter. A real 
“door-opener” for every dis- 
tributor salesman! 





o4 


| market. 


wre 
eonnectoRrs 


New “Wire-Nuts” 
for every householder because 


connections easier and faster. 





display carton 


it shows him how 


rs 


has real point-of-sale appeal 


to make wire 


New | Pop Corn Blower ‘Wire-Nuts’Now Packaged 


Cleans Theatres Faster 


Demonstrate this one and 


watch the theatre owner's eyes | cq 


open. Cuts theatre cleaning 
time as much as two-thirds! 
Blows pop corn boxes, litter, 


etc. to front of theatre where 
they can be scooped up in a 
jiffy. A brand new IDEAL 
money maker. Sell with Ideal 
“Hand - Type” Cleaner and 
other attachments as complete 
all-purpose cleaning kit. 


Modernization Kit 
For wiring Device Display 
Board. Available to Distribu- 
tors at small cost. Everything 
you need to bring your board up 


for Household Use 


| Now, for the first time, you 
n sell Ideal “Wire-Nuts” to 
the consumer market through 
regular dealer accounts. “‘Wire- 
Nuts” enable any householder 





to make safe craftsmanlike 
| Wire connections every time. 


They're the same “Wire-Nuts” 
| that have been used by indus- 
|try for the past 20 years. 
| Attractive new selling display 
carton includes 24 cards, each 
with 4 “Wire-Nuts” in pliofilm 
bag fastened to the card. Card 
|contains user directions. Tell 
your dealers to display this 
quick turn - over item and 


watch how it sells on sight. A 


| to date as a potent selling aid.| real profit maker for you and 
| Ask your Ideal representative. 


| your dealer alike. 





New Low Priced, Light-Duty “Hand-Type” Cleaner 


Here’s an 
item that 
multiplies 
many - fold 
your cleaner 
Of- 
fices, stores. 
electrical and radio repair 
shops, refrigeration service 
shops all need it. It’s really 


AN 
‘Ps, 


$=: = 
Ww 


| much more than a cleaner be- 
‘cause it blows, sprays, vacu- | will really pay off! 


| ums. 


} 
| 


Uses all regular Ideal 
cleaner attachments. Has same 
stamina and dependability as 
other Ideal “Hand - Type” 
Cleaners, yet costs less than 
| ordinary household vacuums. 
| Has 1, horsepower, continu- 
ous duty motor. Today’s best 
| cleaner value in the light duty 
field. A little sales effort here 
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COLD CASH 
FOR YOU! 











JANUARY, 1949 


ARD-HITTING ADVERTISING 


FOR 1949! 


! —— 


DISTRICT OFFICES 
ALL SET TO HELP 
_ YOU SELL MORE 


| National Advertising Campaign 
| Is Backed by Sales Promotion 
Programs for Each Field 


Climb on the bandwagon! 
Your ideal representative is all 
ready to help you cash in on 
what is sure to be the most re- 
sultful advertising and sales 
promotion program ever un- 
dertaken by Ideal Industrie 
Inc. The complete campaign is 
ready to go to work for you 
now! 





Months of planning, week: 
of “skull practice” and inten- 
sive preparation have gone 
into this year-long program 
It has one objective: “MORE 
SALES IN 1949”! 


Markets Studied 


Markets have been studied 
and specific programs laid ou! 
to capture a lion’s sliare ol 
business in every one of them 
Advertising has been prepared 
and will appear, in 23 leading 
national magazines. Each mag- 
azine has been selected for its 
value in making individual 
Ideal products easier to sell 


Representatives Briefed 


Ideal representatives have 
been briefed intensively on 
how they can make the over- 
all program pull bigger sales 
volume for you. They'll work 


your salesmen—show you how 
to use the individual promo- 
tion programs that have been 
developed for your own use 
for each Ideal product and 
class of product. These pro- 
grams are complete, down to 
clock - work schedules, and 
loaded with free sales help ma- 
terial. 


The time is NOW! You! 
Ideal representative has al! 
the details. Get together wit! 
him—and get going on the 
biggest profit making year 
you've ever had. 
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“LONG TIME NO SEE’—tThe first general sales conference held by the 


M. B. Austin Co. since before the war took place recently at that firm’s fac- 


tory in Northbrook, III. 


All Austin sales representatives attended the five- 


day meeting which was conducted by M. B. Austin Jr. and W. W. Kingsbury. 





All Industry To Benefit 
By NEMA’s 1949 Program 


Record budget of over $1,570,000 is set up to carry out many 


constructive and sales building projects in the 1949 program of 


National Electrical 


be 1999 PROGRAM for the Na- 
. tional Electrical Manutacturers Asso 
lation recently announced by its presi 


dent, B. W. Clark, Westinghous« 





orp., features many constructive and 
sales-building projects The program 


which calls tor record total budget ex 
penditures ot overt $1,570,000 S designed 


benetit the entire electrical industry 


1 
Projects and plans involving interre 


ated activities and resulting in benefits 
all the 


represent a 


various branches of the indus 


substantial part of the 
1949 budget 


1 cee —_ ——— ‘ 
electrical wholesalers the asso 


expenditures in the 

To the 
lation’s program in the field of bu 
levelopment is of major interest becaus« 


as in the past, N.E.M.A 


‘ ‘ , ; ‘ 
uuld larger markets for electrical 
lucts and meet the keen competitiot 

x<pected from manutacturers of non 

ctrical products 

N I: \f \ believes t] it electrical 

igques afr an 1n port int sales too tor 

¢ maustry Phe leagues rovicde i 

; : 
us for coordinated industry effort in 


e communities in which they are located 
N.E.M.A intends to strengthen and 
: se (ray 


aden the already well-established liai 


‘ 1 1 ‘ 
son between the electrical manufacturers 


icting through the association and _ the 
lectrical leagues which represent all 
branches of the industry. The manufac 
turers’ association will keep the loca! 
leagues informed regarding national pri 


grams of an educational and promotional 
nature in which they would have an 
nterest. 


Because expansion of markets for many 


Manufacturers 


Association’s activities 


electrical goods is hampered by the sma! 
amounts of electric wiring habitually in 
N.E.M.A 
the National Ade 


Bureau the 


stalled in residences, intends 
to continue through 


Wiring 


promotional 


quate program of 


education designed to in 
crease the levels of home wiring desig 


The 1949 N.E.M.A 


es that one of the electrical industry’ 


program empha 


largest markets for household 


and commercial appliances, and for ele 


trical 


potential 


power utilization equipment 1 


rapidly developing in farm and_ rural 


areas. Since these areas lie beyond the 


territory into which gas is piped, they art 


special interest to power suppliers 


] tes 1 + ch wre 
and electrical manufacturers 


N.E.M.A. will to conduct 


undly organized 


— 1 
wholesalers 
continue 


program to den 





strate to farm and rural residents, and t 

those segments of the electrical ustt 
ving them, the econom ilue i 

s il enefits accrul t oug!] ‘ 

f electrical equipment for producti 

household and commercial us Amoi 


other things the N.E.M.A. program wi 
provide manufacturers of farm equipment 


vith sources of information about. tl 


est means of electrifying s ( 

is can properly and profitably be opera 
y electr ty ( perate in a | i 
olding an Annual National Fa 
trification Conference conduct roe 
esigned to focus attention o farmer 


thers on the needs and valne of tarm 
stead wiring adequacy 
Benefits obtained from the installation 


, + 


of adequate street and highway lichting 
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equipment have been demonstrated in 


many cities and surrounding localities. 


Reduction of night trafhc accidents and 


crime as well as the contribution whi 
] - ] ] + + 
modern lighting equipment makes to 


community developments are results whic! 
will probably be 


1949 


of special interest dur 


Street Lighting Section n 


bers of N.E.M.A have found that some 
promotional work can be accomplished 
more efhciently on a group cooperative 


basis than by individual efforts and there 


re, will continue to promote interest in 
proved street 
lo build 
N.E.M.A 


ertising program reaching teachers and 


lighting in this manner 


sales ot electric ranges 


will continue to expand its ad 


home economists to encourage them to 
seek better electric home economic labora 
tories for the schools. It will supply a 
new Visual-Aids program to me eco- 
nomics teachers t help then n teaching 
their students the advantages cooking 


electrically 


NEMA. will also continue its adver- 


tising program to increase interest in the 
ise of electric water heating for house- 
hold use 

The rapid expansion of the farm and 
home freezer business and public un 


familiarity with frozen foods, their pack- 


aging and preparation, requires that the 


industry use every means at its disposal 


to disseminate knowledge and promot 


acceptance oOo! this product, according t 


the N.E.M.A program, Since the jo t 

be done is primarily of an educational 
nature, N.E.M.A. will interpret specifi- 
cally the service rendered freezers and 
attempt to create general! in acceptance 
f the product 


The association intends to increase the 
interest 1n an 


commercial COOKING equipment Wecal 








HONORED 
left), treasurer of the National Elec- 
trical 


Laurerce W. Davis 


Contractors Association, is 
James H. Me- 
Graw Award Contractors Medal for 
1948 from W. T. Stuart (right), editor 
of Electrical Construction and Main- 
tenance, at the National 
Contractors Association's recent an- 
nual meeting at Miami Beach. 


shown receiving the 


Electrical 








Ve Mamie, fifteen bucks ... if you had to wait 
for a call from the maker's salesman each time 
you bought your wad! Only the broadest possible 
distribution through thousands of dealers makes it 
economically feasible to sell a pack for a nickel. 
And the same thing goes in the distribution of elec- 
trical products, too. If at T&B we had to replace 
our distributors’ thousands of salesmen, their hun- 
dreds of strategically located warehouses with 
on-the-shelf stocks of standard brand products, 
their speedy on-the-spot deliveries, their quota- 
tion services and pricing departments — well, 
Mamie, our customers would pay and pay, and we 
mean pay! Selling exclusively through wholesalers 
is the only way that T&B can offer its super- 
latively engineered, ultra-complete line of fittings 
at the soundest price schedule in the industry. 


THE THOMAS & BETTS CO. 
INCORPORATED 


ELIZABETH 1, NEW JERSEY 


BETTER PRODUCTS 
BETTER SERVICE 





LOWER COSTS 
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ENGINEERED 


CONNECTORS 
LOCKNUTS . BUSHINGS 
CLAMPS . COUPLINGS 
EXTENSIONS 
HANGERS . NIPPLES 
RFeovUVEe ER S 
STRAPS . SUPPORTS 
GROUNDING DEVICES 
FLOOR BOXES 


SERVICE ENTRANCE 
rt yr tT ie Sa Ss 


CAST JUNCTION AND 
Pruett BOXES 


FIXTURE SUPPORTS 
TUBEtLt& FS 


SOLDERLESS LUGS, 
CONNECTORS, ETC. 
COMPRESSION 
SPLICES, DEAD- 
enes, 874. 





THROUGH AND BECAUSE OF YOUR ELECTRICAL WHOLESALER 
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E. B. Ingraham 








We 
A 1949 
ew Year’s 
rom 
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ASS distribution, = which 
makes possible mass produc 
will 


tion, have to rely on 


reatly improved and stepped-up 
selling and promotional efforts by 
ippliance distributors and _ dealers 
luring the coming year, FE. B. In- 
graham, president of the National 
Wholesalers Association, 


leclared in a vear-end statement. 


Electrical 


‘The electrical apparatus and sup- 


ply wholesaler’s responsibility in 


helping his contractors and dealers 


train salesmen and organize ef- 
fective sales promotions will be 
ereater than at any time in the his 
ry of our industry.” Mr. Ingra 
im said Essentially the same 


roblem and responsibility faces the 


| 
ectrical apphance 
ded 


‘In view of steadily mounting 


ists, the only solution is increased 
production. New production highs 


ive been achieved in the ap] lance 
1 
rt} 


Id largely throu; increased 
now-how and plant facilities. All 


ese appliances, 


t television, and ra 
is, millions of them, have to be 


Id, and that simply means_ th 
stributive 
is an increasingly 
portant job on its hands 

“Electrical distributors and whole 


lers have 


always provided othe: 
essential services that simultaneous 


benefit both and 


view of the abso 


their suppliers 


istomers, but in 


distri 
the problem can 


lute need to achieve mass 


bution—and soon 
be viewed primarily as one of mat 
keting and sales promotion 

acute at the 


lever since the end of 


“This problem is 
dealer level. 


the there has been a 


war crying 
need for more and better trained 
retail sales people. Some slight prog 
ress has been made. The fact re 
mains, however, that shopper sur 
veys have been almost identical in 


their uncovering of casual, weak and 
effort by 


the = publi 


even disinterested sales 


salesmen contacting 


There are exceptions, of course, 
even as there are always exceptional 
companies and individual salesmen 
“During this vear, and from here 
on out, the 


by helping them to teacl 


distributor 
his dealers by 
and develop retail sales people. Con 


will find that 
their 


Increased 


the dealet S 


versely, 


he assistance of 


t 


distributors 


is vital to business, not 


only in the field of sales training, 

but also in that of improved sales 
promotion planning 

“The association has developed a 

' 


number of programs that directly 


assist its many members and, there 
| 
| 


fore, the industry. These deal with 
basic sales training, scientific hiring 
sales promo 
Sales 
and 


’ ) 
les Bo Sie} 


am is designed specifically to 


of sales personnel and 
tion through 


) 
Boost Py 


our series. of 
issued in Appliance 
Supply editions. The Sa 


prog 
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must help 


help the salesmen of membet1 


panies help their dealers and 


com 
other 
customers. [tach issue outlines the 
essential facts of a promotional or 
product subject, and illustrates and 


describes the basic elements of the 


correct sales approach 


“OF special importance during 
1048 was the comprehensive report 
issued as a ‘Manual of Experience’ 
N.ELW_A. Warehousing 
Committee as a guide to better ware 
Similarly, the 


NOUSINY 
lelevision Installation and Servicing 


by the 
pr cedure 


manual, prepared by a sub-commit- 
t 


tee of our Service and ke pan Parts 


was found of 


C omniittee, great prac 
tical value in all areas where tele 


broadcasters are Operating or 


go on the air. .\nother 


provided by 


NELWLASs Operating Cost Com 


} 


request Of other 


Wmmportant service 


nuttee which, on 


omnniittees, develops data to indicate 


| le { 
handling of the 


experience in the 
various distributor functions 
‘In 1949 the proof of our nation’s 
will not be in 


the production, or the consun 


‘economic 


pudding’ 


but in the distribution that 


possible lo produce that 


proof is the wholesale electrical dis 
tributor’s greatest challenge and re 


\s the key 


interdependent 


sponsibility man in our 


industrv’s selling 


team he must succeed Speaking 


for our association, and personally, 
I know he will.” 
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MINNEAPOLIS . . WHERE GOOD LIVING COMBINES WITH GOOD BUSINESS 


ELECTRICAL WHOLESALING 
MINNEAPOLIS ....... 


By Ernest W. Fair — 





NLY a matter of economics ( ther cities. Here it’s more ing ts really selling; there's no place | 
could persuade a native Min- f a solid business development, for showmanship or trickery « 
nesota citizen to move away lor the lwin Cities folks have not ‘smart tact s’ as are nece ssary | 
from his home land—and in these become noteworthy for their flam some places. 7 
davs there are fewer better oppor ovant tactics [hings move slowly “Here you do business on fact 
tunities elsewhere il l e Min elibe ( oward l well ind iwures You sel nerchand ! 
neapolis and St. Paul ert ned POA ere and thes vent wd suppnes on nerit and pri 
as the Twin Cities) area ally arrive satisfactorily at the pre Your success is determined by you ' 
Business is booming in both cities determined spot ability to be sincere, truthful at 


and the rich agricultural area of “What do you like about this to the point and not by showmat 
Minnesota, northern lowa, the Da area’ we asked one electrical sup- ship or so-called ‘smart selling.’ 


kotas and western Wisconsin, whic] ply salesman after we had found “Even now, when we still hav 


the two cities serve, is at a pros that he had worked in a number of | some shortages, price and qualit 
perity peak. There's plenty doing in other sections of the country. are demanded by the people wl 
this section and that goes for the “Lots of things,” he replied quick- build both residential and comme 
electrical industry as well lv, “but from the stand oint of my cial buildings and those engaged 


he boom aspects are not as aj business I guess I like the way peo- remodeling and rebuilding wor! 
parent as we have noticed in a num ple do things up here the best. Sell- I'll wager jobbers in this area were 
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SAINT PAUL . . WHERE GOOD BUSINESS COMBINES WITH GOOD LIVING 





7 in THE TWIN CITIES 
-T..... SAINT PAUL 





- THIRTEENTH OF A SERIES 


’ | stuck with less shoddy goods from weeks still hold back some types of | for continued good business in the 
} the real shortage davs than those in’ industry but the rich, fertile soil future. 
iny other section of the country and natural resources are serving Construction is continuing at a 
” “Up here people preter to wait to counteract that condition. Both good pace throughout the entire 
oe tor quality rather than accept a St. Paul and Minneapolis have ex area and both of the Twin Cities 
= substitute. They are pretty smart perienced a long and steady business have many thousands of dollars 
pice folks and that apples right down 9 growth through the vears. worth of new construction an 
” t line to John Doe who pays the \ericulture and mining, of course, nounced every week. .\ great deal 
om Is. form the backbone of the business of home building is, of course, on 
“Those are my chief reasons for life and the prosperity of these two the schedule. [lowever, the most 
- liking this area better than any other are measures of the prosperity of marked activity to the trade visitor 
it e worked 11 ethose and the fact the Twin Citv area Phere’s no is in small commercial building 
wl it there’s no limit on opportu- dearth of farming activity here as Retail and small jobbing, as well 
- nity!" in some other sections of the coun as service operations, are doing a 
7 Che latter point is of consider trv: it's good land up here and the great deal of uwilding and more 
wet e importance because “opportu people who farm that land know — plans for the immediate future are 
ane nity’ is everywhere in this part of | what they are doing. These two com In progress in these fields than in 
country. Phose cold winter Dbinations are the greatest insurance ajor construction and residential 
194° 
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building As in many territories 
the latter field is being held back by 
high costs. Twin City folks know 
how to “get along without” rathe: 
than pay what they call “exorbitant 


prices for homes.” 





This, we hasten to add, does not 
mean that there is no new residen 
tial construction in this area. Ther: 
is a great deal of such constructio1 
but it is markedly different fror 
that of many other sections we hav: 
visited in that the construction 1s 
the contractor and real estate pri i 
motion type and not so much of tl 
individual residential constructio1 


type. 
Large Middle-Income Group 


\lost of these developments al 
aimed at providing homes for tl 
iddle-inc eaee hich. incidet 
middle-income group which, incidet 


tally. is the backbone of tl 


is regiol 
Chere is probably a greater so-calle 
middle class in the Twin City are 
than in any other similar section ¢ 


the country 


The same thing holds true ove 
the general trade area covered | 
the Twin City electrical jobbing 


fraternity which is composed of tl 
usual mixture of chain and ind 
pendent operations. Smaller citi 
ind towns in the Dakotas, Minne 
sota, northern lowa and northwest 
ern Wiusconsin are taking thing } 
easy. The big ventures in factor 
construction that we noted in citi 
sucl as Houston, tol example, al 
not as prevalent in this. territor 
he picture is one of a healthy ai 


expanding small business 


i > . | 





Bulk Of Business Unchanged 


Che electrical wholes Y pictul 

this area has remained unchange 
ver the last few vears. The maj | 
operators are still doing the gre | 
bulk of the business althoug] thi 

Ls bee la eradua etee Y 1 
small independent specialized ve 





( to creat l ] Ci etit 
tuati1o1 Wit! tiie 4 OuUusSeS 
During, and for some period aft 
( Val it looke is i ¢ 
um would swing al tay 
e ma s ly uses and in pa 
ticula ose of the cl 1 organiz 
cca = ‘ tions tor much of the activity w 
a ae me “i based solely on availabilitv of me 
chandise foday, with more goods 


‘ P 11.1 
LAX ELECTRIC CO.. ST. PAUL Ot a spe lalized nature avaliable 
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trade, the little fellows are be 


ming very active again and are 


] 


<pected to offer real competition. 
Some Twin City wholesalers 


ver tl € Cntire territory mentioned 


previous paragraphs but most 


v fairly close to the Twin City 


ea_ itself. Phere are a number 
small jobbers ll sucl cities as 
luth, Fargo and others but the 


at bulk of the merchandise used 
his entire section moves throug 
Pwin Citv houses 
the edge ot his territory. the 
lesaler’s salesman runs into com 
from supply houses in Den- 
(Jmaha, Kansas City, Des 
ines, Milwaukee and some fron 
cavo but very little of this enters 


ito the territory 


Competition Coming 


tit 


ture competition is looked for 


every element of the trade and 


Was verv close at and Tlie 
m ity irea when etitior 
] } -)] ] ] 

( € C Mall sales CAaACACTIE 
7 | 

l ( 1 ( ned lhe es : & 

eInge LIVel ti VaVvs il 

ins Of meeting this competitioi 


e today and individual salesme1 


a 
WOTKINY 


y their territories mu 
re closely than ever before. 
he average salesman here be 
ves that the big job today is mak- 
friends and winning the confi 
nee of the people whom he hopes 
sell and must sell in the future. 
ist in what a man savs means a 
‘at deal in this area. .\ salesman 
to work mighty hard proving to 
prospects that his word can be 
ied upon and that his ethics are 


as to receive the highest com 


endatio1 
There may come a dav whet 
( Vii ve all mportant con 
e selling here,” one small job 
told us, “but it appears far dis 
t at present. Right now cus 
ers want to know how soon the 


vet delivery and of what quality 
order 1s Fong to be. 


Some shoddy mere] andise can be 


throughout this section of the 


ntry but no one can stav in busi 


t\ the difference between § OOK 
shoddy merchandise and equip 
nt. 


~ 


7 1 ° ] 
ven during the depression there 
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BLAINE ELECTRIC 
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was still more talk about quality 


1 


than price 
} 


and I have a feeling the 


inherent traits of the people of this 


section are not going to be changed 


by anything that may happen in the 
future, 


“We're going 


to have to keep 
right on trying to get the very best 
of everything we can or else have 


it sit in our warehouses: only a 


terrific shortage 


scare could move 


ie shoddy merchandise again and 


[ think it would have to narrow 


down to a case of dire necessity 
and nothing else 
Territories 
Sales statfs are divided with the 


heaviest being concentrated 


group 


here within the immediate Twin ( 


area. Oia lirms at present lave 
only one or two salesmen out ove 
+} 


the territory and their operations 


are very limited. 


[his is the sort of trade territory, 
that can be overed very speedily 


except during the bad winter weeks 
when it’s often a case of using the 


"er . 
telephone only [distances between 


cities and towns are fairly great 
once one gets outside the immediate 
Pwin | ea but excellent ie 
WaVvs ra ite I e cities ever\ 
( ection 

Outside of the winter periods 
there are no adverse traveling condi 
1 S Sale Sie spend ust iwout 
the sank unt of tine mn tiv 
territi is salesmen working out 


the exception that here they con- 
centrate on longer calls on each ac 


count rather than calling upon as 


many accounts as possible in a lim 


ited period of time 
Selling 


Selling by speed doesn't work in 
this area. It’s based on friendship, 


trust and faith in the house and in 


‘ieee a ee 
a Ses eo Tera. se 


PORTER ELECTRIC CO., MINNEAPOLIS 





NORTHLAND ELECTRIC SUPPLY CO., 
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takes 


for a salesman to build 


the individual salesman It 
a let of time 
this sort of following and the sales 
lan can never afford to get careles 
about his reputation or that of his 
house, once it has been built. 
There’s some expansion of terri 
tory now going on as stock condi 
tions have improved materially a 
houses during the 


most 


past fey 


months. Such expansion is chiefly 


in moving out from the immediat 
area and extending coverage to the 


entire section as most houses wert 


doing in pre-war days. (Geographi 
cally, the territor\ we have men 


tioned, is pvetter suited for coverage 


from the Twin Cities than fron 
anv of those cities on its outer rin 
advant: 


his natural we 1S expecter 


utilized a great deal more 11 
the future than it 


the last tew 


to be 
has been durin, 
post-war years. 

Che appliance picture is the only) 
one clouding up at present in thi 
section although there has been some 
scratching on the 


head subject ( 


residential lighting fixtures. Prices 


have had an affect on sales in the 
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atter classification. They are also 
aving an affect on those in the 
ipphlance groups. 

\ lot of effort by jobbers han 
lling electrical appliances is being 


expended in this area today toward 


nding “good” new dealers for their 
ines. There has been a good deal 
close checking of dealers’ lists 
} eliminate possible weak spots and 
much effort is being put into weed 
¢ out the weak dealers where 
od substitutes can be found 
‘Appliance selling is going to be 
h during the next cou 


hntv rous 


le of years if nothing happens,” 
, a ] | 

ne apphance sales manager told us, 

+} 


eCaAUSe 


iere’s full competition in 
very line. Many small independent 
anutacturers who came into the 
1 


field to ladle off the gravy are going 


hard pressed as things vet 


‘That probably means price cut- 


ting as long as they are able to 


and it and then a withdrawal from 
the appliance business. After all, it’s 
about as difficult for a small inde- 
pendent to break in against the ma 





jor lin - t sta i: .. is for 


ucomotive 


Vhen the shakedown comes... 
ard from where I sit, it looks as 
though it is getting closer and closer 

: .competitian 1S Vong to be terrific 


ners 


seas 
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in the appliance business from both 
the jobbing and_ retailing stand 
point. 

“We expect to have to go through 
that period and hope that we can 
emerge with the big boys for they 
are certain to be able to weather it 
\fter that, things will 


be more normal and we can expect 


satisfactorily : 


some sense in jobbing electrical 
appliances !" 
The credit picture is receiving a 


lot of attention in this area also 


\nv retailer or contractor asking 
a wholesale house in the Twin City 
region for credit today had_ better 
be able to show a doggone good 
credit standing or else be placed on 
the COD list. 

“We can't take 
explained one credit) man 


chances any 
more,” 
‘All of us know a lot of small fel 
lows are going to fail during the 
vear ahead. No jobber can afford 
to have his books loaded with the 
uncollectable credit of these failures. 
If he does he is certain to be dragged 
down with them 

“Our big job today is to do a 
better 1iob than evet be fore on credit 


analysis. ..to heIp the man or hirm 


who looks as though he can pull 
1 1 1 1 

throug Vit ut hurting eitnes Wm 
self or the house...and to keey 
hands off the fellow who looks shaky 
1 robably can drag us down 
with him when he tumbles 

ay Nn ( ireful \ We ud ClLOre 


nd in this instance, that trait serves 

in good stead in meeting today’s 
problems in the field of electrical 
wholesaling, 








STATE ELECTRIC SUPPLY 


OAKLAND, CAI 


TELLs... How we 


CONCENTRATE 


Our selling where 


it really pays off” 


Concentrating on live prospects and passing up 
has paid off handsomely for 


State Electric Supply of Oakland, California. 


mere suspects 


Mr. Harry Perl,* partner, reports a sharp rise 


in sales and a gratifying drop in average cost per 
sales call as direct results of select 


on Kardex Visble Sales Control 


ve selling based 


Under this system, the question of where and 
when to call to make best use of selling time is 
answered automatically. Signals on the visible 
rgins of Kardex Account Record cards tell at 


a glance 


l Percenta e of year’s quota sold to date 





WeCCK s¢ 1-! ntl Crs. 
"A 4 Mr. P S f Sales 
n } } S ra 
fs Febru ar 
the Rep R a ] r Ss ? 
D Fourth Avenue, New York VN. } 











visible record. § ( 

be ( 
Another advantage, especially in the setting up of new quotas 
is that the body of the account card provides a 10-year record 
of sales by month and sales by class and percentage of quota. 
You, too, can profit by the streamlined features of Kardex Sales 
Control, tailored to fit your exact requirements. Remington Rand 
Installation Service makes the change-over quick and easy. Ask 
today —for complete information. 


( R r I | 


Remagion Rand 


THE FIRST NAME IN BUSINESS SYSTEMS 
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Angles On The Farm Market 


Today And ‘Tomorrow 








Box-car'’ figures, backed by fac- watt hours in 1927 and—by 1957 ated Women of the American Farm 
tual evidence to show that they really farmers will be buying 21,600,000,000 Bureau Federation pointed out that 
applied to the subject at hand: That's kilowatt hours of current and—in the on the country's six million farms 
what impressed everyone who at- next ten years farmers will invest from 1948 to 1954 the number of 
tended the Third National Farm Elec- $4,000,000,000 in electrically oper- fully equipped farm bathrooms can 
trification Conference ated home appliances and $1,350.,- climb from 400.000 to 4!/2 million 
'25,000,000 additional tillable acres 000,000 more for electrical compo- home freezers, from 200,000 to 2,000 
slated for cultivation within the next nents such as motors, switches and 000; ranges, from 350,000 to I'/, 
five years, said Chairman Frank E. controls says B. W. Clark, Vice million 
Watts in his opening address. President, Westinghouse Electric Cor- Obviously those “box-car'’ figures 
'9.000,000,000 kilowatt hours of poration spell sales opportunities for electrical 
power were sold to farmers in 1948 Then Mrs. Charles W. Sewell, Ad- wholesalers and their salesmen 
as compared to only 860,000,000 kilo- ministrative Director of the Associ- 
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Opening Address 


By Frank E. Watts 


Executive Assistant 





| Farm Journal, Inc. 
and 
Chairman of Conference 
PVH population creasing sees the time approaching in_ thi 
] } 1 ’ 1 
and the last of the nation’s CN ve vears when all of the 
cE =e aii Pe : ; | ] 
5,000,000 tillable acres on’s arable farm land will be und 
ited for cultivation withi e next ition and when population v 
1 , 
¢ vears OC Lice S11T SseES SOO] ¢ OO larye t T e° ll the resel 
| COTTE OLIN o}it ires Oo tracditio1 il ‘three iCcres land ¢ 
ist generations al rices la | C1 ¢ SaVs that 
eCOMEe S al) ZCC cr erat Ws fT 1ll¢ v1) pro t wd 
ry ; ' BR ce ie Frank E. Watts 
bhis was the pred ventured rectly trom the current high tar 
. . ; ey 
Krank KE. Watts of New Yor e whi s enable farmet 
e¢ Ve issist t | r ul r ete ( il cd equi 
11¢ ( i al 0) i Onn Ct ¢ es tlic neces CUS tiie ( ( ( ( S11 
| ¢ ( ee \ ‘ 
ae Caullo Cre ( ‘ l CC ( { eCiccriri OW ¢ Is \ rat r¢ ising 
conve thre 1s that thre ls i ora Owe ( culture ecessit 
hy Lore t \ ¢ 1 Clit ( r ec | ( ( ( lictl ! ~ le 
+ ] ] | 
( 1 CN 10 ( a 1C1¢ ( i ( ala ( ( 
t ( { . ¢ | ai 
Css r Car IL . O i | r t eC cle re 
| { uy lit SDE ( i CC ( ( it! It 
rte thie t st t r ) a Speakit ) thre e t¢ lov r C1EK 
wd far S t r ) ture Tile ( ecult r i I cture Live ( i iid 
' : 
~ its 3) e¢ 1 ( Ce ~ i \ ( 1 es hla es mtitution of elect Cc POW 
+ + ] 1 + ; 
Watts state . US rop somewhat e davs anead miusclie powell v1 me o 
NK In terms OL producing more larmers, DV More eMmeient methods e vital tactors in future iPTIcul 
ee, call 2 a ; oa : ‘ | 
i] per “available acre.” Mr. Watts 9 will be able to maintain or “even in ure progress. This is so because 
i 
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few economies in labor savings and 


productive ethiciency can be effected 


so quickly at so low a cost 


4 | 
trom ti 


e produ tive uses 


aiso 1s 


a potent force 


in bringing about sociological 


changes 11 farm - opens 


to farmers a new world which offers 


a surcease from manv_ laborious 


tasks 
And, in his charge to Conference 
t] executive 


delegates, e magazine 


said: “if out of this Conference shall 


~ 


come a greater inspiration on the 


part of each of us, a greater de 


termination to carry forward a work 
much to the 


which contributes so 


lives of farm people, to the weltar¢ 


of our nation, and the 


world its¢ 
we shall have accomplished the pur 


pose ot our meeting 


The Farm Market — Its Growth in the Past 
A Projection for the Future 


By B. W. Clark 


Vice president 


Westinghouse Elec. 


1 
| 


which city 


residents have taken in stride 


for many vears, gradually is 


lighting up rural America’ and 


powering an increasing number of 


farm production machines, said B 
W. Clark, East Pittsburgh, Pa., 
Vice Westinghouse 


Electric Corporation, in 


President of 
an address 
third 


Electrifica 


prepared tor delivery at the 
National 
tion Conference. 


annual Farm 


In recounting the rural electri! 
cation progress made in recent years, 
Mr. Clark 


farms had 


393.000 


1927, 


recalled that only 
electric service in 
total 
predicted that ele 
brought to 5,400,000 


' 
whereas tiie 


4. ODO OOO lle 


today IS Over! 


tricity will be 
of the nation’s approximately 6,000, 
195/—a f 


farms by gain of 35 


percent. The use of electricity on 
irms ilse \ I] ICTeCASE i stated 
recasting e consumption of ar 
iverag $000 kilowatt hou t 
DOW 1 | 1 the nex ¢ 
ears S latte Ig e can De 
sidere ( h tive ind nig 
to 5,000, Mr. Clark added 
rau predictions \ 
t t ( tistics e indus 
state 
| 1927 arm residents 
LSet KK lowatt nours 
owel cent 


representing 1.4 pet 
power sales 
proximately 9,000 / 

kilowatt hours of 


power were 


Corp., E. 


Pittsburgh 


sold to farmers, raising their per 
centage of the nation’s total power 
sales to 4.1 percent. 


‘By 1957 


sales are « xpected to reach 374000, 


, the nation’s total power 


000 000 kilowatt hours of which 
21.6 
\mer 


power load in 1957 will be up 


estimated at 


larm Sales are 


lion. On this basis, rural 


140 percent over 1927 figures—68 
percent greater than comparative 
eains estimated during the same 
period for electrical usage in resi 
dential, industrial or commercial 
elds. And, irm incomes con 
tinue relatively high and hired men 
ontinue difficult t ret and hard 


to keep, actual farm demand for 
form chores 
inmay show an 
additional rise of 30 


he present estimates 


What about 


over 


rcent 
percent 


electric products during the 


1 Oo next 
lO Vea 1 \Ii ( irk expects 
ers the 1l¢ decade 
will invest S4 000 in elec- 
tricia Orne te ome 1 ances 
i S81 .350,.000 00¢ ore or ele 
+ ca ( mp é ts ~ 1S imororTrs 
witches al cf r¢ vhi Orn 
il parts of electrically-driven farn 
production eaqauipmer This latter 
rur es es not include the 
ost of the fat duction machines 
tor wl } ( 1 al ] ve Sums will 


had a word of ad- 
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B. W. Clark 


vice tor other manutacturers, as we 
P 1 > ] ] ] . 

as dealers, wholesalers, farm 01 
izations 
>| at the ( onterence He 
told them that “we must continue t 
| hink) 

Keep on Thinking, planning, 


and 


ganizations and 


represente 


talking to inform the 


‘> 

1 , 

vhat can be accomplished throug 
tart electri ition Electrica 

f . ] ] 
manu icturers r Sal shoul 
: . 1 a ee 
examine the ( of distripti O1 
of equipment etully and wor 
: ‘ 
( Ns 1cT ¢ aet I if th 
fay ( ~ iT ¢ ? more ACCESS ri¢ 
Ti ( lal l As] t of t] 
eS ns 1 Vir ( il added 
, , 

i t ers are ¢ irged with pre 

NSenes ] ] + } 1 , 

( g «dealers wit t necessat 

2 1 

nto lat which will « ible en 
‘ 1 ] meal ' 

) work more ( SEL) and con 
fidently with farmers in_ helping 


them select the 


each farm job. 
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continues 


66 IX avriculture in a 
reasonably favorable posi- 


tion, it becomes America’s 
o. 1 customer, and can keep wheels 
Industry turning and the dinner 
uls of America’s laboring 
vel] filled,” Mrs. Charles \\ Sewell. 
\dministrative Director of the As 
Women the American 
Bureau Federation, said in 
to the Thi National 
Farm Electrification Conference. 
Pointing out that there are some 
ix million farms in the U. S., Mrs. 
said that “it is estimated 
it, from 1948 to 1954, the 


groups 


ciated of 
rm 


address rd 


Sewell 


number 


By Mrs. Charles W. Sewell 


Administrative Director 


Associated Women of the American Farm 
Bureau Federation 


of tull equipped farm bathrooms 
can climb from 400,000 to 4 mil 
lion: home freezers, from 200,000 


to 2,000,000; ranges, from 350,000 
to 11% million. 

to the effect that 
build a 


farmer stands ready to spend 


statement 1s 
dollai 


ate 
ine 


. Une 
for every 


spent to rural electric 
the 
four and a half dollars for appli 
ances.” 

; Mrs 
phasized, is “ready-made, 
and willing ... the old story of the 
traveling salesman and the farmer’s 


1 
| 


Sewell em- 


waiting 


This market, 


daughter will receive new emphasis 


and importance. The farmer's wife 


Operating My Farm Before 


Electrification and Now 


By L. M. Knox 


Farmer 


Morrison, Illinois 


\RAMI RS cat | Da 


66 ce 
afford to maintain smug 
complacency and take no 

in the troubles between othe 


ments of this nation’s ecé 


| * the TI ird National Farm Elec 

| ncation Conterence Was told 
I... M. Knox, a farmet om 

rrison, Illinois. 

\Ve farmers have given up some 


our independence for more— 


More omtlort, 


Mr. 


the old davs farmers could live 


CONVENIETIIC 


Knox declared. 


and efficiency,” 
‘In 
for months without much | 


We 


power hor 


ielp fron 


the outside. used to raise ow 


and mules and 


Ni yW 


power, electric power and g: 


~ 


own 


Ses 


helping hands we buv out 


SONNE, 
"9 


and we are knocked out without it 


Increased use of electrical equi] 


ment and appliances in’ farming 
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Q] 


water 
washers, 
ances, 

‘Today the 
tension 
farm 
light, 
tainly provide farm relief ot 


will emerge 
1950 to 1955, 
customer — f 


Systems, Vv: 


wire 


} 


"a 
brings 


homes 


pt wer 


OMS 
lained, n 
vitally 

; 
John 


not 


most popular 


\merica, has 
emancipation 


homemaker,” 


hy] ] 
VDICSSC 


bin 


througlhe 


and 


and 


this great boon, ele 


; + 


oO Tl 


\Irs 


radios and 


brougl 


L. M. Knox 


I. 


interested 


lL 


Wi 





ans that the 


What Farm Women Get From Electric Service 
And What They Gan Expect 


ut i¢ 1ca 
energy that cet 
' the 

effective so 
- 1 
tricity 1 ura 
t freedom and 

\ ‘ 

\ine! rar 
Sewe] ( ree 


( © 

( 1S 
etnet 
m1ners 
-- 

éé 





gO Out on strike, because less and happier day for all of us when in- our ability to earn and conserve 


1 
igher priced coal means less and dustry and labor can also be de money, and to build into our homes 


wher priced electricity. Bad trans pended upon at all times to kee] a more gracious, comfortable atmo 
portation ( s too affect us i i steady flow of goods and services = sphere for us and our children. en 
many way the troubles of others running to the people,’ Mr. Knox — abling us to send our boys and girls 
ire Now troubles nd so we i l to high schoo] and college. 
tarmers, as individuals and as me IXmphasizing the many tasks that “| hope and believe that wit! 
ers otf tarm organizations, must electricity performs on his farm and electricity. and modern farming 
lend our weight on the = side. of ts vital importance, Mr. Knox said methods, more of our most. intelli 
honest ul play in an effort that “‘a modern 160 or 200-acre farn gent and well educated farm boys 
to settle, for instance. the difference n the Middle West represents a ind girls will find sufficient challengs 
betwee lust | capital and tremendous investment in land. ma and a genuine interest in farm life 
lab ne grain, livestock and also so. that they will stav on the lan 
| roud that farmers have eat mvestment in management, where they can now more than eve 

Li\\ S Dee ble to feed our pe ( ecause to perate sucl i. farm re utld 10d lives to themselves an 
by maintaining a steady flow. of quires more than a strong back and also be of great service to. their 
rood never laving down on the weak mind \dvances in our community and to the nation,” he 
ob ( triking. It will be a farming methods have strengthened concluded 


Country-Wide Farm Electrification 
Demonstration — Ashland, Ohio 


By C. D. Leiter 
Sales Manager 
F. E. Myers & Bro. Co. 


OW the Chamber of Con ipplications they 


merce of Ashland, Ohio, see, Mr. Leiter explained. and some 





brought together under one 40 different types of electrical equiy 

root the major productive uses of ment were on display, in answer to 
electricity on the farm in actual — th requests received 
operation, with the objective of fill \ special program was prepared, 
ing the farmer's need for educatior featuring speakers who discussed 
In the prope use of ele trical farn the availabilit electric power ind 
equipment was told \ ( |) oble s elating t ts distributior 
1 te! Sales \lanager ot the | | idequate Viring of larn buildings 
Mvyers & Bro. Co Ashland, Ohio larn ehting, mow iv curing and 
He spoke at the Openmye session oft other Mportant subjects Safe 
the Third National Farm Electri yvuarding of equipment with el C. D. Leiter 
fication Conference rical controls, a matter of vital ir 

he arm Electrification Demo terest to most irmers vas covered 
stration was held on April 23-24 thoroughly Phe demonstratior 
1948, Mr. Leiter said Manu ith wide used electrical equiy ers ev of c se face a rewirt 
turers, w esalers and dealers ij ment and new applications was inter job, to make full use of electricity 
electrical farm equipment, leading spersed among the discussions. wit] possible 
larmers vocational agricultural opportunity for questions by farmers he total attendance at the tw 
teachers, contractors and power sup in the audience day meeting was over 2,000, M1 


I 


piers joined in making the demon On adequate wiring,” Mr. Leitet Leiter said, with many farmers ex 


stration a success, eclared, “the statement was made pressing their interest in the equi] 
\ representative group of local that this information presented was ment shown and in the helpful it 
farmers were asked what electrical htteen vears too late for manv farm tormation given them 
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Selling Satisfying Units 
Simplified by Index System 


Long missing in the lighting field has been a simple and _ precise 
system by which to describe, classify and identify the illumination 
characteristics of commercial fluorescent fixtures. The introduction 
of the Fleur-O-Lier Index System capably fills this need and eases 
considerably the task of the salesman in selecting the exact fixture 


to meet the established specifications of the job 





ELCOMI news to any contribution to the progress and de- wise shielding, brightness in shielded 
salesman of lighting equip- velopment of lighting. zones, and upward and downward 
distribution of light, and—last but 
Index System which is intended to age, is a uniform, simple and yet not least—glare 


ment is the Fleur-O-Lier Here, rolled up in one neat pack- 


facilitate his work and allow him a_ precise method or system by which Obviously, individual manufac- 
more effective approach to his sales to describe, classify and identify the turers should not be blamed too 
effort and a more accurate means of | various illumination characteristics severely for not having ALL of 
matching fluorescent lighting fixture of a fluorescent lighting fixture. this information. Testing proced- 
performance to the specifications of Up to now fixture-specifying and ures involved require trained tech- 
fixture buying have followed the  nicians and considerable — special 
standard routine: A lighting prob 
ing, since its introduction in 1938, lem is studied and detailed recom 


any particular job, 

The progress of tluorescent light equipment ; all of which adds up to 
more investment and expense than 
has been phenomenal particularly mendations are made including the many fixture manufacturers can 
with respect to its commercial ap- quantity of fixtures needed for the — afford. 
plication and usage in store, office installation, how many and what size This is where the Index System 


and school. However, with all this 
progress there has been one element 
lacking——a tixture classification and 
performance standard that will give 
he customer complete assurance that 
the fixture will perform in accord- 
ance with his specifications 


Therefore the introduction of the 


lamps each shall have, the mounting 
heights, the spacing, ete. 

This part of the specification o1 
recommendation is easy enough to 


comply with, but today there 1s more 
to it than just that. 
As lighting levels go up the qual 


itv of light becomes increasing 


steps in and serves a two-fold pur- 
pose: 

1. It is a simple, exact and stand- 
ardized formula that the specitica- 
tion writer may use to express the 
illumination characteristics he seeks 
to obtain in a given installation, and 
that offers easy fixture identification 





Mleur-O-Lier Index System for mportant and greater consideration by the salesman. 


pecifying lighting performance and must be given to those factors that 2. It is a method of fixture iden- 
iting fluorescent lighting fixtures determine the quality of the final tification or classification that will 


a further and highly important lighting job—crosswise and length vive accurate, complete and authen- 
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SHIELDED ZONES of the lighting fixture both lengthwise and crosswise, are measured in degrees which tell 
the angular zone below the horizontal at which all sources of light are cut off from view. 


January, 1949—ELECTRICAL WHOLESALING 79 








FIXTURE CLASSIFICATION 


DIRECT LIGHTING 


Those fixtures which direct practi- 
cally all (90 to 100 percent) of the 


light in angles below the horizontal. 








SEMI-DIRECT LIGHTING 


60 to 90 percent of the output is 
directed downward to the seeing 


surface from the luminaire. 





AWD GENERAL DIFFUSE LIGHTING 
The predominant illumination on 

is horizontal seeing surfaces (40 to 

60 percent) comes directly from the 


unit. 


SEMI-INDIRECT LIGHTING 


60 to 90 percent of the output is 





emitted upward toward the ceiling 


and upper side walls. 


INDIRECT LIGHTING 


90 to 100 percent of light is directed 


to the ceiling and upper side walls 





and is then diffusely reflected. 
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tic information as to the lighting 
performance of a particular fixture 
...that will provide an easy and a 
certain way for the customer t 
know that he is getting the kind « 
lighting equipment that has_ beet 


recommended for his installation. 
What the Index Is 


\ctually the Fleur-O-Lier Inde 
System is a formula which employ 
letters and numbers to express an 
evaluate five aspects of fixture pet 
formance: 

1. Light distribution 

2. Crosswise shielding 
3. Lenegthwise shieldi 
4. Brightness in shielded zone 

5. Type of mounting 
and lists these aspects in this exact 
nce so that a specification nee 
oa single fixture 
but can allow competitive selectior 
as broad or as narrow as the specific 
installation requirements permit. 

Treating these aspects in thet 
proper sequence we come first to: 

1. Light Distribution. The Ilum1 
nating Engineering Society classi 
fies fixtures according to five basi 
tvpes: Direct, Semi-Direct, Genera 
Diffuse, Semi-Indirect and Indirect 
hese are based on the proportions 
of total lumen output of the lumi 
naire that are directed above and 
below a horizontal through the fix 
ture. 

These established classification 
are used in the Fleur-O-Lier Index 
System and thus the first symbo 
of the Index states into which of 
these five IES classifications the 
fixture is assigned after photometri 
test under the mounting conditions 
indicated in the specification num 
ber. Direct is represented by the 
letter D: Semi-Direct by SD: Gen 
eral Diffuse by GD; Semi-Indirect 
by SI; and Indirect by | 


Under the Index System a Dir 


Lighting fixture is defined as one 
which directs practically all (90 1 
100 percent ) of its light ' 1 ole 


below the horizontal 

The Semt-Direct lighting fixtut 
has 60 to 90 percent of its output 
directed toward the seeing surfacé 
There is, therefore, some contrib 
tion to the illumination at the seein 
plane from light which is directe 
upward and reflected by the ceilin 
and upper walls areas. 

General Diffuse lighting refers t 


systems where the predominant 1! 
lumination on seeing surfaces (4 
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to 60 per cent) comes directly from TYPE OF MOUNTING 
the lighting unit, but where there 1s 
Iso) a considerable | contribution 
from upward light reflected back 
from ceiling and upper wall areas. 
In Semi-Jndirect lighting 60 to 90 
percent of the luminaire is upward 
toward the ceiling and upper side 
valls, while the rest is directed 
ownward. 
7 With an /udirect system 90 to 
LOO percent of the light from. the 
luminaires is first directed to. the 
elling and upper side walls from 
vhich it is diffusely reflected to all 
arts of the room. 
2. Crosswise Shielding. | xpressed 
is a number, this states the angular 
t me below the horizontal in which 
ll lamps are completely shielded 
a“ from direct view. The shielded zone SURFACE. Those fixtures that are equipped to mount less than 5 inches 
, } is the range between the shielding below the finished ceiling are classified as surface mounted. Sylvania Elec. 
, , photo. 
7, ngle and horizontal. 
3. Lengthwise Shielding. As in 
4 the case of crosswise shielding, the 
ird number expresses the angular 
me below the horizontal in which 
; ll lamps are completely shielded 
ic from direct view. 
4 $+. Brightness. Vhe next number 
+t in the Index System states the 
1S inmaximum brightness in the cross 
; wise shielded zone of the particular 
id xture, 
. It is the brightest square inch 
curring anywhere on the side o1 
As I wottom of the fixture when the fix 
x ture 1s viewed crosswise at any an 
- vle within the shielded zone. The 
al laximum brightness in the shielded 
he | zone viewed crosswise of the fixture ; 
is greater than when viewed length 
; ; ’ PENDANT. Under the Index System pendant fixtures are those equipped 
ns wise the great majority of fluo to mount 5 inches or more below the finished ceiling surface. Lighting Prods. 
n- | rescent fixtures and is the more im photo. 
he portant of the two values in most 
n installations from the standpoint 
ot of good lighting. 
For specification purposes, the 
complete range ot possible bright 
ne | ness, from zero to the brightest bare 
te Huorescent lamp. was allocated into 
1, ve divisions. These divisions and 
their designations are as follows 
ir U to ¢/in.* () 
to | 
os ] to 2Y 2 
- 2% to 3V 3 
in 3Y2 to4% " | ‘ i 
te The most important brightness oF si a iad a 
n ilue to the fixture specifier is the ~~ B ; % 
iximum brightness anywhere on  - _ Ly 
t the fixture when viewed from with . 8 
1] in the shielded zone * sa LJ s 
| 4 Thus the value of maximum RECESSED. This classification for lighting fixtures is designed to mount 
rightness in the crosswise shielded wholly or partially above the finished ceiling. Curtis Lighting photo. 
49 
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zone is recorded as a true measure 


of the effectiveness of the shielding 
designed into the fixture. 

aa : om 

5. Type of Mounting or Service 
Classification. The last symbol states 
the service classification or type of 


mounting under which the fixture 
has been tested and certified. 
“P” stands for Pendant fixtures 


which are those equipped to mount 


five inches or more below the fin 
ished ceiling surface 


“S”" identities Surface fixtures or 


those equipped to mount less than 
five inches below the finished ceiling 
surface. 

“R” stands for Recessed or those 
fixtures equipped for mounting 
wholly or partially above the fin 
ished ceiling surface. 

T hese dimensions, although some 
what arbitrary, are based on Ul 
requirements that ventilating open 
ings in the “top of any surface or 
pendent type fixture shall not be 
less than five inches from the mount- 
ing surface 

This distinction is necessary be 


cause many fixtures are designed 


for more than one mounting method. 
lor example, a fixture may be either 
pendent or mounted and 


important differences in photometric 


surface 


and thermal performance often re 
sult in a tested under dif 


ferent mounting conditions. 


fixture 


How the Index Works 


laking into consideration the tac 
tors that go to make up the Flew 
()-Lier Index for a commercial light 
ing fixture let us see Just how 
fits into the lighting picture and how 
much easier it makes the specifying 
of lighting fixtures for any installa 
ton 

Kor a particular installation the 
that 
hest suited should deliver 5 percent 


speciher decides the fixture 
of the lumen output upward and 95 
percent of the output downward. Re 
ferring back to the first classifica 
tion of light distribution it 1s seen 
that this would come under the head 
ing of Direct which requires that 
between 90 and 100 percent of the 
light from the luminaire is directed 
in angles below the horizontal. Thus 
the first svmbol in the Index he 
comes “D.” 

The specifier then decides that a 
crosswise shielding of 35 deg. and a 
lengthwise shielding of 20 deg. will 
be satisfactory and so the second 
and _ third 


numbers in the Index 
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horizontal. 











ee Tal 
| Entire fixture 





“el 

_ = / explored in 
‘ —pemaaaa ° 

Pg, a ~ / shielded zone 
; sce a eC ef eee 
| ~——.._angle 30 R / brightness. 
Trons/ucent . — a Fe Shielded zone 

ae ee i 30° 
7, - / 
™ * 


MAXIMUM BRIGHTNESS is measured by a crosswise survey of the com- 
plete fixture from several viewing angles between the shielding angle and 





become 35-20 and the Index stands 
at D-35-20. 

Che requirement for brightness in 
zone should 


the crossWw ise shielk led 


not exceed 214 candles per square 


inch so, to the Index, is added the 
figure 2 (see Brightness Specitica 
tion under 4). Thus the 
Index now reads [I)-35-20-2. 


number 


The last symbol to be added 1s 
the type of 
classification. 


mounting or service 
In this theoretical in- 
stallation the fixture is to be mount 
than from. the 


ceiling and so the last symbol be 


ed less five inches 


comes “S” standing for Surface. 

The specification is now complete 
1)-35-20-2S. Thus the 
and 
the fixture needs for the 


and reads: 
specifier can express quickly 
accurately 
installation in the phrase, “Lighting 
that 
Fixture 


Performance to be equal to 
provided by Fleur-O-Lier 


Index [D-35-20-2S.” 
From the Manufacturer's Viewpoint 


the Hleur-O-Lier 
zation samples of the fluorescent fix 


Under organi 
tures of the member manufacturers 


are submitted to an = independent 
lest 
known as 


there in 


testing laboratory ( Electrical 


ing Laboratories, Inc., 
KTI.) and 
relationship to t 


fications and 


are examined 


he established speci- 

“certified” as to their 

conformance. 
With the 


fixture is submitted it 


Index System, when a 
is tested not 
only against all the mechanical and 
electrical requirements of the spect 
fications, but a series of photometr:c 
the fixture is 
classified as to its performance. 

\s a result of its tests ETL as- 
the Fleur-O-Lier 


tests are made and 


fixture a 


signs 
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Index number, computes a table of 
Coefficients of Utilization and states 
whether it is “indexed” and approved 
for pendent or flush mounting, or 


both. 


From the Customers’ Viewpoint 


lo the fixture user or purchaser 
the Index furnishes a simple, post 
tive and authenticated means of ac 
curately knowing the illumination 
characteristics of a fixture. 

\ lighting specification or recom 
mendation may be expressed 11 
fleur-O-Lier = In 
dex but if not, it 1s a simple mattet 


terms of a 


to translate it into these terms. Then 
the purchaser can say to his sources 
of supply, “My job calls for a fix 
ture equal to the 
[)-35-20-25 ; 


Fleur-O-Lier In 
what fixtures do 


category?" Ther 


dex 
that 
he knows that he is getting the kind 


vou have in 
of lighting equipment that has been 
recommended for his lighting in 
stallation. 


From the Salesman's Viewpoint 


lo the salesman the introduction 


and use of the Fleur-O-Lier Index 
system for classification of commer 
cial fluorescent fixtures should be a 
real boon. 

It presents to him a readily un 
derstood 


specification that he must meet fron 


and quickly recognized 
fixtures he sells if he 3 
to bid successfully ona job. 


the line of 


Instead of wasting time and et 
fort groping around in an attempt 
to line up fixtures that will come 
somewhat near to what the specifier 
has in mind for the installation the 
salesman will have a clearly define: 
specification with which to work. 
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Appliance Replacement Market 


Challenges Energetic Salesmen 





r THE START of this New 
Year, many wholesaler sales 

men are studying and re- 
appraising their territories for po- 
tential sales of home appliances. Can 
you remember back beyond those 
days when many salesmen used such 
phrases as “pent-up demand during 
years,” “shortages of appli 

es,” and “we can sell all we can 
vet.’ Can you remember how you 

ld when there was not a great 
rowd of eager buyers ready to grab 

invthing you offered. 

Those were days when selling 
me appliances required genuine, 
nest-to-goodness, down-to - earth 

It required ingenuity, abil 
perseverance and an irrefutable 
les presentation to make sales. 

If you are going to sell home ap 
liances today, you've got to forget 


Se phrases and sales manners of 


the war years and months immedi 
ately following them. You've got to 
recall and relearn if necessary the 
techniques and sales developing 
methods used in a real competitive 
market. 

On every hand, today, we hear 
opinions expressed that one or an- 
other group of appliances is drop 
ping in sales—or that the demand 
has been met. In view of this out 
look by many electrical supply 
salesmen and their dealers it is in 
teresting to note what one large met 
ropolitan newspaper found recently 
when it made a survey of home 
appliance buying plans of _ its 
readers. 

The New York Times decided to 
question a group of its readers to 
ascertain: What brands of house 
hold apphances they owned; What 
brands they would buy if in the mar 











ket for a new model; How old were 
the home appliances now owned. 
The group selected for the survey 
was chosen from a list of women 
who had written to the New York 
Times in the last year requesting 
booklets or pamphlets on food, child 
care and home decoration. It can 
probably be assumed that most ot 
the more than 2,000 replies were 
from housewives rather than = ca 
reer girls and business women 1n 
the New York area. 
revealed that 48.4 
percent of those answering the ques 


The survey 


tionnaire have refrigerators ten years 
or more old, Only 15 percent of the 


group have purchased new refrig 


erators in the past year. Other 
ages of refrigerators were: 
mos. to 2 years 23.4 percent 
3 to 5 years 4.7 percent 
6 to 9 years. 23.4 percent 


MOST HOME APPLIANCES now in use should be replaced with new models but it will require aggressive selling. 
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ONLY 1 out of 35 surveved families owned a home freezer ONLY | out of 42 surveyed families had an electric dishwasher. 
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45 preferred other brands 
\utomatic received the 
least attention of the home appli- 
inces listed by the New York Times 
survey. Only 30 of the group owned 
\utomatic dryers and but 446 ex 


dryers 


pressed a brand preference when 
isked which one they would buy if 
1 the market for one. 

206 specified Bendix 

93 specified General Electric 
ed Westinghous« 


15 specines 


84 speci! 
l‘rigidaire 
15 specified Hamiltor 
10 speci! ed Blackstone 
23 specified other brands 

The surveyed group owned 239 
utomatic ironers representing over 
19 different 


the group or 538 were able to 


brands. One-fourth 
name a brand preference in re 
sponse to a question on what they 


ould buy if 1n the market for a 


9 preferred Bendix 
3 preferred Westingh« 


43 preferred Ironite 


y 
118 preterred Thor 
7 


23 preferred Easy 

13 preferred Frigidairs 

12 preferred Kenm 

12 preferred Simple 

55 pret ed ther brat | 

ty a eT 
Itlectric dishwashers are growing 
re and more popular according 


the madicated uVINg preferences 


he Jann 


s readers 





IVER 40 percent of the washers were 


over 10 years old. 


398 would buy General Electric 
90 would buy Hotpoint 


79 would buy Thor 

33 would buy Westinghouse 
16 would buy Dishomatic 
15 would buy Kaiser 

7 would buy Frigidaire 


4 would buy De Long 
12 would buy other brands 


\ctually only 62 of the surveved 
group now own dishwashers. 


ular irons were reported by 2,228 
and steam irons by 416. There were 
pape 

733 irons reported ten years or more 


old among the surveved group. 


6 mos. to 2 years 33.9 percent 


3 to 5 years 16.3 percent 


to 9 years 21.2 percent 
10 to 15 years 22.2 percent 
16 to 20 years 4.4 percent 
ver 20 vears.. as 2.0 percent 


7 


When asked which make of elec 
tric iron they would buy if in the 
market for a new one, the surveyed 
group answered as follows: 


613 preferred Generai Electri 
190 preferred Westinghouse 
180 preferred Proctor 

107 preferred Steam-o-matic 
88 preferred Hotpoint 

13 preferred General Mills 
47 preferred Silex 

35 preterred Universal 


175 preferred other brands 


electric mixers reported as 10 
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vears or older amounted to 34.9 pet 
cent of the total mixers owned by 
the surveyed readers. Sixty-one 
percent or 1,598 ef the group did not 
own mixers while 39.0 percent o1 
1,023 answered affirmatively. 
There seems to be little doubt but 
that a large replacement market for 
home appliances exists. How well 
that market is going to be sold de 
pends on what you and your dealer 


customers do. Perhaps many deal 


1 1 ] 
ers should 1) encouraged tO make 
le one presented 


1 
} 


a study similar to t 
here and thus discover just how 
large a replacement market there is 
for home appliances among thei 
customers. 

In any event, replacement sales 
are not easy. They require all the 
sales ability at your command. Cus 
tomer interest must be aroused. The 
advantages of a fresh, new, trouble 


1 


free appliance must be emphasized ; 
of an older ma 


the disadvantages 
chine shown to them. 
Some alert dealers are going to 
inake more replacement sales this 
vear and if you are alert, vour cus 


tomers will be among those dealers 


Photo Credits: Food freezer courtesy of 
American Refrigerator & Machine Co.; 
electric kitchen courtesy of Hotpoint; 
washing machine courtesy of Westing- 
house; vacuum cleaner courtesy of Gen- 
eral Electric. 


THIRTY percent of the vacuum cleaners were over 10 years old. 
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(Electrical goods, hardware, plumbing WASHINGTON 


and heating, machinery, trucks, tractors, 
truck-tractors, mine and mill supplies, 
contractors’ equipment, barber and 
-beauty supplies, shoe findings, morti- 


TES DEPARTMENT OF COMMERCE 
REAU OF THE CENSI 


CENSUS OF BUSINESS: 1948 


’, 

Enumerator’s Use Only 
5.D.NO E.D.NO | LINE NO 
JS 
Total oumber of places of business (retail, wholesale, and service 


trades) owned of operated io the United States by this owner 


ilave you obtained a separate report for each place of business’ 
mo am 
Check LJ Yes J No 








cians’ goods, church supplies, coal and 

coke, industriah and commercial papers, If “No” is checked, explain in “Remarks” on page 10.) 

metals, etc.) 
INSTRUCTIONS This form is to be used for reporting the verious classes of Mine, mill supplies Office, store, and garage equipment 

distributors, merchant wholesaler manufacturers ales branches, manufacture Contractors’ equipment Waste materials 

sales offices, supply houses, and deale primaril i in distributing ¢ 4 Upholsterers’ equipment, supplies Ete 

destined for industrial, commercial, professional, or institutional use ch a Motion picture films 
Electrical merchandise Plumbing, heating j \ separate report must be prepared for each place of business which you owned 
Trucks and tractor Building materials »r operated in 1948. The Census of Business covers operations for the full year 1948 
Lumber and lumber product Coal and coke Merchent wholesalers and manufacturers’ sales branches or offices primarily en- 
Metals and metal work Theater equipment, supplie gaxed in selling consumer goods should report on Form BC-—30; bulk petroleum dis- 
Machinery Professional, scientific instrument tributors should report on Form BC-32; agents and brokers should report on Form 
Ou- well supplies Ind tl, culnriercial papers BC-35, assemblers of farm products should report on Form BC-34. 
School, church supplies Hardware 


Prepare report by and hold for collection. 





1. IDENTIFICATION OF ESTABLISHMENT OR PLACE OF BUSINESS 


(a) Name of establishment 

(6) Name of owner(s) 

(c) Location of establishment 
Street and number 


Name of city, town, or village 


(d) Business address of owner (if same as 1(c) write ‘‘Same’’) 
Street and number 
P.O. box or rurai route number 
City State 
Date of acquiring or establishing this business in this city under present 


ownership . 


(Mooth) (Year) 


If the vear given above is 1948, was there a previous occupent at these premises 














in 1948? 
( 7 = 
ounty State Check Lj Yes O No 
Is above street number located within the cor t { f thix city. tow g) If vou have information regarding the operations of the previous occupent in 
a — . J - 1948, include his actual or estimated 1948 sales at these premises in inquiry ¢ 
or village Are such sales included in inquiry 3 of this report? 
Check Yes Ne Check C) ves LJ No 
y LS 
ensus c s: BS 
i “ : 
Only | D as | a 
I ; a 











NOTE.—Answer all inquiries on pages 1, 2, and 3 


ON PAGE ONE of Census of Business report is the 


Select only applicable items, inquiry 9 (pages 4-9), for entries. 


identification of establishment or place of business. 


Wholesaler’s Support Is Needed 











The facts and figures to be collected and compiled by the Bureau of the Cen- 


sus in their 1949 Census of Business can be of inestimable value to the 


electrical wholesaling industry IF this 


project receives the wholehearted 


support of each individual wholesaler in making it as complete as possible 


OMPARATIVE performances 


in the 


first Census of 


electrical wholesaling ducted since 


industry have become increas 


1939. 





ingly important, particularly in the 
crucial and highly competitive con- 
dition in which this industry 
with so many 
itself. 

To provide an accurate measure 
of the facts in the case, the Bureau 
of the Census of the United States 
Department of Commerce will start 
early in 1949 to collect data for the 


along 


others—now finds 


86 


Since a great and costly war has 
heen fought in this intervening pe 
riod, there is little doubt that new 
and vitally important distribution 
trends will be brought to the sur- 
face—trends that are certain to ma- 
terially shape and guide the future 
operation of all members of the elec- 
trical wholesaling industry. 

Capably the 
trade between censuses and acting 


reflecting flow of 


Susiness to be con- as guide posts to the electrical 
wholesaler are the monthly sales 
and inventory indexes reporte: 
regionally and __ nationally by 


ELECTRICAL WHOLESALING _ eacl 
month in its Business Index Section 
These indexes are based on figures 
painstakingly collected and compiled 
by the Bureau of the Census and 
furnish the electrical wholesaler 
splendid opportunity to compare ac 
curately his own performance recor 


of sales and his current inventor 


ELECTRICAL WHOLESALING—January, 1949 







































































: Census Use Only 
2 DESCRIPTION OF BUSINESS: 3. NET SALES, 1948 (After deducting re t —y * 
turns and allowances) | 
(a) Kind of business Lege Fvat Coop. 
Masdwury whsiem ie pont Baars maken = mber innnowatpiberredens patty EE Scare (2) Net Sales and any other operating | 
sowbing ond Resting goede. mine and eats my ny al vapetey shee t0dh Erk. receipts (inguding sales taxes) % 
etal equi et and oe pplhes. bos: 
pr ben een yand tractars. printing paper. Wc Caeuasene ee sos =) i i cal | | A! 
. Of total net sales reported in 3 (a) above, } B-1 
Legal form of organization—November 1948 (place chech mark in give the amount * of C-1 
a Domestic Sales: D-1 
1 0 Individual 4 0 Cooperative association (nonincorporated To users or consumers 3 
propnetor- (1) Sales to industrial, commercial, 
ship 5 0) Other (specify) ‘ professional, and other similar x 
sia types of end users (governmen- 
2 [ _| Partnership tal bodies, institutions, manu 
= facturers, service businesses, 
3 Corporation railroads, utilities, contractors, -2 
ete.) s 7 = 
I, this estattishment operated by a cooperating group of customers? (2) Sales to household consumers and 
individual users, including your 3 
Check = Yes 0 No own employees 
Por resale 
(d) Did you maintain a warehouse or storage yard in 1948? (3) a ee ee 
. , . department stores, independent 
Cheek s) Yes 0 No stores, State baa po and 4 
(e) Type of operation (4) re spe ee ti $ 
(Check principal type of operation or function performed ; i.¢.. the basis on which more than . \ “tin - t e Negri sons 
nt of your business was conducted in 168.) CHECK ONLY ONE (including subjobbers, institu- 
FI tion supply houses, wholesale 
commissaries, and export con- Bs 
Marchant, Distrib . or Wholesal meinen 
(5) Sales direct to buyers in foreign 
0 Industrial distributor 0D Export merchant countries, or through their 
agents inthis country (including 
O Steel warehouse 0 Import merchant sales through your own foreign Bs 
branches, if any) % on 
0 Heavy goods dealer O Drop shipper (ie ae te, 2). @). (0), and (5) 
0 Supply house 0 Direet mill shipper nore? 
*If book firures are not available, give 
0 Wholesale merchant or jobber ee + 
4. CREDIT SALES, RECEIVABLES. BAD DEBT LOSSES: 
(a) How much of 1948 sales, inquiry B-7 
as . Rp t 3 (a) above, was on credit ‘ 
ee Seles * (Owned by menue 7) (Report as credit all sales except strictly cash and c.o 4. sales) 
O Carrying stock for delivery 0 Not carrying stock for (b) Accounts and notes receivable out- 
delivery standing as of — B-8 
December 31, 1948 $ 
B-9 
0 Other types of distributor (describe) : December 31, 1947 $ : 
(c) Number of credit accounts, 
December 31, 1948 Ps 
(Number) 
(d) Bad debt losses, 1948 $ | {8-11 
(Receivables writen off during 1848 as ancollectibie) 
Page 2 
ON PAGE TWO are descriptions of business, net sales, credit sales, receivables and bad debt losses. 
f 
For Successful Q4.9 Census 
| 
~ 
with the average for the region in be called upon during the early [In addition, the Census will pro 
which he is located and also with the months of 1949 to report on their vide a measure of post-war operat 
national average. operations in 1948 when the Bureau ing costs, empl yyment and payrolls 
~ . 7 . ° ~ - ° ; 
Census Needs Wholesaler’s Support of the Census, U. S. Department of — per $100,000 of sales, trends in 
[he true value to the electrical Commerce, begins collection of data credit and bad debt losses, and the 
wholesaling industry of the tremen- for its Census of Business. In addi- extent to which electrical merchan 


dous undertaking involved in making tion to wholesalers, this census will  dise is sold by hardware wholesalers, 
1949 Census of Business can be Cover retail establishments and spec plumbing and heating goods houses 


realized only if it is given the com- ified kinds of service trades. It is industrial distributors, and other 
lete support of each individual anticipated that approximately two classes of establishments. Operat- 
holesaler. and three-quarter million business ing expenses will be analyzed to 
There is no question but what, in ¢Stablishments of all kinds will be show administrative, selling, deliv 
‘turn for the small amount of time e™umerated. ery, Warehousing, and occupancy 
quired to fill in the necessary The forthcoming Census of Busi- COsts separately. As an added fea 
rms, the wholesaler will reap a ness will collect from electrical goods = "re in this Census, a count will be 
ch reward in timely facts and fig- wholesalers the necessary data for made (by rated capacity) of road 
res that will aid him materially in| compiling the number of their es- ‘Pe trucks, truck tractors, and trail- 
ecking his own position in the in-  tablishments, together with their ¢'S operated by wholesalers 
ustry as well as in formulating 1948 volume of business, employ Steps Involved in Taking the Census 
ans for future operation. ment and payrolls, by states and The Business Census will be con- 


Electrical goods wholesalers will cities ducted by means of personal calls on 


sanuary, 1949--ELECTRICAL WHOLESALING 87 
































5. PAY ROLL AND EMPLOYMENT 7. STOCKS ON HAND Consus Use Onty 
(a) Total pay roll for year 1948 $ (a) Inventory of merchandise on hand 
(Report cost value Include goods oat on consignment, bat not goods of 
(Report the full amount of salaries, wages, bonuses, and others held by you on consignment. Report inventories as of December 
com missions before ded actions for Social Security. income Census Use Only 31, of nearest inventory date ) 
tax withholding. insurance, dues, etc If a corporation A3 
inclade amount paid to officers and executives; for coin | 
corporaied bumnesses DO NOT isclude bere withdrawals . 2 ‘ 
ea A-5 December 31, 1948 a B-12 
c-9 
December 31, 1947 $ 8-13 
(6) Employment and pay roll for selected workweeks i M48 (ez de per enna a 
reported 5 (c) below, but include paid officers and executive 8. OPERATING EXPENSES (Include pay roll here as well as in 
corporations . sy 3 ahove 
WORKWEEK F F EAREST ; vor. operating nen Ad 
ai P ; sevananel including pay l ! c-2 
cost of merchandise or ex 
| lembes Payr - bor Pe » t cise taxes $ 1-2 
fe ¥ . . - ‘ 
ployce week* ployee werk* { ploy j week* 
Full-t } | | A-6 ANALYSIS of expense (to be answered if 1948 
u ime ' 
and part-time to sales exceeded $200,000): 
combined $ ‘ $ A-11 
“Where payanil period is other than a week, ad he figures , a , Administrative expenses (such as officers’ 
Cae © WeeEly Sante ae _ wieines alaries and travelitg expenses, office sal- 
Number of proprietor ©” partne fu corporatert wa aries, professional services, office supplies 
- - e pes « ber 1948 genera fe t major | C-10 and stationery, postage, depreciation on 
ortion ¢ wir time to t busine 
Ast office furniture and equipment, etc $ a = C-3 
6. TRUCKS, TRUCK-TRACTORS, AND TRAILERS OPERATED DURING 
DECEMBER 1948 a oe See ee were 
“ie pe ee Seas ; “ 2 t g expenses ich as salesmen’s salaries, 
Exclude . ck al trac é % cle t r Sale commis and expenses; house sales 
men’s Salar advertising; etc ccs neidicatiiaiuieabaiia severe [O44 
MANUPA , P APACITY I 
rYPE OF F M E j 
ATED (OWNE BASE | er | $) Shipping, delivery expenses (such as salaries 
URING DECEM $s : ® } . l 
| ’ 7 aR Over and wages, out-freight, express, parcel 
post, contract delivery, trucking, deprecia 
tion on trucks, et Binccs eorecsecsoccese ... [OS 
(a) Number k | 
tota } 
4) Warehouse expense ich as warehouse sala- 
F ries and wages, boxing and packing, etc  __—— istnneicttinn C+ 
1 ) t 
2) Flat atl Occupancy expenses (such as rent; mainte- 
etre 
ance labor; heat, light, power, and water; 
building repairs and supplies; insurance, 
Uthert t € taxes, and depreciation on buildings; ets bo ecccrccececccescascocesecs C-7 
: . | | 
" 6) Other expense ich as interest on bank 
Bo 7 loans, losses from bad debts, et« 3 ws 
. = = rorm Bovies | Pe 
j (The eum of (1), (2). (3), (4). (5), and (6) above mam equal 
Number t the amount reported in 8 (s).) 
4 

















Form BC-31 Page 3 


ON PAGE THREE payroll and employment, trucks operated, stocks on hand and 1948 operating expenses appear. 


' , , , 
i estab ome SOOO vit Statistics tron ke establisl ous censuses, so that such intore 
enumerators to |} pee eee a a2 - _ a a ee oe -. timely and henef 
hnumerators es" oved bp thie ellts ! ( hnanner tha there tion wil e more timelv and bers 
Census Bureau Phese enumera in be no revelation of individual — cial in these davs of rapidly changeit 
rs wall le ( ) te reporti operatiol Censu eports cannot trends 
hOrwis \ Lice ( i 1 ments ili « used f poses Of taxatiol1 \ccumulated pressure 1 the la 
vill call back t thre ita te set regulation, or investigation and none 0's to make’available needed fact 
) iwreement vit establishment ut sworn ¢ et tf the Census on the structure I le counti 
operatot for enumeration puren { ive cess to thet distributive tramework resulted 
OSCS tiie munity wl } ( ] oft tl | st \ SUIS ) 
| \ Part of Overall Program the taxing thie TM Cl of Di 
rani 1 sey? ‘ tal 2 
al ri nto appro itel ()) e 1948 Ce S f Business 1s tribution in LeSO overinge” busine 
, , ' 
pervisors cdistrict Phe distri iuthorized under Public Law 671 of operation in 1929. This was aln 
] ] 7s 
turn vill ( V Idle | l the Ror ( onvres | S leo slatio1 t century Lite) thre irst Censuse 
proximately 40.000 enumeratio ] seitiimasaenieaal “ae tl = the devel of \ericulture +1 1840 and wel Ove 
“ ~ l } il \ A ~ tt A At ‘ 
rycte TyT7T) ' tor t; ’ 1 1 rytrtt ] 1 ] 1 6th » th? PVC 1) 
trl » Calf ‘ TIC ttl . ‘ opment of adequate masic trade sta a century tate tha ¢ rst Cens 
sponsible for an average \ ve tistics in the United States. It de of Manufactures in 1810 
enumeratio1 list t 1 t “i 1 , 
HuUMeracn I expr onstrates a recognition of the esset ()riginal legislation establishing 
phen , P a. 
‘ hey n11nN ' i? sion ‘ 
(lt the Crcttit \ el tialitv « <1 ita t the etticent (Census of Distribution (or Census 
] 11 ) } ’ ] 1 
aer Wa MME areas ite Jar functioning ot the national economy Business as it 1s now called). sche 
1? nl ( i? \ I*¢ : I 7 7 4 1 4 ] 
‘ , ‘ ( Y esta lis 11 Iramework for thre led Subsequent censuses at tet Ve 
' \ «>? Ys ‘ | ~ 1) } 7 1 
uM \ l ' \I svstematic pre 1 Lb continuing inter S Llowevet the rap 
l’roce ssine 1 tive ( Its ~ ¢ ecte | ; i + r +] x 1 
, | Q ( ( eC opera Changing characte 4 American bu 
ti LC eCy Daa \\ t 1 ’ two 1 , } 1 1 
‘ ati ‘ trons t tract el e esta S| ness tended to make the ensus 1 
7 t ) thre 1 1 try Pm 1 ‘ ’ 9 1 1 1 
t . - ment 1 ly e\" Vy authorizes ane sults out ot date considerably soc 
in 1 { 
\¢ Cl | ] ( } ; ¢ ] | ; 
om § —_ directs the Bureau of the Census t In the 1930's special cireu 
\ ! il rey] ted o> Tlie (| conduct census of the distrib stance permitted twe iiterim) cel 
( esis line 1 in) clay il est " rnc) ‘ wee trades every ‘ es TO hye take or to the tak . 
ly ’ iT 4 1] ? ? | ] » 
STEN ) ( i strict ears 1 ft ‘ r maduet nu ot t 4 eduled }Q39 C ens 
ft , sane . 4 a as ] +] ; ] 
COMTAEICE l Ce CCl \ lkedera alllal © Cl Mmiterind Current SUTVeEVs | | it ( ensus represents the most 
aw al sed niV i combinatio1 on the subjects covered by the vari cent authoritative description oft t 
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9. ANALYSIS OF SALES ~ pga aarp wy ene ener ert LINES | 
Most concerns wil! fin 1 that \ f the i ted be s t partic ir hat do apy andr rt the dollar v ne of 
sales of each for the r 1948 If ok iooume are not meatal. give honk les pone ene Tr 
The following table of contents may prove helpf ri T: oc 
ERKCHA F F PAGE OMMOI ITY 
oi | 
Automotive, electrical g is, hardware ibing at ‘ 5 1- 8 
Machinery and equipment— Agri struc j ansporta 5 9 18 
Metals, metal work, coal, other m 6-7 19-37 
Lumber, paper, furniture, home furnishings 38-47 
Professional, commercial, recreational, service busine pI 8 48-70 
Miscellaneous lines—foods, dry ¢ is, drugs, farm prod is 4 _= Si eeset hee ee 1-9 
Tota, Commopity Sars (Same as inquiry 3 . 
MERCHANDISE LINE ALE ao 1A ISE I ALES 148 
AUTOMOTIVE, ELECTRICAL GOODS, HARDWARE, PLUMBING AND HEATING 
Automotive Electrical Goods -Continued 
1. Motor vehicles, total m of (a)-(e 100 $ 1 trical apparatus, equipment (n TS, Ke 
> . erator switchboard trial heating 
(a) Passenger cars (new $ copa ss Inger hoary oon 
» c 431 s 
(b) Passenger cars (used $ evisio ts, home applia i 
s um of 440 $ 
(c) Trucks, truck-tractors, truck trailer $ - - sit rts-a f ecessories 
(Report farm tractors under 10 ) (ad : € hrs O38 nee an — ‘a i 
mubiC ss 1 radk none 
{d) Motorcycles, motor scooters $ F > ems, Tacio-puom 
graph combinations 
(e) Other motor vehicles $ b ision set tubes, parts, accessories 
2. Automotive parts, supplies, accessories; ga- home 
rage, filling station service equipment, total 
(sum of (a 410 + ee com mercial refrigerators under 6.) 
(a) Batteries, electrical parts $ 1) Electric home laundry equipment (clothes 
dryers, ironing machines, etc.) 
(b) Tires, tubes $ 
Electric ranges $ 
(c) Parts (except batteries, electrical parts $ f) Other electric kitchen equipment (water- 
heaters, electric sinks, et« 
(d) Garage, filling station service equipment . $ ; 
All « —— tric appliances, specialties x 
(e) Accessories $ 6. I fe ctric ymmercial equipment, total (sum 
J) Other automotive supplies (antifreeze of ‘ 450 $ 
waxes, brushes, etc $ 2) Water coaloea $ 
Commercial refrigeration, food locker 
Electrical Goods equipment 
3. Electrical wiring supplies, construction ma c) Cooking, food service equipment $ 
— total (sum of (a)-—(d 420 $ Hardware 
: yen" NM  fitlens : = 7. Hardware, total m of (a 160 > 
conduits igs ca ae ~ ; 
bles; wiring devices hes Suilders’ hardware $ 
» ol amon . th) Heavy hardware ‘ 
itside construction es 
cross arm a itside - Bisll Salit taiwene $ 
i r 
r 1 a a Wire screening $ 
$ er wire fence under 23 
All other hardware $ 
d candesce A ¢ ‘ Pris rt nails ander 23; small arms. ammunition ander 4.) 

















ON PAGE FOUR is the 


retail and wholesale trades and 

ice establishments for the United 
states 

War Changed Many Business Trends 


Che substantial changes in 
Nation’s economy resulting from 
the pro 
\fter the 


war, representatives of many phases 


very 


the war have made urgent 


Ision of new census data. 


recognizing 
of up-to date 
distribution 


otf American business, 


he importance infor- 
the 


markets in this country, 


mation on system 


YT 


joined 
in a concerted effort to obtain new 


gislation which would vance the 
date of the next Census of Business 
then scheduled for 1950) and re 


sult in more frequent conducting of 
su CENSUSES. 
] . les ¢ ] _, 
e resulting law not only accom- 
ied these purposes, but in addi 
that the | 
Manufactures be taken concurrently 


ti ensus of 


prov ided 


with future Censuses of Business, 
thereby providing a simultaneous 


picture of the indus 
distributive 
States at 


The 


in| complete 
and machinery of 
he United 


year intervals 


regular five 


analysis of sales by commodities 


legislation pro- 


Business 
conducted 


hat the Censuses of 


Manufactures be 


\ ides I 


and 


simultaneously in the year ending 
in “4” and “9” to cover operations 
in the years ending in “3” and “8.” 


Because the current Census of Man 


ufactures was already in 
the | 


it will not be combined wit! 


progress 


before assave ot the new law, 
1 the Cen- 
1954. Thus, 


ures statistics col 
1947 


sus of Business until 
. manutact 


1948 will 


this time 


lected in 


ope 
ations and distribution and rules 
statistics collected 1949 will cover 
operations in 1948 
An Enormous Job 
The Census Bureau for some 


1 


months has been preparing for the 


enormous job of counting, classify 


and measuring the activities of 
the close to three 
service establishments 
in the scope of the ( 


ing, 
mullion trade and 
to be included 
ensus, but the 
Sureau has by no means been alone 

Twenty, 
pamphlets 


with respect to the 


in its preparatory activities 
hundred 
soliciting 


five copies of 


ady ce 


kind of data to be requested were 


sent to non-government people and 


January, 1949—ELECTRICAL WHOLESALING 


Page 4 


which ends the report for the wholesaler. 


organizations 
fifty 


Re presentatives of 


ndividual trade associa 


with the 


Ovel 


tions cooperated Business 
Division in an effort to develop a set 
of questions designed to elicit infor- 
mation of maximum usefulness with 
a minimum of demand on the re 
spondents. 


Statistics Are Important 


Businessmen, marketing experts, 
economists, and government officials 


are becoming increasingly aware of 
the crucial importance of the level, 
and trends in 


character consumer 


goods and the need for 


purchases of g 
ood statistical information on these 
subjects. In the vear 1948, 
types will probably 
total of 160 


significance of 


whole 
sale sales of all 
exceed the astounding 
billion dollars. The 
this enormous flow of the products 
of factory and farm to a continuation 
i high level of 
general, the 


country 


employment 
wel 
The 
will pro 
the facts 


and, in econom 
fare of the 


1948 Cer 


is obvious. 
isus of Business 


vide an exact measure of 


the case 


$9 








A Gimmick In The Hand 
s Worth Ten Calls Without One 





A HANDY “GADGET” as shown above serves as an excellent door-opener to arouse 


the customer’s interest. This “gadget” 


converts an electric drill into power shears. 


By E. A. Underwood 
As told to 
H. W. Young 


NiO ot the 
methods of 


most eftective 


creating sales 
demonstrating and 
pushing some novelty or gadget 


is by 


or even some small device fairly 
Hields, 


known 


well standardized in most 


well 
field ot the 


but perhaps not so 
in the particular 
customer on whom vou may be 
calling 
ke. A. Underwood, of the Under 
wood Supply Co.. los 


This is the opinion of 


\ngeles, 
whose house specializes in dis- 
tributing to the sign manufac 
turing industry and operates in 
the Pacific Coast 
of the Rox ky 


Sign 


area and parts 
Mountain States 
manufacturers represent 
an extensive field, purchasing a 
large annual volume of electrical 
and industrial supplies and equip 
ment tor manufacture and 
maintenance, In addition, the 
Underwood salesmen contact cet 
thei 


hardware 


sign 


tain other industries in 


territories, including 
and other dealers who represent 
outlets for their lines 

Working the “gadgets.” in Mr 


90 


lL nderwood's opinion is now be 


coming especially effective for 


two reasons. First, the necessity 
for creative sales work once more 
distributor Sec 


prod 


contronts the 


ond, there are more new 


ucts and devices by both new and 
established 


long manufacturers 


appearing than almost ever be 


fore. The majority of them have 
merit, some “fill long-felt wants” 
and will sell “like hot cakes,” to 
resurrect some of the old-time 
merchandising phrases 

“Under conditions,” 
“T don't sit 


weeks or 


present 
said Ni Underwood, 


around — for months 


heuring what the ultimate vol 
F a product is 


ume ot going to be, 


or whether I should seek the ex 


clusive distributorship or a 
limited one, and so on. I take 
half a dozen likelv-looking de 


vices right off the bat and start 
them. And vou 
surprised at the in 


working with 


\Wi vuld be 
terest these new 


many of items 


arouse and the sales they create. 


not for themselves but for others 


ELECTRICAL WHOLESALING 


of our related products as well 

“Here is an excellent exampl 
\n item listing at $18.75, made i 
three sizes and 
two pounds, is 
quarter-inch 


weighing about 
attached to 

drill ane 
quickly shears sheet metal up t 


electric 


You can control it wit! 
the hand that holds the drill, cut 
ting straight or in curves at will 


20 gage. 


In effect, it converts an ordinary 
electric drill into power shears 


Something to Talk About 


“When | 


go into any manu 
facturing concern or industrial 
plant that has any sheet metal 
cutting to do, and particularl 


electric drill 
around the place, I carry that de 
vice with me, and make it some 
thing interesting to talk about at 
the start. The customer's interest 
He hardly 


I dare him 


where there is an 


is aroused at once. 
believes it will work 
and we get a drill and a bit ot 
sheet metal and he cuts it int 
any shape desired, for it is eas\ 
and simple to operate at the first 
trial. rhe 
that he 


More 


result is 
usually orders one ot 
The end result is that the 
customer himself 


inrmediate 


frequently 
brings up the subject of electric 
drills, 


one or more additional ones, and 


finds that he is in need ot 


I get the order for them also. 
Carbide-Tipped Bits Arouse Interest 


“Nost regula 
machine shops and in the metal- 
cutting departments of industrial 


people in the 


plants are now familiar, of course. 
with the revolutionary, carbide 
tipped 


manufacturing 


tools. But in our sign 

installation and 
field, metal 
machining is not a major opera 
tion, 


maintenance where 


they are not so well in 
about this 
there are 


formed development 


though uses for drill 


hits, such as boring in concrete, 
brick, masonry materials, ete 
lrue holes without damage to 
costly building materials, more 
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per tool, characterize its opera- 
tion. Rapid installation of expan- ene 
sion shields due to clean holes | Utility Company 
of correct size, drilling in oc- | 
‘upied buildings without noise 


\ I : ‘ 2 ’ | 
without chipping and without the keeps tab on 
use of a cooling agent are other ‘ h 


holes per grind, and more holes | 
| 
| 
| 


Vw 


talking points. 

: “So, I carry a sample carbide- 
4 tipped bit as something new to 
talk about. They are pleased to 
pa get this information, usually 
der some, and again it brings 
the electric drill into the conver- 












" sation almost automatically, lead- 

tl ing to drill sales. 

at Hand-Type Sander 

i “Another small item _ that 

ry makes a good subject to talk 7 

: bout is the electrically operated, ‘ 
land-type sander with orbital £ [= 
motion, While such portable g ‘= 

u- sanders are well known, it is pos- 2 iS i 

a sible to say a lot of new things $ ; 

ta ibout the orbital motion and the - _— 

at kind of fine work that it does. te ay 

‘ill Easy to demonstrate on any piece >| 

le f board at hand, I find that car | - 

1€ rying it in on almost any call gets e ° | $ 

' quick attention and interest. with Radio 

S 4 

ik Fluorescent Lamp Changer | - 

m “Still another item that has and CANNON l 

ol just come out is the fluorescent 

it lamp changer. This tool grasps | 2 bl ga lOnlgaone ~clpricemnirengaialhe ps 


* 
Annunciator DRS-20) above radio transmitter used by 
S\ the lamp tube by a spring acti mn | Arkansas Power & Light Company, remote 
a _ . ‘ controlled from dispatcher’s panels (Can 
lamp. I he handle, being al out non No. DRC-20 above). Numbers flash the 


2 . | ; 
1s six fee it no ] ni ] dispatch cars on air. Remote control panels 
t . le ngt 1, en ible the ni Ss at dispatcher’s desk keep tab on cars check 
oO! | 


maintenance man to put in and ing in and out over radio 





he take out tubes at ordinary levels ro 

Ty vithout the use of a stepladder The use of silent visual annunciators is increasing among indus- 

ri 1 great time saver. trial concerns for quick and efficient signaling for many purposes. 

ol “In covering our sales terri Such a case is the use by the Arkansas Power & Light Company 

- tories, particularly in the smaller in Little Rock of an installation of Cannon Annunciators and 
cities, we handle some specialty Remote Control Panels. 

now ~ then that is neither elec As each field car checks in or out on his radio, the trouble dis- 
tric amentally 1 S ; i i i 

, P : oar tundam« — — patcher flips the toggle switch corresponding to the car calling, 

al (rial, yu appeais » ) ylic ° ° ° . 

This is t _ - a bedi illuminating the panel number, and simultaneously the annun- 

al- 1s 1s to give our salesmen an . i ; 

ciator number above the radio transmitter. Thus, with many 

ial entree among dealers, particu ‘ : ; ; 

ss vie thewdicuee deckec adhe cars checking in and out during the day, records are kept easily 
(arly é é -alers, lere . 

le others of our products may be and accurately by the dispatcher. . 

_ placed. For further information, write Dept. A-362 for Cannon Electric 

nl “Tn all of our selling operations, | Signal Systems Bulletin. 

tal Ur aim is to arouse interest in | 

ra new developments and acquire a | Ww 

in reputation as being scouts of » | CANNON 
ie ‘ ; Satta the ELECTRIC 

nt In ustry In hunting up new 


sh INCE 191 
“i1] th ngs that our customers can : ; 
te. use to advantage. This, I think, Wit. GN 3209 HUMBOLDT ST., LOS ANGELES 31, CALIF. 


te s one of the important ways in | IN CANADA & BRITISH EMPIRE: WORLD EXPORT (excepting British Empire): 
to Which the distributor can make CANNON ELECTRIC COMPANY, LTD. © _—*FRAZAR & HANSEN, 301 CLAY STREET 

; Tie , . "a TORONTO 13, ONTARIO SAN FRANCISCO 11, CALIFORNIA 

Ire himself solid with his trade. 
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Prosperous New Lighting Year, 
Partner |. 





You—the electrical wholesaler—are a key 


man in selling well-planned lighting to America. 


Our prosperity is inseparably linked to yours. 


Here at Guth we're going to give you more 
cooperation than ever before. Some 
great new merchandising helps are being 


planned for you—watch for them! 


Together we can make 1949 a bonanza in 


tapping the rich lighting market. 


Prosperous New Year, partner! 






Do you have our current Catalog 444.G? 


IGHTING 


THE EDWIN F. GUTH COMPANY, ST. LOUIS 3, MO. 


047 Leaders in lighting since 1902 
92 
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vertising program in national trade m 
zines read by commercial food service 
1 by mercial food serv 


institutional operators 
To create new markets for the p 
, ° 


ucts of electric fan manufacturers, it 


public consci 


be necessary to develop 
ver a qr rere 
ss ot the desirabilitv and eftective 
4 air in motion and its essentiality 1 
comfortable modern living. The inst 
tion of centrally powered ventilating 


tems in office buildings and commer 
establishments in connection with air 
ditioning has curtailed the histori 
kets for ceiling fans and desk and bra 
fans. To replace this business and furt 
1 $f mW) } + th, ndus il] 
extend its market, the industry wil 
cus attention on the household us 


products. N.E.M.A. intends to enc 


age acceptance and demand for new pt 
ucts and make the public conscious of 
importance of ventilation in the lh 
office and workroom. 

N.E.M.A. expects that there will « 
tinue to be considerable building 
remodeling of industrial, commercial 
school buildings in 1949. In order 
such building and remodeling contain 

ost-up-to-date forms f lighting eq 
nent suitable for the particular typ 
Ci ancy involved, N.P.M.A. plans 
carry I i ¢ nprehenstry¢ rogral 
narket development t ird planned lig 
in yy means rious promotional 
educational activities designed to ex 

e deman tor light equipn 

y operative acti t all mem 
the | Istria ind mit rcial Lig 
ng Equipment Section; To conduct 
Third International Lighting Exposit 
nd Conterence to be held at the Ste 
Hotel, Chicags March 29 to April 
1949 

The 1949 program includes a resear 
educational and technical program 
signed to promote greater imterest im 
icceptance of armored cable and flex: 
netallic conduit 

Since the war, it has become appar 
that labeled dage is not enoug! 
ensure the Satety i cord sets and px 


ords ind a new educational 


Oram Vas needed to cre ite demand 
Underwriters’ labeled complete po 
supply rds and cord sets. h cooperat 


vith the Underwriters’ Laboratories, | 


and the International Association of El 


rical lh spectors, the | le xible Cord 


Cord Set Section of N.E.M.A. has 
veloped a program for industry-wide ¢ 
itor d promotio 
| 1erWw tel Lab AtOries | ( 
ipproved a t ind distinctive tv pe 
tla ibe i ied t the cord set 
ver suppl ord after assembly wl 
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tes that the whole assemb! 


ngs and workmanship, meet 


tety requirements 
N.E.M.A. intends to continue its pro FULLMAN 
am of passing on information about tl 


ctrical industw to the publi 
WIRING SPECIALTIES 


wspapers, magazines and oth 
Every year thousands ot 
ibitions for trade groups, 
ganizations and the general 


moted throughout the 





inv shows are constructive 


; ' 
tion in them is profitable to 





otl ers are ot litt e value 
establish procedures for providing 


ctual data to members which will assist 


What's in a name? 


Nothing, perhaps, to the poet. Everything to the pst Sage 
d paar wholesaler and user of “Latrobe” electrical products. 
them, the name “Latrobe” means merit and preference aaa 
from years of superior performance. 


em in evaluating the prospective benefits 


them of participation in various shows 


Other projects scheduled in the 1949 


rogram which will be of interest to the 
ectrical WI holesalers are \ program tT | 
lisseminate information regarding sales 
nancing plans; A program to provide 
d procedure whe reby N.1 M.A. sections 


} 


ffective guidance, committee organization | 
| 

aaa publis] il senmaeslacoie 4 

ay prepare, pudiusn ana promuigat 


andards tor rating, testing, construc 


tolerances performance, etc.; De- 





velop, in cooperation with other organiza 
les relating to the install: ” 

ms satiety codes relating to t illa No. 110 “Latrohe”’ 
Watertight Box 


, emplovs electrical devices and apparatus; . Tested and approved by Underwriters 
er No. 470 “Latrobe” Pipe or chasse. tan Sen fede eae 3 





tion of and the use of equipment wil 


llow propose d and existing state, coul ° round brass cover plate No. 208 fits 

! I ; Conduit Hanger tapered opening in top of box body 
and city building code proposals as Sturdy, with a ‘“‘Bull Dog’ grip for hanging 
i , ‘ . san’ “ow ere pipe or conduit '/2”, 34” and 1” to steel beams 
= thev affect the electfrica 1S } up to 34” thick Larger size for larger pipe 


light Graybar To Erect New 
San Francisco Building 
SAN FRANCISCO Phe Gravbat 








lectric vill construct a1 Lhaires 
tory Office and warehouse building wit 
APUUU sq. tt { floor space 1 \lame 
it Street between Della : 2 in No. 280 Nozzle with No. 
200 Cover Plate 
~ s in this t\ t S ‘ 
treet I 1 \ wa ( No. 150 Box, No. 207 Nozzle 
10 Amp. 250 Volt Receptacle in brass 
i] ently Adjustable and watertight for use in concrete housing mounted on " brass pipe 
: ' or wood finished concrete floors Neat, com extension 3 long—tonger extension 
lo be served by tv Spl ‘iit ic pact and quickly installed available if desired 
ar tracks, the new Vare Is¢ Viil 
, the latest electrical assembling and « Sold Only 
n eying equnpenent, and will have its owt Through 
; : Wholesalers 
exi idjoining parking lot for customers a1 
employees, extending clear through the 
yal lock 
y Commenting — o1 the projected new 
TY building, J. P. Carson, manager of Gray 


‘This is our fourth move since the West 
ern Electric Co. acquired the pioneet 
ot Caltorma Electric Works for its sup 


ply department here in 1902 rom 547 











No. 284 Nozzle with No. 
200 Cover Plate 


No. 252-R Two Gang Box 





! 
} 
| 
{ 
! 
! 
! 
i 
' 
! 
Y 
' 


ission > mM | are piace F table. watertight ‘‘Latrobe’’ Floor This Duplex Receptacle 
| Mis ion, we moved to large Quarters a ag Ra Receptacle in one section able and : 
d 680 Folsom Street Just prior t the 1906 One cover plate has '2” flush brass plug; the ae ole furnished with 

. other, 2”. ; 
1S re and earthquake In 1930 we moved 
P to our present headquarters at 9th an 
Howard, which we have now tgrow 3 

pr 1n 1926 when the supply department 
set the Wester Ele tri ( ime the LATROBE PENNSYLVANIA 
w] (;ravba Elect ( < ames 


1949 
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WELTER ome WOOLEN om & Sons 


AVENUE On i Or. On Ome | 


200 


BELMONT 


PREFERRED 
BY LINEMEN 


Wherever there are linemen... what- 
ever the job—tough or routine— you'll 
find Klein Pliers. 

There’s good reason for this wide- 
spread preference that began when 
the electrical industry was in its in- 
fancy and has continued on through 
the years. 

Linemen know they can depend 
upon the quality and performance of 
Klein Pliers. Drop forged from the 
finest alloy steel, each pair is individ- 
ually tempered and tested—has the 
proper balance—just the right spring 
to the handles to minimize hand 
fatigue. A fitted hinge keeps jaws per- 
fectly aligned—the carefully matched 
knives cut swiftly, surely and stay 
keen for years. 

The complete Klein line includes 
pliers for every use. Your supplier will 
fill your order as quickly as possible. 


Ask Your Supplier 

Foreign Distributor: International Standard 
Electric Corp., New York 

1 copy of the Klein Pocket 
Tool Guide, showing the 
Klein line and containing 
valuable tool information, 
will be sent on request 


Since 1857 


INOIS 
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the two founders of the firm, Gray a1 
Barton. In 1929 the Graybar employe 
Graybar has been completely owned 
its employees, it was learned. At last 
report, the company has 102 branches 
American cities and is engaged in t 
distribution of electrical materials, su 


plies and appliances 


RLM Specification Booklet 
Studies Porcelain Ename!} 
‘Of the fourteen industrial light: 
units for which RLM Standards Institi 
as established quality standards, twel 
have porcelain enameled steel reflector 
points out RLM president, R. W. Sta 
‘This porcelain enameled steel,’ contin 
Mr. Staud, “must meet rigid specifica 
tions for thickness, reflection factor a 
durability as outlined in the RLM spe 
ations booklet. This is a_ publicat 
of the RLM Standards Institute desigi 


icqual i \ ire interested in t 
irchase, specification or installation 
industrial lighting equipment with the 


portance of the quality standards est 


lished by the Institute to insure effici 
ind economical lighting installations 
‘Pp e - 1 1 
reelain ename 1S ut one oft 
many factors which should be conside: 
in the specification of lighting equipm«e 


rpose ol the RLM Specit 


t oklet to make availa the sta 

irds yihict ( be 1 esta 1S ed i 
e to the 1V¢ 1 the selectior 

gh quality lighting Its for indust 

nd utilization use Copies of the 1 
‘kklet are a ulabl vit t < iro 
may be id by writin t] RIM St 
It Ss tli ations Othice 326 


Madison St., Chicago 6, I] 








WALTER H. BIERINGER, vice pres 
ident of the Plymouth Rubber Co 
Inc., was appointed by former Gov 
Robert F. Bradford of Massachusetts 
to serve as vice chairman on the state 
wide committee for displaced persons 
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purchased the company. Since that time 
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ORANGE COUNTY, CALIF., has a 
cooperative group of electrical men- 


contractors, wholesalers, inspectors 
and utility men—who work together 
for the good of all. Some of them 
happened to be talking with Henry 
Williams, manager of the Marsh Elec- 
tric Supply Co., Santa Ana, Calif. 
when ELectrRICAL WHOLESALING’S cam- 
eraman came by. From the left: Dick 
Greenberg, formerly county inspector: 
Charles Donahue, chief county electri- 
cal inspector; James Hutch, old-time 
electrical contractor, and Mr. Williams 





Distributor Salesmen Win 
Lamp Campaign Awards 


PHILADELPHIA—Forty distribut 
men and sixty-five dealers wet 
1 with $1,642 1n cash awards 
victory dinnet le 
14s Octoher lam aM )a 
trical \ssociaty | icle 
campaign, the ele 
ted in the selling of 2,058,517 1 
pproximately $317,317 wort 
| dinner vas attended i 
dealers and distributer i 
gether with epreselta t 
anufacturer and_= distributor 
19 of the latter having parti 
the lamp campaign 


Better Television Coverage | 
Possible With New Method 
NEW YORK 


lewing 


Thousands of additional 


families in the “fringe” or out 


ving service areas of 


VNBT, New York 


gton, have 


television 
, and WNBW, Was 


had interference-free set 


stations 


xtended to them, it was announced re 
ently by Brigadier General David Sari 
ff, president and chairman of the board 

e Radio Corporation of America 
The improved service is the result 
new method known as “television cat 
€r synchronization.” 

se of synchronizatior permits a 


er spacing of television stations on tl 


al ‘hannel than is possible without 
method of reducing interference 
ween stations. It also 


rea of television Stations 


enlarges the set 


. thus enab] 


g television to reach out and. ser 
any more people than otherwise « 


erved 


tyicl 
8) ( 


This is of particular impor 
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‘IT PAYS TO USE THEM 
BECAUSE THEY ARE RIGHT FOR 


ALL OUTDOOR INSTALLATIONS*... 








ANGLE REFLECTORS 











FOR SIGNS 
er Wilh ww? OM a> 
' PLANNED ¢ 
LIGHTING FLOODLIGHTS FOR POST TOP OR PUMP 
, " ¢ AREA LIGHTING ISLAND REFLECTORS 
Ney THIRD INTE? ¢ 
3] ' ¢ eG... Units are easily Wired and installed, quickly detachable for 
2 A 46 ¢ cleaning. This complete line provides the correct unit for most 
P 0 , —~S outdoor lighting requirements. Each unit is highly flexible in design, 
) _ t ( . . 
CHICAGO |¢_ fully weatherproof and the porcelain finish is permanent. 
‘ + "a phen Rely on QUAD for thoroughly modern installations whether Angle 


ae 
) 


46 Reflectors for signs—Floodlights for area lighting or Post Top or 
Pump Island Reflectors 


SEE US AT BOOTH 44 


QUADRANGLE MFG. CO. 


32S.PEORIA ST. CHICAGO7, ILL. 











TMORE ° 


; 
Ba 


Underwriters Laboratories 
Approved 


SALES. 
MORE: LAC US 


CLOSING PLATE 


LE OIE RE COG = 


90° ELBOW, PULL Box 


sl 


: fe 


~ SQUARE WIREWAY 


OE MAR re Ie 


BRACKET HA GER~ 


immediate Delivery 


Would you like to add to your profits and increase your sales? 
Look into this Keystone line of electrical equipment. Manufac- 
turing economies bring you these electrical products at very 


attractive prices. 


The Keystone Square Wireways 
come in | to 5 ft. lengths, with 
flanges at each end so sections 
can be easily and quickly clamped 
together. Available in 4”x 4” and 
6” x 6” 


ample knockouts facilitate wire 


sizes. Hinged cover and 


installation. 


Elbow and Pull Box (90°) is de- 
signed with new ‘smooth flow’ 
corner, which eliminates many 
troublesome problems in thread- 
ing wires through. Available in 
4” x 4” and 6” x 6” with 
hinged cover and knockouts. 


sizes, 


Closing Plates, Drop Hangers, 


Bracket Hangers, and Trough 
Collars—all available in sizes 
4” and 6”—in standard black 


baked enamel to match Wire- 
ways and Elbows. (Furnished 
plated to meet coastal climatic 
conditions.) 


Limited number of desirable territories still open for representatives. 






Au bars are Sturdy 3.” 
[nd stee/ withr 4 
mi]] edges cunded 


<f/ .°, 18" and 
é with %” Txt straight bar 
oo . 24 


%6” Gxture stud Shallow bar 
d 24” deep ba, with %” 









eee 








Ask your wholesaler for Keystone 
and you willsavemoney.Letussend 


you catalog sheets and price list. 


KEYSTONE MFG. CO. 


VREWS- Ean aelsl:| Road 


« Center Line (Detroit), Mich. 
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since it mal 


sections whi 


tance to rural sections, 


possible service to such 


uld not otherwise he obtained,” Ge 
ral Sarnott said 

His announcement tollowed by less 
than two weeks an Wri conte: 
ence called in Washington by the Federal 
Communications Commission to revit 
tropospheri miterterence, as the co-ch: 
nel disturbance is known to the indust 

Commenting on the operation, N 
Trammell president of — the Nath 
Broadcasting Co., said: “This new 
te Vil Nake t ne | vyrams oO! th 
t sta s available more pert 

rm to many thousands of addits« 
televise viewers who lve in a w 
rca tween New York and Washi 
ton which heretotore has not rece 
satisfactory service. The use of synel 
nization will soon be extended to ot 
ireas which are troubled with the p1 


f interterence where two stations « 


Motor Wholesalers Assn. 


Meet Attended By 1,500 


CHIC AGQO--The annual national co 
ention of the Motor and Equipn 
Wholesalers Association, with appr 
mate 1500 members attending, was | 
()] 1) ( ( { d +t it he Ste 
Hot | ere 

Speakers at the meeting included: ( 


nelius Vanderbilt, Jr.; Erle A. Hen 
on, president of the Association ; Hert 
\. Prochnow, vice president of the I 


National Bank of Chicago; A. O. Ma 


erg, director of public relations for 
Doughnut Corp. af America, and Edwai 
\. Mckaul, managing director for El: 


oO 








general manager of 
television station WHEN at Syracuse, 
N. Y., checks the General Electric 
transmitter installed at his station. The 
unit went on the air December 1, cli- 
maxing a drive by Syracuse-Meredith 
Television Corp. to install a television 
station in 40 days. Behind the console 
in this picture are E. H. Vogel, man- 
ager of marketing for G.E.; Capt. Bill 
Eddy, director of television operations 
for the television corporation; Paul | 
Chamberlain, manager of sales for the 
G.E. Transmitter Division. 


PAUL ADANTI, 
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UNITED ELECTRIC SUPPLY CO. 
starts off the year 1949 in a new build- 
ing with approximately 5,000 square 
feet of floor space. The company 
which handles electrical supplies and 
lighting equipment has its main office 
tect in Sacramento, California, and two 
branches, one in Napa and the other 
in Redding, Calif. Ten salesmen are 
employed by the company. 
Three Appointments Made 
To Weseo District Staffs 
Three appomtments to district office 
taffs were announced recent! 
i Westinghouse Electric Supply ¢ Leo 
) 1rd A. Wood was assigned as Middl 
\tlantic district farm sales supervisor at 
*hiladelphia. Thomas H. Davis was ap 
inted Western district lamp super 
vith headquarters in Omaha, Neb. Daniel 
G. Schmidt, Jr., was made South Atlant For true offsets, accurate stubs and per- 
trict lamp supervisor at the headquar feet back-to-back bends, you can’t beat 
ters in Baltimore the STEEL CITY (Allen) THIN WALL 
Mr. Wood originally joined the West (E.M.T.) CONDUIT BENDER, 
inghouse Electric Corp. as a refrigeratior And, as this bender can be slipped 
First supervisor in 1936, and was transferred to along the pipe to any position, the 
- Wesco in 1938. He served as an appliances necessity for a long continuous pull is 
salesman from 1939 to 1943. In 1946 he eliminated and makes bending from 
i Was appointed appliance manager of tl the floor, as shown above, a simple, 
hs ites Reels ok Clan easy and accurate operation in making 
Mi Davis a ey eee es right-angle bends. 
ss & division wmaeneer bor the Sears. Ros Made of high grade malleable iron. 
aaa hick & Ca No. 4, with end threaded °;" male, for 
Sg a ae } va" pipe; No. 5, with end threaded 1", 
kee for °;" pipe. 
salesman in 1947 after service with 
Glenn L. Martin C 
RMA Prepares To Protect Se 
Industry From Shortages The Red Head 
- = 
NEW YORK—At a three-day “pri FISH WIRE PULLER 
holiday” conference at the Roosevelt becomes an_ indispensable 
Hotel here, the Radio Manufacturers As tool to any electrician who 
iation board of directors authorized has once used it. The Red 
President Max F. Balcom to apy a Head is designed on a lever 
r of care Eager ee ND ce A principle and has a guard 
use, i pahacomialines+ Renee airtet page that holds the wire in 
tric l at once with a threat ned tin short place. It is never necessary 
The age and other material shortages as they to remove the wire to ob- 
cli- may arise tain a new grip. 
dith t was announced also that plans for uc > 
sion liehieit -eadiamel ‘Gelnebadic: eos when you recommend 
sole ling and expanding present standard 
Bill I) frequencies for larger cities and » S&S ELECTRIC CO. 
a Se eee. ees Hee Se SWITCH AND FLOOR BOXES 
1 asting = r\ yo tor smaller JUNCTION BOXES, CONDUIT FITTINGS AND ELECTRICAL SPECIALTIES 
the Ities in the higher ( *) frequencies 
submitted to the Federal ( 








1949 Bh January, 1949—ELECTRICAL WHOLESALING 97 





mMmIssiOl 


sets 
FCC was urged to end it 
freeze” on new TV = statior 
permits as quickly as pos 
development 


lard television 


Harroff Appointed 
Manager Of G.E. Lamp 
Department 
NELA PARK—Fred F. Harroft 
been appointed general manager of tl 
ral Electric Co.'s Lamp Departmet 
uncement 
Mr. Sloat 
general manager 
1942, will continue 
resident, with offices 
headquarters her 
Mr. Harroff 
argest electric Jan 
Lamp Departm 


) persons 1n it 


CAPPED ELBOW — SWITCH 
TYPE 19-50 


WALL 
PLATES 


Packed in indi 

vidual enve 

lopes with the 

necessary num 

ber of plated 

screws in glass 

ine bag 

Chrome plated 

3 | plates are pa 

Pc ie per covered tc 

" ive protectior 
TYPE 4 OUPLING give p 


to the surface 


0 ERiEs ee : piss : i until insta la 
j = tion is made 


—— ' INTER. 
ah CHANGEABLE 
PLATES WITH rs 


GEDNEY Made of g “Sronmes 
pamimes...rir | @ "#0! OUCH Tg . some 


IN MORE WAYS MALLEABLE IRON 5 | seaee OF 


THAN ONE 





A COMPLETE LINE OF FITTINGS FOR RIGID CONDUIT, HONER MFG. 


€@. 
; a HI 7, itl 
EMT ARMORED CABLE AND NON-METALLIC CABLE “SS. Gey & CHICAGO 


ELECTRICAL WHOLESALING—January, 1949 













PORCELAIN 


OUTLET 


























Fred F. Harroff 


sponsible for the development, manufac- 
ture, sale and application of sources of 
light and radiant energy 
A veteran of 28 years’ experience in | 
the Lamp Department, Mr. Harroff joined | 
General Electric here in 1920, shortly 
after being graduated from Western Re- 


Serve University He served 


in the sales 
peration division for 10 years, and in 
1931 was transferred to the administra 
tion division. In 1943 he was advanced 
to the posit.on of assistant general man 
iger of the Lamp Department. Up to the 
lose of the war Mr. Harroff was ri 
sponsible for coordinating the manufac- 


turing activities of the department 





PORCELAIN 
ENAMELED 


Yard lights 


FOR 
RURAL LIGHTING | 


* Sold only through 
Wholesalers 


* Manufacturers of 
Lighting Equipment 






IMMEDIATE 
DELIVERY 


Phone or wire your jobber! If he 
does not have them in stock for 
immediate shipment, we will ship 
to you at once for him. 
















No. 
8972-8974-8976 













* No, 8972 has 12"' porcelain enameled reflector 
* No. 8974 has |4"' porcelain enameled reflector 
* No. 8976 has 16" porcelain enameled reflector 


COMPLETELY WIRED AND ASSEMBLED 
For REA Installations 








PORCELAIN PRODUCTS, INC. 


FINDLAY, OHIO 





ELECTRICAL COMPANY 
900-910 W. Van Buren St., Chicago 7, Ill. 
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LIBERTY CHIMES 
ARE PRICED TO SELL 
the SMALL HOME MASS MARKET 


Nine decorator-styled models, from $3.50 to $19.95, 
All 


models answer both the front and rear doors, all 


carefully built for trouble-free installation. 


models except the two lowest-priced come com- 
plete with transformer. 


TALKED ABOUT We're talking up the Liberty 
Line in the right places to give your own sales 
effort the Golden Touch: 


TO DEALERS 
e ELECTRICAL MERCHANDISING 
e HARDWARE AGE 


TO CONSUMERS 





e BETTER HOMES AND GARDENS 
e AMERICAN HOME 
e HOUSE BEAUTIFUL 


MODEL 56 
Two-Tone 

Ivory Plastic Case 
with Transformer 
and Matching 
Pushbutton 


List $7750 





MODEL 36 


Two-Tone 


Write for current catalog 
MANUFACTURING CO. 


SINCE 1924 MINERVA, OHIO 


DOOR CHIMES, BELLS, BUZZERS, TRANSFORMERS, SIGNALING DEVICES 





Ivory Plastic Case 


LIST $495 


100 
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Thomas & Betts 
Employees Honored 





Thirty emplovees of the Thoma 
& Betts Company, each employed by t 
Elizabeth, N | r more thar 
twenty ve years, were honored at a 
il p ¢ vith ¢g 1 wrist wate 
( entl 
Mo han 600 et e€ ind guc 
ittended npany’s cle 4 
a ill ar witnessed the presentati 
‘ ate | Robert Mck. Thon 
| mana Mi rl 
acted f ithe hairman 
lt boa ‘ ‘ n's 
urvi { 
\ m Mr. 1 : a. @ 
ad G ge ( Choma preside 
I the l | ( t ised 
QWuarter-Cent I g 1] } 
|} said It t rn ts present y 
Hy i the { is multiplied 
Sta t p i fac Spa } 
1 ( Cal { x } al c 
ploye 
(y | (; pla t 1 
al est l ec 
* sery maste 
( H lied N. J. MacD 
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Wings fly cpen 


FOR SECURE FASTENING! 


Look! How simple it is to hang fixtures on| 
walls and ceilings with Paine Spring Wing} 
Toggle Bolts. They're easy to install—drill| | 
hole—slide wing end through——wings fiy| 
open—tighten bolt for sturdy, solid an-| 





| 





chorage. Saves time and labor. | 
| 
| INSERT | 
| 
| | ! 
| 
| a 
| 
| 
| 
| 
] 
! 
» 
j 








Send for free catalog on Paine Hanging 
and Fastening Devices. 


THE PAINE COMPANY 


‘PAINE : 
DEVICES 


FASTENING 
and HANGING 


2979 W. Carroll Ave., Chicago 12 
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N.Y. Wholesalers Support 
Jewish Philanthropies 





NEW YORK—Many elect: 


ii \\ rit 





ilers were among the members attend 
ng a dinner by the Electrical f 
the Federation of Jewish Philanthropies, 
recently held here to honor Harry Var 

\rsdal Jr I Lo l ) Inter ional aT 

var" l-lect \\ } "hw 

oh Ki | Wn 

—_— i 47 

i iT i A]! 

nares a i 

ed t nembe ual 

elpit to maintain tia 
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Yale & Towne Suspends 
Manufacture Of Irons 


S;UPPALO, N. \¥ the butt 
] Yale \ | 


entiy advised it era! 


BALLASTS 


---4 TO 40 WATTS... 


STANDARD LINE & 
PLUG-IN TYPES 


check these HIGH-VALUE FEATURES 


@ Fits any window. Curtain ex- 
pands to desired width. 
@ Easy to install. No screws or 
tools needed. 
@ Portable. For use in windows, 
on tables, floors. 
@ Safe. Attractive grille protects 
| children, pets. 
@ Popular price. Fits every home 
budget. 


“PLUG-IN” TYPE ILLUSTRATED ABOVE 


COMPETITIVE PRICES 
PROMPT DELIVERIES 
UL APPROVED 


Quiet... Quality... long life... 


eae 


ce certain tatty nee tana Pe 
ee 








WINDOW 
VENTILATING 
FAN 








hoth 
and 
what no other fan has: a completely silent 
motor cradled in springs! No hum—no vibra- 


Two new models by International 


offering what your customers want 


tion—a powerful selling point that puts them 
in a class by themselves. 








The INTERNATIONAL 
motor mounting 

is completely 
cushioned in 
resilient 


springs for 





complete silence 




















Model 316 
CFM rating. 
Model 224 —2 speeds, 24” 
1240 CFM. 

Ready for immediate delivery. Order your sup- 
ply of these pace-setting silent Internationals 
now. 


3 speeds, 16” blade. Up to 2000 


blade. Rating to 





For origiral equipment or replacements 
use and recommend SYKES ballasts. 
Write for prices and catalog sheets. 





See them at the FURNITURE MARKET 


CHICAGO 
ROOM 512A 








SYKES 


ELECTRIC MANUFACTURING CO. 


SCHILLER PARK, ILLINOIS 


| 
' 


FAN DIVISION OF 


Inte_national OL BURNER CO. 


SPRING & PARK AVES. e 


ST. LOUIS 10, MO. 
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PIERCE ~* FUSE 


3uffalo, Leo J. Pantas, manager, ex 
plained. Sales headquarters for these ir 
dustr.al heating elements will remain | 
New York at the Chrysler Building wit 
David Y. Robinson continuing as_ sale 
manager 

It was emphasized by a company spoke 
man that the suspension Of the Tip Te 
electri Id have no effect up 
the i the nine other divist 








Lake 
City at the meeting which 
kicked off the state-wide Radio-In- 
Every-Room campaign in Utah. 


Distributors and dealers in Salt 


dinner 


URGE CONTRO 





| 





ie final figures 








You can’t help but build bigger 
sales on fuses if you concentrate 
on PIERCE—the superior renew- 


able fuse with a unique Surge Con-" 


trol that gives the user everything 
he needs in a fuse. 
Through the principle of Surge 


Control—a close control of the 
current surge which results from 
low or high overloads — Pierce 
Fuses stay on the job longer with 
no lessening of the important mar- 
gin of safety. 


Here’s how Surge Control is produced in PIERCE FUSES 





BALANCED LAG LINK 


The patented design of the Pierce Balanced Lag Link creates 
more lag at low overloads, where it is necessary and harm- 
less . . . gives safe lag at higher overloads. Unnecessary 
shutdowns are avoided, yet the fuse blows promptly when 
real danger threatens. 


SCREEN VENTILATION 


—a special Pierce feature that gives the Balanced Lag Link 
air-cooled surroundings in which to work. Screen vents at 
either end of the fuse allow cool air to enter and hot gases 
to escape, reducing premature fuse blowing and banishing 
dangerous "afterblow.” 


TUBULAR BRIDGE 


—can't be bent; stronger than the ordinary fuse construction. 
Keeps knife blades in proper alignment. Eliminates poor clip 
contact—another source of heat and unnecessary fuse blow- 


ing. 


GET THE FULL PROFIT STORY 
of Pierce Renewable Fuses and Surge Control. 
or wire—today! 


\ Pierce RENEWABLE FUSES, inc. 


y 145 Pacific Avenue Buffalo 7, N. Y. 


Write 
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of cities 


lows 


were recently 


Salt Lake Cit) 


om campaigns conducte 


Radio-In-Every-Room 
Campaign Builds Sales 
_ , 

| 


Radio-In-Ever 


d in a numl 











FANS 


WINDOW 
FAN 


For homes and offices. Exhausts hot, stag 
nant air, or forces healthful outside air 
into room. Streamlined beauty, whisper 
quiet operation, variable speeds. Fits any 
window. It’s a sales builder 


BELT-DRIVEN 


FA 


A dual purpose attic Fan 
for homes, offices, apart- 
ments, plants, etc., that 
cools and ventilates at the 
same time. Quiet opera- 
tion, streamlined design, 
easy to install. In a wide 
range of sizes. Another 
profit pointer. 

Write For Complete Information 


SECO-LITE MANUFACTURING CO. 


ST. LOUIS 13, M@. 


4916 EASTON AVE. 
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COOLING 























7) Bad 


1949 





New Orleans, 21 


nerease ; percent sales 

nerease; Indianapolis, 50 percent sales | 
crease: Trenton, 110 percent sales t 
rease | 


In all cities where the Campaigns were 
taged, wholesalers and 
at the 


lealers reported 
campaigns helped boost radi 


le 
Ales 


‘wo Join Curtis Lighting 


Curtis Lighting, Inc., has appointed 
» new Sales representatives was at 
unced recently 
dward I. Creed, tormerly manag 
C & S Lighting Maintenance Co., 
leveland, will represent Curtis in_ the 
iladelphia area 
\ P. O'Reilly, who was tormerly 
es manager of the fluorescent divisiot 
(Crescent Metal Products ik Cleve 
vill represent Curtis in the Cleve 


| area 


Day-brite Names Cabot 

ST. LOUIS—Day-brite Lighting, Inx 
this city, recently announced the ap 

Mathew A. Cabot as its 


Calitornia representative vitl 


ointment ot 
ithern 
eadquarters in Van Nuys, Calif 











HAi-Scale 
BAKELITE SOLDERLESS 


Wire Connectors 





Sizes for combinations 
from two No. 18 to three No. 10 


Immediate delivery. 


Local stocks for 
fast delivery to 
wholesalers. 





Top quality—reasonably priced 


WRITE FOR PRICE LIST, CATALOG 
SHEET AND COMPLETE DETAILS 


Hi-Scale Products Corp. 











& 7 Centre St., New York 13, N.Y. 





BRICK TYPE 
BALLAST 


OPERATING 
TWO 40-WATT LAMPS 110- 
125 VOLTS * 60 CYCLE A.C. 


CERTIFIED 








SPEC. NO6 
HIGH PF 


Among Wheeler Ballasts tor high power factor operation 
is the Brick Type — Catalog Number 241B — the result 
of good basic design and engineering applied to skilled 
manufacture and rigid testing and inspection. Like all 
Wheeler Ballasts, the Brick Type is built to maintain 
permanent electrical characteristics, tailored to the voltage 
and current requirements of the lamp — under both start- 
ing and operating conditions. Each ballast is matched to 
the lamp rating with which it will be used. This ballast is 
approved by both the Electrical Testing Laboratories and 
the Underwriters’ Laboratories. 

Wheeler high power factor Ballasts are offered for single 
and two lamp operation, in 15, 20, 30, 40 and 100 watt 
ratings, and for Slimline, two lamp, 200 M.A. and 
300 M.A. 








AVAILABLE SOON 


WHEELER BALLASTS FOR OPERATING THE NEW 25 
WATT LAMP AND THE NEW SLIMLINE 96T12 LAMP. 





WRITE TODAY FOR COMPLETE BALLAST INFORMATION 


mt WHEELER INSULATED WIRE CO., iwc. 


DIVISION OF THE SPERRY CORPORATION 


1401 EAST AURORA STREET 
WATERBURY 91, CONNECTICUT 


MAGNET WIRE * COILS * COMMUNICATIONS EQUIPMENT 








DEPENDABILITY 
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* 4%" COVER 
DIAMETER 


* TAKES 100 
WATT LAMP 


LISTED BY UNDERWRITERS’ 
LABORATORIES, INC. 


“BUG PROOF...VAPOR TIGHT 


* CAT. NO. 169 


* FOR 3'%4"OR 4” 
OUTLET BOXES 





Eliminates the unsightly collection of dust and 
charred insects that necessitates frequent 
cleaning of the conventional Porch Light. 
This Vapor Tight Fixture protects lamp shell 
and socket interior from the corrosive action 
of salt laden atmospheres often found on 
the Sea Coast. 

The corrosion resistance of the BLACK 
BAKELITE cover and adapter ring, protects 
the fixture from the most severe atmospheric 
conditions indefinitely. 
The attractive pebbled 
glass globe assures light 
diffusion. Threaded top 
makes installation easy. 





“UNION” PRODUCTS 


Weatherproof Pigtail Sockets 
Ever-Ready Pin Type Sockets 
Insulated Conduit End Bushings 
Insulated Entrance Bushings 
Bakelite Outlet Boxes & Covers 
- - Bakelite Lamp Receptacles 
= : Hay Mow Lighting Fixtures 
Pull Chain Lampholders 
















UNION INSULATING CO., INC. 


PARKERSBURG, WEST VIRGINIA 
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HENRI SADACCA, president of the 
Noma Electric Corporation, places gift 
in the collection well at the base of 
lighted Christmas tree contributed to 
the New York Herald Tribune Fresh 
Air Fund by his company. Money col- 
lected by the fund is used to send 
underprivileged children on vacations. 





Johns-Manville Names 
New Van Cleef Manager 


CHICAGO—R. W. Lea, president 
the Johns-Manville Corp., announced o1 
December 20 that Maurice Davier would 
become general manager of the Van Clee! 
Division of the company on the first 
January, 1949, 

Mr. Lea also stated that this divisio: 
which was acquired by Johns-Manvill 





Master of them ALL— 
DE-REELER 





Amazingly low priced unit. Eliminates loss of 
time—accidents and the need for excess man- 
power. Saves space, money and time. DeReeler 
handles every type of reeled type products. 
There is a need for the DeReeler in industry. 
Following are some of the buyers—Coil Wind- 
ing-Transformer and Switch Board Manufac- 
turers—Repair Shops and Construction Con- 
tractors handling reeled type wire, rope and 
belting. 


Handles Fully Loaded Various Size Reels 
Model No. A Model No. B 
FROM FROM 
12” Dia. x 6” Width 
To 28” Dia. x 11” Width To 32” Dia. x 19” Width 
Model No. C Model No. D* 
FROM FROM 
34” Dia. x 22” Width 50” Dia. x 38” Width 
To 48” Dia. x 32” Width To 96” Dia. x 71” Width 


17” Dia. x 82” Width 


r! model for telephone —utility—or reels 
of 6.000 lbs. or over 


Some exclusive territories available— 
write today for yours. 


ASSOCIATED AIRCRAFT 
AND AUTOMOTIVE ENTERPRISES 


6215 South Damen Avenue Chicago 36, Illinois 
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December 3, 1947, will be operate 
pendently in corporate form as her« 
re. Noah Van Cleef will continue a OVERALL DIAMETER, 13%” 
‘de ’ Vee CT Br ' OVERALL HEIGHT, 4” 
Pere ee ae See, Sree SHIPPING WEIGHT, 91% LBS. = 
mployees Van Cleef Bros., hl —— 
ted at Woodlawn Avenue from 77t a 
8th Street in this city, were titied =) Yj 
e change in management M a/7 
Cleef. In addition, Mr Van Clee 
Ce the ip] itment 1) ( 
is plant manage it] ] he Salem 
y fi luctic 32-WATT 
S 7 e 
oe LT cline 
vill « INUe ( 
n ( \ ~ - 
Va eer wi MmMalll as \ ( 
n charge of sales, Frank Hag I luorescent Lighting I xture 
nanav¢ ep 1 lel 
will assume eater respons! Complete with 32-watt G. E. Circline Fluorescent Lamp—ready to hang 
new general manager, Mr. D over outlet box. 
cmeriv on the Tohns-Manvill Mounting equipment supplied sufficient for most installations 
aed j i. CHASSIS. 20-gauge bonderized metal, white baked enamel or chrom 
eadquart tive sta ii plated finis] Glass conversion set also available 
He e here on August 11, 1948 REFLECTOR. Satin-finished, permanent, non corrosive aluminum, 
liaison oO c Johns-Ma with seven specially designed allop to distribute the light idely 
id n Cleef ros at Mi and evenly 
and Van ‘ ’ VI ) ? LAMP. Held rigidly in pl: point a 
er was graduated from Massa ent NO LOST UPWARD LIGHT. 7 ixture fits flu to the cei 
te of Technology in 1927, ter | a 
the * OTHER SALEM PRODUCTS. Fluorescent Strip. Fluorescent Wall 
56 ite Brackets. Fluorescent Be Lamps. Fluorescent Desk Lamps. Fluor- 
| the J I Ma , scent Textile Inspection Units. 
26 aS a | ist i ( 1 t | 
iny’s Manville, N. J... plant. H S | VW, 4 C 
ee! sag Sicilia allem LMQAHUTQACTU) ing sOMpany 
the war and in A t, 194 is | Tel. 0446 4 Jefferson Avenue, SALEM, Massachusetts 
Need SO thas MAKERS OF FLUORESCENT AND INCANDESCENT LIGHTING FIXTURES AND WIRING DEVICES 
oC ] | LOLI LOL LI LP LPO LILO LP AP LP LEAP POL AP AP OAP AP AP OLPVAP AP AP AP OAP CAP AZ AP AP AP AP ALP LO ML 
. . . :  s FAM Couplin 
Frost Electric Supply Co. (Cutaway View) 
New Name For Mo. Firm 
I ST LOUIS—Frost Electric FOR EVERY 
& I Si | 
at SPECIFY 
| AND USE 
194] : 
les in ( 1. Simple, fast installation 
e | M | 2. No rings to cock or lose 
3. Precision machined taper fit 
4. Cuts surface for positive ground 
’ . ° 5. Raintight— UL A red 
Slater Electric Announces Mangnt— OE Approve 
Increased Plant Facilities STEEL Wrile for Descriptive Literature 
s Electric & Manufact EMT >. 
tw pec . THIN WALL Pa GS 
7th Ave., Woodsid Y. 1 Fi \ 
| COUPLINGS AND CONNECTORS ee FAM 
a ny Connector 
i > | 3% i 
S] it R - 
Pn FisHeR-Armour Mec. Co. 
ewest t 757 Waveland Avenue 
stil see ant Chicago 13, Illinois 
ry 2 ; 
testing tacilities 
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NEW! FEATHER WEIGHT 


y Ni SOLDERING IRON 










PATENT 
PENDING 


Now! An iron so light, so well balanced, its 
weight is scarcely noticeable. When customers call 
for an iron for long delicate work where fatigue 
works against quality, HEXACON FEATHER 

WEIGHT BANTAM is 
the answer. The new BAN- 
TAM is completely com- 


HEXACON MODEL 30H. Weight fortable, more practical than 
52 oz. (less cord). 40, or 60 Watts. a pencil iron and requires 
Both %” and %4” tips furnished. no transformer. Write for 
Ask for literature on complete line prices and discounts, today. 
of screw tip, plug tip and hatchet 


irons. 


HEXACON ELECTRIC CO, 


146 W. CLAY AVE., ROSELLE PARK, N. J. 


Couch Fire Alarm Equipment 
is always ready for action 

. ready to warn personnel 
of impending danger . . . to 
summon help for saving lives 
and property ... to avert 


disaster. 


Built to stand the test of 
time . . . quick in its response 


when urgent need calls it into 





action, Couch equipment 1s 
a reliable, silent guardian of 
life and property. With Couch equipment on the job, you 


get action... and you get it FAST, when you need it. 


Send for Illustrated Catalog 








Just ask your secretary to type your name and title on this 
coupon, clip it to your company letterhead and mail to S. H. 
Couch Company, Inc., North Quincy 71, Massachusetts. A copy 
of Couch's Fire Alarm Catalog will be forwarded for your 
special use without obligation. 


NAME 
SESLE 


S$. H. COUCH COMPANY, inc. 


DEPT. 1401—NORTH QUINCY 71, MASS. 

















PRIVATE TELEPHONES for HOME.and OFFICE . . . HOSPITAL SIGNALING SYSTEMS . . 

APARTMENT HOUSE TELEPHONES and MAILBOXES . . . FIRE ALARM SYSTEMS for INDUSTRIAL Trenton New Jersey 
PLANTS and PUBLIC BUILDINGS — 
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NEW YORK—The Anaconda Wire & 


Cable Co. recently announced the appoint- 


| Anaconda Appoints Peck 


} ment of C. B. Peck, Jr., as assistant man 
ager of industrial sales. Mr. Peck will 
| act as liaison between mills, headquarters, 
| district officers and customers. In addi 
ition he will also continue to carry on his 


function as manager of portable cable 


Art Metal Appoints Hodge 

CLEVELAND, OHIO—The Art Meta 
Co., of this city, recently appointed James 
M. Hodge as its representative for the 
Chicago territory, including northern Illi 
nois and southern Wisconsin. Mr. Hodge 
has a background of ten years Of expe 
rience in the lighting industry with ele 
trical wholesalers, utilities and manufac 


turers, it was reported 


THIS AND THAT 





Meetings 


International Heating & Ventilatin; 
Ke xposition—American Society of Heat 
ing & Ventilating Engineers, Internationa 


\mphitheatre, Chicago, II1., January 24-2: 


Third Annual Florida Electrical Ex 


1on— Tampa, Fla., February 1-12 


National Electrical Manufacturers Ass 
sociation— Winter Convention, Edgewate 
Beach Hotel, Chicago, Ill.. March 13-18 
1949 


Third International Lighting Expos 
tion and Conference—Hotel Stevens, Cl 


iv I11.. week ot March 28. 1949. 


National Klectrical Wholesalers Ass 
ciation—41st Annual Convention. Net 
erland Plaza Hotel, Cincinnati, Oh 
May 1-6 








CUTOUT MATERIALS 
Plug Fuse and 


Plug and Cartridge 


Battery Switches 
Meter Test Blocks 


‘| HEINEMANN ELECTRIC CO. 


152 Plum Street 











Cartridge Fuse Cutouts 


Fuse Entrance Switches 











NE 


OM 


vas 


HEINEMANN 








ASSOCIATION NEWS 
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Pf NEWARK, N. J.—One of the first 
electrical leagues to hold its 1949 elec- 

iN ion of officers is the Essex Electrical 

1 


ague of Newark, N. J At the elec- 
n Earle Latham, vice president of 
- B Latham & Co., Newat va 
ted president of the League, su 


ling Howard B. Snow. Other offi- 















s elected were: [ice president. James 
{ nbur ssistan district Naver 
e ury, a <a list { Manager, ’ PAT. 
mp Dept., Westinghouse Elec. Corp 150,820 
fa 9/7/48 
es isurer, Carl Schlaick, district mana 
he ger, G. E. Supply Co., and secretay 
li Spencer Moore, assistant commercial 
nayver, Public Service | le & Gras Ce 
Re 
i H 
ye 
NEW ORLEANS — New Orleans Fixture Hangers 
4 
lectrical wholesalers did a= splendid ; 
. Oa ae ae FOR INSTANT ALIGNMENT 
cent radio campaign, according to a 
rt by A. B. Lindauer at the Execu At last you can get a Fixture Hanger that turns to any angle after being 
( a ie : screwed to an outlet box. Although base and receptacle remain stationary, 
ommittee luncheon meeting of : 
f hanger arms may be turned to align with any preconceived lighting plan. 
N. O. Electrical Associatio1 Exclusive Friction Ring firmly holds fixture in selected position. Hanger 
¢ MeN EE ee ; screws on to 3'4"' or 4’ outlet boxes, no other fastening necessary. Fur- 
ecretary muidroz reporter oO ti nished complete with receptacle, two 5S’ chains, hooks and cord clips. Also 
ip that at the International Ass¢ available with bushed hole only, or with 3 wire solid ground receptacle. 
E] 1 | : : All Friction-Set Hangers are approved by the Underwriters’ Laboratories. 
nm Ol ectrica eagues meeting K100 shown above, List Price $1.10 + Write for Bulletins K25, K26 and K27 
: Vashington, D. ¢ it was the con 
wv Poss of opinion dat vie one vas STE My ORS OME UE U 
-at ee +} ] sant oe ri 
( with adequat A ¢ was to 
cake .% ee es 3600 WEST POTOMAC AVENUE, CHICAGO 51, ILLINOIS 
ee 5 Ok See ee ee 112 CHARLTON STREET, NEW YORK 14, N. Y. 
OMAHA An outstanding program 
> vas arranged for the Third Annual 
ference and Trade Exhibit of the 
Nebraska-Iowa Electrical Council 
35 included interesting speeches by 
at inent men in the industry on the 
a: ibjects of business opportunities in 
rica, adequate wiring, appliance 
tailing, training sales personnel, 
Os ho | lighting and circuit breakers or S$ and 
\mong the prominent speakers who 
ldressed the Conference were: O. C 
Small, secretary of the National Ade- or etfs 
SS uate Wiring Bureau, who highlighted 
et hat other parts of the country were 
Yh ing to promote adequate wiring; W Selected by 
H. Bodle, Square D Company, gave leading manufacturers 


... why not by you! 


A full line of 
Flexible Cords for the 
Repair and Service 
Industry, obtain- 
able through jobbers 

and distributors 


eA 
oe 
iam 
Cc 
>< 


SODERING 
STBRAZING 
hs T WELDING 


CO. 013. ALLEN CO., INC. 


Jersey 6701 Bryn Mawr Ave. 
—— Chicago 31, U. S. A. 











Approved by 
Underwriters’ 
Laboratories MANY TYPES AND SIZES 


Write for 54-page 
Illustrated Catalog 


COPPER TUBE 
(0) & PRODUCTS, Inc. 
Ss CINCINNATI, OHIO 
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CORNISH WIRE CO., tnc. 
15 Park Row, New York 7, N.Y. 




















America’s Finest 
CIRCLINE FIXTURES 


MODEL 
Ns. 107— 
CRHF 


TRIPLE 
CHROME 
PLATED 








NEW BEAUTY 
IN CIRCLINE! 


Just one of many attractive 
models available from Standard 
Rite-Lite ... in design quality 


that will sell. Full information 
on request. Sold thru wholesal- 
ers only. 







FURNISHED 
COMPLETE 
WITH G. E. 
CIRCLINE 
LAMP 


sTANDARD tLe - LéLle COMPANY 


NEW BRIGHTON, PENNSYLVANIA 














me UNIVERSAL 


1549 EAST FIRST STREET 
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CLAY PRODUCTS CO. 


SANDUSKY, OHIO 
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, 
in explanation as well as demonstra 


l rT ¢ ) i protection 
installations; and D1 Harry 
Burke (Omaha Superintendent 
ols, explained the importance 
t ol | ting 


PHILADELPHIA—tThe Fall Light 


gy Coope itive Campaien, 


Lighting Equipn 
~ 
annually, 


interrupt 


ROCK ISLAND, IIl.—At the Oct 


ting 


wine 


SCRU-(TS 


U. S. Patent No. 1,933,555 


SOLDERLESS 


WIRE CONNECTORS 
FAST! EFFICIENT! ECONOMICAL! 


STRIP ENDS! 
a 
Mea 





—— 


SCREW IT! 
THAT'S ALL WITH SCRU-ITS! 


WARREN, PA. 









SOLAR ELECTRIC CORPORATION 


January, 194° 
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PITTSBURGH—A _ § ‘“double-feature”’ 
Ee program covering important phases DONT SAY 
strial and ercial lighting 
Was presente to mie bers e Elec te 5 
eae tes STRIP 
t heon meeting 
H. Kahle a \Westing se lig 
g| Tegal ee! ‘ ecialize ! ( 
OF desigt and i stallation Oo 1 i11\ arye 
¢ industrial plant lighting installat 
presented to the membet ome new 
Q ideas 1 trial | ting John 
J. Neidhart, also a lighting engineer 
1 whose assigninents with Westinghouse 
t | covered design of store lighting instal 
ce lations, emphasized in his speech store 
! ; flighting application technique 
pt TORONTO, Ontario The Electric 
i Service League of Ontario reports that 
b | solid, steady progress is being made 
ae around Ontario in educating builders Right this way.folks! Step right 
LINKS LOCKED INTO CIRCUIT ws agi : nt — gael Pye up and meet Addie, the **Adda- 
” | NON HEATING nearer 7’ Strip” girl. Look for her at lead- 
nerit} = ee Se ing wholesalers. And remember 
be | about 75 municipalities with one ot don’t say ““strip’’, Say **Adda- 
ere CONTACTS more Red Seal homes. With so suc- | Strip’. [It’s the password that 
K M H e jonsmep a years 1 troduct ) ow | saves you money in the long run 
} eep ofors umming acer Ree apae yt ee ae oe |} ses and the longer the run the 
WRITE FOR CIRCULAR bigger the saving. 18 inches or 
inst | WARE FUSE CORPORATION | WASHINGTON, D. C. om 18 miles, Adda-Strip’s unique 
oui e Sis “i pnp planning and adequate wiring were construction features and sup- 
| a —aw i heavily stressed at the 1948 Home| exiative. precision -built quality 
; ai nae on Show Exposition, sponsored by the | add up to quick, inexpensive in- 
“ie Electric Institute of Washington, D.C. | stallations. 
' and the Potomac Electric Power Com | 
pany. The need for adequate wiring | @ °° 777 7777 TT R 
was impressed on visitors As seni pat ,; No. 8000 Addo-Strip. 18" to | *appa stRIP TM 
t 8 ft lengths Completely wired 1 RE U.S. NO 
ticipation in the game called “Spot |t ond assembled including wire | 294-728 
the Outlet.” Floor plans of rooms were : leads for splicing and feed. a 
produced on a counter in different |! No. X8000 strip at lower prices. | , 
colored lights. The locations recom- |! Smail end boxes, no 
mended tor convenience outlets in each |, wire leads. 
}room were marked with ar \ \ist ' 
| | 
ia 





operate PRECISELY. A fraction of a sec- 


| . . . : 
= , lud flect h ° St rofits. 
ond too late can mean ruined equipment YOUNGSTOWN, Ohio Meodern mill cp See ere ee rer ie sb 





|\' ed louver shields, louver Write us today 


or a disastrous fire. You owe your trade motot 
precision-made, accurate, first quality 
fuses. 


for details. 





tors lined up and were given a_ tas U.S. PATENT 
| ' ; NO. 2,434,781 
rom which they punched out playing ! 
tal] ; | DISTRIBUTORS 
counters. As they spotted a five f fe 
, j 5 \ ; ° 
the electric outlets in the floor plan, r ' Hitch your wagon 
| 1 1 ee ; t to this star. Put our 
they snapped a switel located bv the j | Stri . h 1 ; 
’ ' : , : ys , Adda-Strip is the most , Addie to work for 
— r plat us lighting a colored lany r complete line, including 1 you (available on 
° 99 i: \ ‘ | A : 
A fuse “just 9 fuse? eadiig \dequate \WViri (er ( single and double row for | counter displays 
F ba ticipa received ON) itt |" fluorescent or slimline and 1 and envelope 
P R F 7 it : 1 
Don't sell junk fuses. A fuse is the pro wht bulb. }1 vest pocket strip for con- | stuffers). Get your 
tector of the home and workshop. It MUST |' fined areas. Accessories | share of Adda- 
| 
\ 
I 
' 
' 
' 


_ een i ! and plastic shielding com- 







\' binations. 
‘ 





Sell ELECTRO fuses 
and relax 
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1898 5! YEARS OF LEADERSHIP - 1949 


55 MILLER truction and i thes 
motors and also ineluded instructions | GARDEN CITY PLATING & MFG. CO. 


|ON ELECTRIC COMPANY on maintenance _ 1740 North Ashland Avenue 
40 RIVER ST., PAWTUCKET, R. I. Chicago 22, Illinois 











7949 
194 January, 1949—ELECTRICAL WHOLESALING 109 











WHICH 
BALLASTS 
GIVE YOU 


8 SALES 
FEATURES? 


(CA BALLASTS 


No fluorescent lighting fixture 
can operate or perform better 
than its ballast — the heart of the 
fixture. CCA BALLASTS are de- 
signed, engineered and precision 
made for extraordinary perfor- 
mance — better 8 ways — gives 
you 8 sales features. 

Use CCA BALLASTS in your 
lighting fixture — for original 
equipment or replacements. The 
over-all efficiency reduces your 
customer complaints to an abso- 
lute minimum—keeps them sold 
on your fixture. 

Distributors: Sell CCA BALLASTS 
with confidence. Investigate the 
8 plus-features that mean more 
sales—better service—and fewer 
complaints from customers. 


(CA BALLASTS 





better 8 ways! 
L. PERFECTLY MATCHED LAMP CHARACTERISTICS 
2. EVEN LIGHT OUTPUT AND RATED VOLTAEZ 
3. NOISE-FREE, MINIMUM NOISE LEVEL 
4. FLICKER-FREE, SCIENTIFICALLY BALANCED 
5. LONG-LIFE, GUARANTEED 1 YEAR 
6. STROBOSCOPIC WAVE FORM CORRECTION 
7. TRIPLE-TESTED AND INSPECTED 
8. LOW RATIO OF REJECTS 


There’s a CCA BALLAST to meet 
your requifements. Write or wire 
for specifications and proof. 





CLOSTER, NEW JERSEY 


Mail today for your free folder. 


Neme 

Firm 

Address 

City Stote.. 





COIL COMPANY or AMERICA, Inc. 





MORE FACTS 





ON PRODUCTS. 


Lamps & Lighting Equipment-—A 24 
page catalog shows the line of lamps 
manufactured by Sheldon Etectric Co., 
Inc., 76 Coit St., Irvington 11, N. J 
and the line lighting equipment 

plug caps and cube adapters 
tactured by Allied Electri 
Inc., at the same address 


Manu 
Products 
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Motor Controls—Bulletin 4130 de- 
scribes the latest addition to the com- 
pany’s line of motor controls for indus- 
trial and commereial application—the 
a.c. combination magnetic starter with 
circuit breaker, manufactured by the 
Ward Leonard Electric Co, 31 South 
St., Mt. Vernon, N. Y. 
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Relays The line of standard relays, 


complete with descriptive detail, di 
mensions, contact combinations and 
prices, 1s described in a catalog pub 
lished by the \dvance Electric and 
Relay Co 1200 W Second St., Los 
Angeles 26, Calif. Included in the list 
ot more t il 50 ft pes oft relays are 
circuit controls, radio and high fre 
quency, keying, midgets, aircraft, and 


coaxial types for relay applications 





Mieeration 2 ELECTRICAL WHOLESALING 


Switches—Three data sheets to be add 
ed to catalog No. 61 have been issued 
by the Micro Switch Co Freeport 
[llinois Ni 45A—the Micro Door 
Interlock switch; No. 46—the V 4-12 
ind V4-14 low torque switches; and 
No 47 A the DB RH2 a double pole 


double throw unit 
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COMPETENT 
REPRESENTATIV 


> cyY nror ~~ r 
mVING mpilete Na propel V 


erage to Elect. and Hdwe. |] 


rs, a aii € 1 
A J lé ™ I CII 1 
t Mi Ohi Ind 
: lov 1 Mi \ 
tt IT ; i +} 
this red 


Harold N. Fitting, 
4841 South Park Drive, 
Fort Wayne, Ind. 
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ELECTRIC Insti 
" HEATERS Rae 
t the ] 
——— $1 M 
>| — ry at th 
| > peach; 
7) I on 
‘| —_ 
ej] : 
©) 
) _ 
| 
e) oe 
ae 
i) = THERMADOR leads if . 
Lj: = . Scho 
Ree =the design and manufad “Day 
oo o 
ea ture of portable electri§ a ot 
> . - use 
ea heaters forcommercif >” 
- e ° ‘ pth 
e—™ and residential use. Stoch folde: 
-_ ° < facta 
= now with THERMADo#® [4° 
> ° ‘ nti 
= portables .. . in radianh) pag, 
. ad 
Em and fan-type models. { tures 
Smit! 


/ 





THERMADOR 
Long fella _ 


IMM SlaiclCMacisiichiMilil ieee oo 
alolMeINZ-t Miele ololell-toMceldliibe-y _ 
tremely practical, safe and eco- | Rim 
aoluliael Pale Mulolihma-tilel-lalilelMelilsmee (at 
commercial uses. Ideal for bath- ards 


wire 
rooms, offices, stores, booths, etc 


1320 watts; ] yA0) volts AC. e 
Whe 

List $3995 ) 
(incl. Govt. Tax) Wire 





PRICE 


and | 
State: 


AR neg | ‘es . N ev 
. | J-T 
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THERMADOR 
Heat -Fan 


Winter heater, summer fan! For 
years America's leading electric 














heater. Safe, clean, efficient. ..a 
popular seller. In 1320 or 1650 


watts 


— 7 
= 
S 
T 


LIST $3495 


PRICE 


8 gq’ 


(Incl. Govt. Tax 


K “Seven Leagues Ahead 


THERMADO 


ELECTRICAL MFG. CO. + LOS ANGELES 2? CAl 
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> 
School Lighting Che new 1948 edition 
of the “American Standard Practice 
for School Lighting” is published under 
the duspices of the American Standards 
Association with the Illuminating En- 
gineering Society and ‘the American 
Institute of Architects @#frving as co- 
sponsors. Copies may be secured trom 
RS the Illuminating Engineering Society, 

§1 Madison Ave., New York 10, N. Y., 





mS 


NOW... 
W lol’ Hi-Liter 


LOOK AT THE FEATURES 


...and look at the price! 


Small, compact, light-weight! 
Extremely versatile for all types 
of display spotlighting. So at- 
tractive, need not be hidden. 
3” Fresnellens. Adjustable beam 
control. Full 360° tilt. Rests 
stably on base, or can be moun- 
ted on ceiling or wall. Easy to 
clean or relamp. Rich Sierra 
Brown baked enamel finish. 8 


te at the following prices: 4 copies re. 
each; next 20 copies. 25c each; and 
A) } 
Z : 2 
ill over 24 copies l5¢ each 
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mention 


School Lighting—The “Eye-Q” and 
ufae “Dayliter” fluorescent fixtures as well 
ctr as other units appropriate for school 
use, are illustrated and explained in 
non-technical language in a 12-page 
STOC folder The booklet shows six basic 
‘tors to be considered for school 





4 DC 7 tac 


; lighting and then goes on to assist the 
ian reader in the evaluation of lighting fix 
tures in accordance with these factors 
Smitheraft Lighting Division, Chelsea 
50, Mass. 








when writing ELECTRICAL WHOLESALING fai — ft. cord and plug. Size 614" x 

' $10 4” x 5". Weighs 2 pounds. ; 

f Less Lamp WRITE FOR FULL FACTS TODAY J 

Wire and Cable—A 44-page catalog. | | Guilt Mnatastedon Ce : 
No. 22, on bare and weatherproof wires t > : : ' 
and cables has been published by the 1222-D W. Madison St. 
Rome Cable Corp., Rome, N. Y. Illus , Chicago 7, Il. 
trated with manufacturing and inspec- 
tion photographs, it contains tabular ‘ USES“100 OR 150 WATT LAMP 
data and also includes American Stand- j 
ards specifications for weatherproot v 3 





wire type URC. 
Candull , 
andylbeme amps 


Beautify Fixtures 
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Wire and Cable—Jhe electrical wire And Increase 





and cable department of the United 
States Rubber Co., Rockefeller Cente: | 
New York 20, N.Y. has published 4 | UW Salles | 
2)-page catalog describing its line ot | 
itex insulated wires and cables lhe 
et gives pertormance characteris ; : 
letails of construction and specif The New 


ns for the company’s various types 
1 building wire 


| 
ipies ane 


ALL-WEATHER FLUORESCENTS 


Good in Zero Weather 
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a New method of outdoor lighting 
radiates light in all directions. 
These dramatic, streamlined lights 
completely dominate any surround- 
ings. Visible a mile away. Attract 
business like nothing else can. 
Wherever introduced, other lighting 
modernization programs follow. 
Post-Lites come in a complete line 






The full, sparkling beauty 





of candelabra, crystal and 
polished fixtures is effec 
tively brought out by the 
Candylbeme Lamps. Light- 
ed or unlighted, they add 


MFR’S AGENTS 
WANTED 


charming realism to all 


Territorie tvailable for rev i tas Gh, be for all types of outdoor lighting. 
oS . ‘ Well engineered, properly built by 
nianuon nmisslor asls crease your fixture sales as : 
; : a 37-year-old company. Priced for 
by leading electrica all well as your oulb sales by : 
adin irl Inu : popular sale. Write for Catalog, 
b = : 1 TAT featuring Candylbeme . ‘ 
ure Blectrical VV irl Vev prices, discounts. 
Lamps 
ast moving popular iter 
acre “Ae MAIL COUPON for NEW CATALOG 
Cor etit irket pric Illustrated bulletins with de sci eins mn mtn com de a a a aia a 
} _ ; tails and prices sent upon r 
Must be thoroughly experienced ped rrr W. H. LONG CO., 61 W. Hubbard St., 
Selling to electrical wholesale Chicago 10, Ill. 


Nationally Advertised. Please mail New Catalog and Prices 


Name 








NORTH AMERICAN 
Electric Lamp Cs. Address 


1034 Tyler St., St. Louis 6, Mo. 





RW 7410, Electrical Wholesaling 
0 West 42nd St., New York 18, N. Y. 
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FRANKEL 
FLEXILUGS 


underwriter approved 


Why use ordinary low price lugs 
when you can now use superior 
Frankel Flexilugs at no extra 
cost? For over 10 years the 
choice when high quality and un- 
excelled performance were re- 
quired. Frankel Flexilugs are 
now priced so low that you can 
use them for every lug require- 
ment! 


Sturdier than ever, the new 
Frankel Flexilug is now entirely 
cadmium ‘plated to prevent cor- 
rosion and fo enable use with alu- 
minum and steel cables. Patented 
interlocked construction keeps 
Flexilug parts always together . 

no parts to work loose or drop 
out. Increased contact surfaces 
give 100°/, conductivity. Three 
sizes take all wires from 4/0 
stranded to +14 solid. Equally 
dependable for stranded, flexible 


or solid wire. 


Get tough jobs done faster, 
easier with Frankel Flexilugs ! 


Write today for new price list and com- 
pare Frankel Flexilug value! SOLD 
THROUGH LEADING WHOLESALERS 
ONLY. 


~ 


F, 

\ wet 
“=. FRANKEL 
CONNECTOR CO. 


27 VESTRY STREET » NEW YORK 13, WN. Y. 
42 YEARS OF KNOW-HOW IN SOLDERLESS CONNECTORS 


112 








ADVERTISERS’ INDEX 


\ 
Mfg. 
Acme Electric Corp. pons 
Adam Electric Co., Frank... .. 
Advance Transformer Co. ..... 
Allen Co., Inc., L. B. .... 
All-Steel Equipment, Inc. 
Anaconda Wire & Cable Co. 
Appleton Electric Co. 


Arrow-Hart & Hegeman E a Co., 
The 


\sseciated Aircraft & Memative 
Enterprises 


Austin Co., The M. B. 

B 
Blackburn Prod. Corp., Jasper 
Briegel Method Tool Co. .. 
BullDog Electric Prod. Co. . 


Accurate Co. 


Bussmann Mfg. Co. 
C 

annon Elec’! Development Co. . 

Mfrs. 

Inc. 


ertified Ballast 
‘oil Co. of America, 


‘ompco Corporation 
‘onduit Pipe Products Co. 


‘ornish Wire Co. 

ouch Co., Inc., S. H. 
rescent Ins. Wire & Cable Co. 
‘rouse-Hinds Co. 

‘utler- 


a ae ae ae ae 


Inc. 
E 
Fuse & Mfg. Ce 
Mfg. 


Hammer, 


Kconomy 
Electro Corp. 

F 
Fisher-Armour Mfg. Co. , 
Fleur-O-Lier Mfrs. 2, 
Frankel Connector Co. 

Fullman Mfg. Co. 

G 
Plating & Mfg. Co.. 
Electric Co. 


Garden City 
Gedney 


General Electric Co. (Apparatus 
Dept.) a ...48 

General Electric Co. (Lamp 
Dept.) ie 


General Switch Corp. 
Globe Lighting Prod., Inc. 
GoldE Mfg. Co. 


Guth Co., The Edwin F. 


Wire 
Electric 


Works Div ° 
Co. 


Hazard Ins. 
Heinemann 
Hexacon Electric Co. 
Hi-Seale Products Corp. 
Honer Mfg. Co. 
I 
Ideal Industries, Ine. 
Ilsco Copper Tube & Prod., 
International Oil Burner Co. 
J 
Jackson Electrical Co. 
Electric Co. 
K 
Co. . 
Mathias 


Inc. 


Jefferson 


Keystone Mfg. 
Klein & Sons, 


ELECTRICAL 


10 


107 


Back Cover 


9] 
29 
110 
33 
18 
107 
106 
16 
11 
14 


te 
“w= 


105 


112 
93 


109 
98 


19 


14 
39 
111 
92 


62 
106 
106 
103 

98 


64 
107 
101 


99 
16 


96 
94 


L 
Leader Electric Co. . Second Cover 
Liberty Bell Mfg. Co. 100 
Lighting Products, Ine. 26 


Long Co., W. H. 111 
M 

Midwest Electric Mfg. Co. ...... f) 

Miller Electric Co. 109 


Mitchell Mfg. ¢ 


pita oreteniet 2] 

N 
National Elec. Products Cer. ... & 
Nelson Corp., The Herman...... 27 
Nerth American Elec. Lamp Co... 11] 


oO 
J 6? 
O.Z. Elec’l Mfg ae 20) 
P 
Paine Company, The..... pala aterera? ee 
Penn-Union Electric COMM. ...... B 
Perfect-Line Mfg. Co. ......... 34 
Pierce Renewable Fuses, Inc. .... 102 
Pittsburgh Reflector Co. ........ 19 
Plymouth Rubber Co., Inc. ...... 
io wile Galan deh tae cae ke eee Third Cover 
Porcelain Products, Inc. ........ 94 
Porter Corp., The J. E. ......... 22 
Pyle-National Co., The ......... R 
Q 
Quadrangle Mfg. Co. ........... 9% 
R 
Remington Rand, Inc............ 74 
Revere Electric Mfg. Co......... 28 
Roebling’s Sons Co., John A... .56,. 57 
Rome Cable Corp........ we olay Oa 
Royal Flectrie Co., Inc........... {() 
S 
Salem Mfg. Co............ ae 105 
Seco-Lite Mfg. Co............. 102 
Simplet Electric Co............. 107 
Solar Electric Corp............. 10% 
Spang-Chalfant (Div. of The Na- 
tional Sunply Co.)........... 24 
Square D Company........... } 
Standard Rite-Lite Co........... 108 
Steel City Electric Co.......... 9j 
Sykes Electric Mfg. Co......... 101 
T 
Thermador Electrical Mfg. Co.... II! 
Thomas & Betts Co., Inc., The.... 66 
Triangle Conduit & Cable Co., Inc. 
etal sgh hates eon ete cere ee 12, 13 
‘Trentel Electric Mfg. Co..... 17 
U 
Union Insulating Co., Inec...... 104 
United States Rubber Co....... 15 
Universal Clay Prod. Co. The. 108 
Vv 
Virden Co., John C. 3h 
W 
Ware Fuse Corp..... - 10° 
Wheeler Insulated Wire Co., Inc.. 10 
Wheeler Reflector Co.......... 3 
W HOLESALING—January, 1949 

















ee 














Ver 
100 


26 4 / y ° J 
11] } 
6 | 
109 3 5 
21 | 
' 
Bes ; 
3 ; 
mfp | 


6? 
20 


10) perfection 
3? . a 


34 
102 
19 


99 
)» 





An old thought—fo: 


THINK. 


yourself into more sales 


UMAN nature is a funny thing; sometimes we fellows will 

sit up half the night holding a post mortem over a base- 

ball or football game. We'll analyze every play and figure out 
whether or not it was the right one. 


Next day we same fellows will go right along losing sales 
and yet never stop for a minute to analyze where we made a 
mistake in handling the sale. 


Maybe we are seeing the wrong man—or we are overlooking 
some assistant who has a big voice when it comes to saying 
“No.” Maybe we are trying to sell a product that doesn’t fit 
the buyer’s needs—or possibly the product is O.K. but we didn't 
properly present its points of merit. There are so many things, 
big and little, that can cause a sale to be lost. 


Next time we lose a sale, instead of getting sore about it— 
why not apply the play by play analysis system? Let's sit down 
in a comfortable chair and start thinking—kind of hold a little 
post mortem over the lost sale. Figure out just where we are 
weak, where we are strong, what we did that was wrong and 
what we did that was right. Then, next time a similar situation 
arises, maybe we will be able to walk right out with an order 
instead of a “lost sale” report. 


If the sale has anything to do with electrical protection, don’t 
forget that the BUSS Fuse-man in your territory is there to help 
you and is always glad to have you call on him. He is well 
equipped with information which will assist you in closing sales 
or in digging up new business. 


BUSSMANN MFG. CO., ST. LOUIS 


Division McGraw Electrie Company 


Sell FUSETRON fuses 


for installation throughout 





